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Division: Business, Education, & Technology
Department: Engineering Technologies

COURSE NUMBER: SCM-1190		COURSE TITLE: International Commerce

INSTRUCTOR:				CONTACT: See Below

CREDITS: 3.0		CLASS/CONTACT HOURS PER WEEK: 3.0	PREREQUISITES: None

DESCRIPTION OF COURSE: SCM-1190 focuses on the political, economic, social and cultural considerations in conducting business globally. The course explores the factors that allow organizations to be successful in the globalization of markets and the growth of overseas business ventures. The need to develop varied techniques for managing the organizations’ resources from other cultural backgrounds, the means of minimizing risks in financial transactions, and development of systems for coordinating and controlling the value chain is stressed. Techniques to overcome international business barriers are examined.

COURSE STUDENT LEARNING OUTCOMES 

· Review and gain an understanding of the fundamentals of international business & trade, terms, concepts and history.
· Identify the components of Unified Framework both the external formal and informal factors
· Explain a country’s culture, ethics, norms, politics, economics, and regulatory structure and a firm internal resource that impact the success or failure of a firm in global business
· Discuss and define the culture, norms and ethics and the impact on doing business in foreign markets
· Explain what a firm resources and capabilities are and define how they impact the success or failure of a firm’s ability in doing business globally
· Identify trade theories and the political and economic realities of international trade
· Develop an understanding of the various options firms have in conducting business in global markets - identify vocabulary, benefits, risks and management implications
· Explain how to overcome the liability of foreignness. Understand where, when, and how firms should enter foreign markets.
· Explain the industry conditions conducive to cooperation and collusion; how antitrust and antidumping laws affect international competition
· Discuss strategies for mergers & acquisitions
· Explain the evolution of economic integration and the economic and political benefits and risks to countries
· Discuss and identify determinants of foreign exchange rates impact on purchasing parity
· Describe the four Ps in marketing (product, price, promotion and place) and outline the principles of supply chain management and logistics
· Explain the four Ps in marketing as they relate to a firm’s unique resources, and how they impact a firm’s success in foreign markets
· Acquire a global perspective on how corporate governance mechanisms and social responsibilities vary around the world.

PROGRAM OUTCOMES 
At the completion of this program of study, students must be able to
· Earn a degree and/or certificates in Supply Chain Management
· Continue their education in Supply Chain Management
· Gain employment in Supply Chain Management or related career field

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING 

For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:

1. Critical Thinking
2. Ethical Reasoning
6. Communication Competence
7. Cultural and Social Awareness
8. Professional and Life Skills

In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED: None

TEXTBOOK(S), MANUALS, REFERENCES, AND OTHER READINGS:

Global Business - 4th Edition
Author: Mike W. Peng
Publisher: Cengage Learning, © 2017, 2014
ISBN: 978-1-305-50089-1

GENERAL INSTRUCTIONAL METHODS: Lectures, assignments, discussion, current event articles, quizzes and videos. 

STANDARDS AND METHODS FOR EVALUATION: Case study analysis, quizzes, and classroom participation.

[image: ]



GRADING SCALE
		900 to 1000 points 	(90%-100%): 	A
		800 to 899 points 		(80%-89%): 	B
		700 to 799 points 		(70%-79%): 	C
	600 to 699 points 		(60%-69%): 	D
	599 points and under 	(0%-59%): 	F


SPECIAL COURSE REQUIREMENTS: None

ATTENDANCE POLICY: Section Specific – Class Participation will be set by each individual instructor. 

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.

WEATHER RELATED DEPARTMENT SPECIFIC POLICY: Covered by College Policy

UNITS OF INSTRUCTION 
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WEEK UNIT  LEARNING OBJECTIVES/GOALS ASSESSMENT METHODS ASSIGNMENTS

Week 1



  Understand course objectives & on- line process



  Review Course Syllabus, Materials, & 

Expectations



  Class attendance and participation



  Self-Study: Online Course Orientation, Navigate 

the course website.



  Learn Blackboard; Print & Read Syllabus and 

Assignment Sheet; Intro Course

Develop and understanding of the key terms and 

concepts of international business. Gain an 

understanding of the global economy and broad 

trends.

Assignment #1 Email Confirmation 

Assignment #2 Select 

Quiz 

Discussion Post

Obtain / Get Access to Netflix for 

Assignment #5

Note: Student must use CSCC student email 

acct to correspond electronically

Read Chapter / Download Lecture #1 Take 

Chapter Quiz

Self-review End-of- Chapter Questions

Week 2

Identify & explain formal institutions (Political, legal 

and Economic) and the key role each plays in 

reducing risk in global business.

Quiz 

Discussion Post

Read Chapter / Download Lecture #2 Take 

Chapter Quiz

Self-review End of Chapter Questions

Week 3 Develop a working knowledge of Culture, Norms 

and Ethics, there impact on how a firm does 

business in foreign markets. Explain the concepts 

Cultural intelligence & herd mentality

Assignment #3 Culture Case Study

Quiz 

Discussion Post

Read Chapter / Download Lecture #3 Take 

Chapter Quiz

Self-review End of Chapter Questions

Week 4  Explain Resource Base View of Global Business – 

Understand firm resources and capabilities, define 

how they impact the success or failure of a firm’s 

ability in doing  business globally

Quiz 

Discussion Post

Read Chapter / Download Lecture #4 Take 

Chapter Quiz

Self-review End-of- Chapter Questions

WEEK LEARNING OBJECTIVES/GOALS ASSIGNMENTS

Week 5 Develop understanding of International Trade 

Theories. Explain the evolution of economic / 

regional integration, & the economic and political 

benefits and risks to countries.

