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Revised Color Palette – Highlight Additions

EXISTING PALETTE

NEW HIGHLIGHT 
COLORS

PMS 442

CMYK: 39, 25, 30, 0 
RGB: 160, 172, 170 
HEX: A0ACAA

PMS 7710

CMYK: 80, 12, 29, 0 
RGB: 0, 165, 181 
HEX: 00A5B5

PMS 584

CMYK: 21, 0, 89, 0 
RGB: 210, 215, 85 
HEX: D2D755

PMS COOL GRAY 10

CMYK: 61, 53, 48, 19 
RGB: 100, 101, 105 
HEX: 646569

PMS 3035

CMYK: 100, 66, 48, 38 
RGB: 0, 62, 82 
HEX: 003E52

PMS 1235

CMYK: 0, 31, 98, 0 
RGB: 255, 184, 28 
HEX: FFB81C

BLACK — 10% TINT

CMYK: 0, 0, 0, 10 
RGB: 235, 235, 235 
HEX: EBEBEB

PMS 304

CMYK: 37, 0, 7, 0 
RGB: 153, 218, 234 
HEX: 99DAEA

PMS 368

CMYK: 65, 0, 100, 0 
RGB: 120, 190, 32 
HEX: 78BE20

CORE

ACCENT

HIGHLIGHT

PMS BLACK 7

CMYK: 64, 61, 65, 54 
RGB: 62, 57, 53 
HEX: 3E3935

CMYK: 97, 45, 26, 3 
RGB: 0, 114, 152 
HEX: 007298

WHITE

CMYK: 0, 0, 0, 0 
RGB: 255, 255, 255 
HEX: FFFFFF

A More Flexible  
Color Palette
Columbus State asked Ologie to look 
at expanding the existing brand color 
palette. While the existing colors 
establish a very spirited and direct 
tone and personality for the college 
centered on a rich and cohesive 
palette of blues and grays, the team 
felt a need for more options that 
break through the original collection 
of colors.

Highlights
The new colors provide a strong 
distinction that is useful for highlighting 
elements in communication tactics.
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Color in Use

PROSPECTIVE STUDENTS, CURRENT STUDENTS, FACULTY, AND STAFF

ALUMNI AND COMMUNITY

COLOR SPECTRUMS 
Like the current color-use spectrum, the brand will use the core 
and accent color palettes when communicating with different 
audiences. The highlight colors provide flexibility for designers 
when managing content in more complex layouts.
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Color in Use – Tactics

2 0 1 4  A N N U A L  R E P O R T  T O  T H E  C O M M U N I T Y

Beyond 
Measure

LETTER FROM THE PRESIDENT

More Central Ohio residents attend Columbus 
State than any other college or university. 
But it’s important to remember that higher 
education is the means to an end. It means 
building a brighter future for individuals and 
for the community. It means building a smarter 
Central Ohio.

Improving educational attainment rates and 
economic growth are complex challenges, and 
our success in the years ahead will be based on 
our ability to develop and nurture strong and 
innovative partnerships with K–12, other higher 
educational institutions, the private sector, 
community agencies, friends and donors, and 
local, state, and federal government. During 
the past year, such partnerships have flourished 
and begun to yield encouraging results.

The most wide-ranging of those partnerships 
is the Central Ohio Compact, organized 
by Columbus State. The Compact is a 
coalition of public and private educational 
institutions—K–12 and higher education—along 
with business and civic organizations united 
to increase the number of college graduates in 
Central Ohio. In 2012, the Compact published a 
regional strategy to expand college completion 
and career success, with a goal that by 2025, 60 
percent of the region’s adults will have earned 
a postsecondary degree or certificate.

Columbus State also expanded innovative 
partnerships with Reynoldsburg City Schools, 
Gahanna City Schools, and other districts. In 
Reynoldsburg, we completed the renovation of 
a wing of Reynoldsburg High School and moved 
in to offer classes to high school students and 
the entire community. The new Reynoldsburg 
Center has been hailed by state leaders as a 
model for cooperation and shared services 
between K–12 and higher education.

In 2012, our Preferred Pathway program 
with The Ohio State University expanded to 
encompass more than 50 bachelor’s degree 
programs, and our first class of Preferred 
Pathway students completed their first year of 
studies at Columbus State. We’ve also launched 
or expanded partnerships with Ohio University, 
Capital University, Franklin University, 
Ohio Dominican University, Ohio Wesleyan 
University, Otterbein University, and other 
institutions.

Our partnerships in the private sector are 
putting people back to work. Our short-term 
logistics program—designed in collaboration 
with regional businesses—has trained more 
than 1,000 individuals, most of whom had 
been unemployed for at least six months. More 
than 75 percent found a job after the logistics 
training they received at Columbus State. 