Quiz 

Discussion Post

Read Chapter / Download Lecture #5 Take 

Chapter Quiz

Self-review End-of- Chapter Questions Chapter 

Questions

Week 6 Develop understanding of the terms regarding 

foreign direct investment. Explain the Value Chain, 

the different methods available to firms for entering 

foreign markets, political implications from the 

costs, benefits associated with FDI.

Assignment #4: Country Research Project

Quiz 

Discussion Post



Read Chapter / Download Lecture #6 Take 

Chapter Quiz

Self-review End-of- Chapter Questions

Week 7 Identify and understand the determinants of 

foreign exchange rates. Develop knowledge of the 

evolution of the international monetary system

Quiz 

Discussion Post

Read Chapter / Download Lecture #7 Take 

Chapter Quiz

Self-review End-of- Chapter Questions

Week 8  Explain the Value Chain, the different methods 

available to Entrepreneurial firms for entering 

foreign markets.

Quiz 

Discussion Post

Read Chapters / Download Lecture #8 Take 

Chapter Quiz

Self-review End-of- Chapter Questions

Week 9  Quiz 

Week 10 

Understand Where, When, and How to firms 

should enter foreign markets.

Explain how to overcome the liability of 

foreignness.

Quiz 

Discussion Post

Read Chapter / Download Lecture #10

Self-review End-of- Chapter Questions

WEEK UNIT  LEARNING OBJECTIVES/GOALS Summer 2023

Week 11  Understanding the industry conditions conducive to 

cooperation and collusion; how antitrust & 

antidumping laws affect international competition

Quiz 

Discussion Post

Read Chapter / Download Lecture #11 Self-

review End-of- Chapter Questions

Week 12 Describe how formal and informal institutions and 

the firm’s internal resources affect the structure 

and success of alliances and acquisitions.

Quiz 

Discussion Post

Read Chapters / Download Lecture #12

Self-review End-of- Chapter Questions

Week 

13

Multinational business strategies and structures Quiz 

Discussion Post

Read Chapters / Download Lectures #13

Self-review End-of- Chapter Questions

Week 

14

Describe the four Ps in marketing (product, price, 

promotion & place) and the supply chain. Explain 

the four Ps in marketing SCM and how they impact 

a firms success in foreign markets

Assignment #5: American Factory 

Quiz 

Discussion Post 

Read Chapters / Download Lectures #14

Self-review End-of- Chapter Questions

Week 

15

Explains decisions based on staffing, training, 

performance and compensation of expatriates

Quiz 

Discussion Post

Read Chapters / Download Lectures #15

Self-review End-of- Chapter Questions

Chapter 3: Emphasizing Informal 

Institutions: Cultures, Ethics, and Norms

Laying the Foundations of Global business

Chapter 4:  Leveraging a Firms internal 

Resources and Capabilities Laying the 

Foundations of Global Business - continued:

COURSE: SCM 1190 – International Commerce

COURSE ASSIGNMENT CALENDAR

Course Orientation

Chapter 1: Globalizing Business - Laying 

Foundations of global business: Exploring 

What Globalization means and the overall 

World Economy.

Chapter 2: Understanding Formal 

Institutions: Politics, Laws and 

Economics

COURSE: SCM 1190 – International Commerce

Chapter 7: Dealing with Foreign 

Exchange Understanding the evolution of 

int’l monetary system, workings of foreign 

exchange markets

Chapter 8: Capitalizing on Global and 

Regional Integration

Understand Where, When, and How to firms 

should enter foreign markets.

Read Chapter / Download Lecture #9

Self-review End-of- Chapter Questions

Chapter 11 Managing Global Competitive 

Dynamics Global Business Strategies - 

When /and how to enter foreign markets, the 

Chapter 12: Making Alliances & 

Acquisitions Work Global Business 

Strategies related to mergers, Acquisitions, 

and

Chapter 13: Strategizing, Structuring and 

Learning Around the World

Chapter 10 Entering Foreign Markets

Global Business Strategies - When / how to 

enter foreign

markets, dynamics of competition, 



Chapter 9: Growing & Internationalizing 



Chapter 14: Competing on Marketing and 

Supply Chain Management Managing the 

multinational organization -

Marketing, Supply Chain Functions

Chapter 15: Managing Human Resources 

Globally

UNIT OF INSTRUCTION

Chapter 5:  Trading Internationally 

Exploring Int’l Trade Theory, Regional 

Integration, Importance of trade agreements 

on global business

Chapter 6: Investing Abroad Directly 

Understanding the Value Chain and the 

different methods available to firms for 

entering foreign markets: Foreign direct 

investment vs.
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Quiz # 

Due Date Discussion Post 1 

6/3/2025 10

Assignment 1

6/3/2025 100

Quiz1

6/3/2025 10

Discussion Post 2

6/10/202510

Assignment 2

6/17/2025100

Quiz2

6/3/2025 10

Discussion Post 3

6/17/202510

Assignment 3

7/1/2025 150

Quiz3

6/10/2025 10

Discussion Post 4

6/24/202510

Assignment 4

7/15/2025200

Quiz4

6/10/2025 10

Discussion Post 5

7/1/2025 10

Assignment 5

7/29/2025200

Quiz5

6/17/2025 10

Discussion Post 6

7/8/2025 10

Quiz6

6/24/2025 10

Discussion Post 7

7/15/202510

Quiz7

7/1/2025 10

Discussion Post 8

7/22/202510

Quiz8

7/1/2025 10

Discussion Post 9

7/29/202510

Quiz9

7/8/2025 10

Discussion Post 10

8/5/2025 10

Quiz10

7/8/2025 10

Quiz11

7/8/2025 10

Quiz12

7/15/2025 10

Quiz13

7/22/2025 10

Quiz14

7/29/2025 10

Quizzes  Discussion Posts  Assignments 