By building such deep and lasting partnerships, 
we are opening wide the doors to higher 
education, and we are building a stronger— 
and smarter—Central Ohio.

Columbus State Community College impacts our community 
in ways that can be quantified, but the full impact of our 
educational experience can never be measured.

Richard D. Rosen, Chair
Michael E. Flowers, Vice Chair
A. Lynne Bowman
Jami S. Dewolf
Valoria C. Hoover
Anne Lopez-Walton
Richard Owens
Dianne Radigan
Poe Timmons

COLUMBUS STATE 
BOARD OF TRUSTEES

David T. Harrison, Ph.D.
President

The value of an open 
door to higher education 
cannot be calculated in  

numbers alone. 
Our partnerships 

strengthen Central Ohio 
beyond measure.

“

“

Accessible
Beyond 
Measure

We can talk about the value of an open-access 
public college in terms of degrees awarded or 
dollars earned. But then, there are the things 
that can never be measured.

The way a student thrives in a small classroom 
environment. The faculty member who inspires 
an entrepreneur to begin. The opportunity to 
earn your way into your college of choice.

Mark Danfield ’16 
Delaware Campus student

#1 
most online 
courses 
available 
in Ohio 60% of our 

students 
leave with 
$0 debt

11 LOCATIONS

200+ 
C A R E E R  A N D  T E C H N I C A L  P R O G R A M S

40+ direct transfer 
programs to colleges 
and universities like 
Ohio State and Otterbein

John Smith 
Professor of Automotive Technology

70% of our students 
receive financial aid

300 available 
scholarships

MORE THAN 
$1.5 MILLION 
IN FINANCIAL AID 
AWARDED PER YEAR

ACCESSIBILTY: BY THE NUMBERS

PRINT MATERIALS

NEW HIGHLIGHT COLORS
Use for dense content differentiation.

CONTENT DIFFERENTIATION
Use core and accent color to establish the brand in any 
marketing communication. Content that has multiple 
components in need of further differentiation can apply the 
additional highlight colors.



5

CST-050 Color Update Pres

Color in Use – Tactics

J O I N  I N  |  I N I T I AT I V E S  |  S I G N  U P  FO R  U P DAT E S

Beyond Measure.
Tell us how someone—or something—at Columbus State has affected you beyond measure. 

A 19:1 student-to-
professor ratio. A $944 
million annual impact on 
the local economy. Our 
college can boast some 
impressive statistics. But 
there are some things that 
are harder to calculate: 
like a first-name basis, an 
extra push, or a one-on-
one conversation. They’re 
things we can never 
calculate with numbers—
but we CAN capture them 
with your stories.

SHARE YOUR MOMENT

I am inspired  
beyond 
measure 
because:

SHARE YOUR MOMENT

I am supported  
beyond 
measure 
because:

SHARE YOUR MOMENT

I am proud  
beyond 
measure 
because:

http://www.cscc.edu/beyondmeasure

www.immeasureablemoments.edu

SUPPORTED

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus, 
se et quas et la pedi 
omnihillabo. Obis re 
molorias secaescium re 
doluptame perum quae 
quos ipidus, se et quas.

ANONYMOUS | 04.24.14

SUPPORTED

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus, 
se et quas et la pedi 
omnihillabo. Obis re 
molorias secaescium re 
doluptame perum quae 
quos ipidus, se et quas.

SUPPORTED

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus, 
se et quas et la pedi 
omnihillabo. Obis re 
molorias secaescium re 
doluptame perum quae 
quos ipidus, se et quas.

ANONYMOUS | 04.24.14

SUPPORTED

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus, 
se et quas et la pedi 
omnihillabo. Obis re 
molorias secaescium re 
doluptame perum quae 
quos ipidus, se et quas.

PROUD

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus.

ANONYMOUS | 04.24.14

PROUD

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus.

ANONYMOUS | 04.24.14

PROUD

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus.

PROUD

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus.

ANONYMOUS | 04.24.14

CONFIDENT

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus, 
se et quas et la pedi 
omnihillabo.

ANONYMOUS | 04.24.14INSPIRED

Obis re molorias 
secaescium re doluptame 
perum quae quos ipidus, 
se et quas et la pedi 
omnihillabo.

ANONYMOUS | 04.24.14

Beyond Measure. J O I N  I N  |  I N I T I AT I V E S  |  S I G N  U P  FO R  U P DAT E S

http://www.cscc.edu/beyondmeasure

MICROSITE

NEW HIGHLIGHT COLORS
Use for dense content differentiation.

TONE
In this example, the additional highlight colors create a positive 
tone that is appropriate to content of the microsite. Core and 
accent colors establish brand alignment on the home page.



building brands. with purpose.


