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COURSE NUMBER: MUS 1271	6/20/2025
COURSE TITLE: The Business of Music

INSTRUCTOR:	CONTACT:
CREDITS: 3	CLASS HOURS PER WEEK: 3	PREREQUISITES: Placement into ENGL 1100
[bookmark: DESCRIPTION OF COURSE]DESCRIPTION OF COURSE

This course surveys the business aspects of music with an emphasis on recording companies and artists, music publishers and writers, contracts, unions and guilds, agents and managers, records, markets, artists' recording contracts, record production, promotion, distribution and merchandising. This course is on demand.

[bookmark: COURSE STUDENT LEARNING OUTCOMES]COURSE STUDENT LEARNING OUTCOMES

· The student will identify how commercial value is created within the revenue system of the music business.

· The student will define applicable copyright law/issues and be familiar with the licenses needed to create music revenue streams.
· The student will identify and understand basic deal structures, typical agreements, personnel, and terminology within the music business revenue systems.
· The student will compute calculations pertaining to record royalty payments, concert promotion, AND basic publishing/songwriter shares under the statutory and controlled composition deductions.
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Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
ILG 1 Critical Thinking
ILG 6 Communication Competence ILG 7 Cultural and Social Awareness

In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.
[bookmark: COURSE MATERIALS REQUIRED]COURSE MATERIALS REQUIRED

Smart classroom or smart cart, audio playback equipment
TEXTBOOK(S), MANUALS, REFERENCES, AND OTHER READINGS

The Musicians Business and Legal Guide, Compiled & Edited by Mark Halloran, Esq., 4th Ed. Copyright 2008, Pearson/Prentice Hall.
[bookmark: GENERAL INSTRUCTIONAL METHODS]GENERAL INSTRUCTIONAL METHODS

Lecture Discussion

[bookmark: STANDARDS AND METHODS FOR EVALUATION]STANDARDS AND METHODS FOR EVALUATION
1. Tests (3 @ 25 points each based on reading assignments, lectures, handouts) 75 pts.
2. Final Exam (comprehensive) 50 pts.
3. Group Project: Music Business Management Plan Model 50 pts.
4. Group Assignments (5 @ 5 points each) 25 pts.**

TOTAL 200 pts.
** MUST BE PRESENT AND PARTICPATE W/GROUP TO GET POINTS!
[bookmark: GRADING SCALE]GRADING SCALE
90-100 = A
80-89 = B
70-79 = C
60-69 = D
59 and below = E/EN

[bookmark: SPECIAL COURSE REQUIREMENTS]SPECIAL COURSE REQUIREMENTS
None
[bookmark: COLLEGE SYLLABUS STATEMENTS]COLLEGE SYLLABUS STATEMENTS

Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at https://www.cscc.edu/academics/syllabus.shtml

or on the College website Quick Links “Standard Syllabus Statement: Student Resources, Rights, and Responsibilities”.
UNITS OF INSTRUCTION
Week 1
· Unit of Instruction: Music as a Business
· Student Learning Outcomes: Define music industry terminology, identify priorities and steps in starting a music entertainment company, and identify legal liabilities to avoid in the music business.
· Assigned Reading: pp. 2-45
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 2
· Unit of Instruction: Music as a Business
· Student Learning Outcomes: Define music industry terminology, identify priorities and steps in starting a music entertainment company, and identify legal liabilities to avoid in the music business.
· Assigned Reading: pp. 49-90
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 3
· Unit of Instruction: Protecting Your Music
· Student Learning Outcomes: Explain the essential components of music copyright and licensing terms and limitations; understand issues of performance rights for live performance, recording, broadcasting, and internet.
· Assigned Reading: pp. 94-123
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 4
· Unit of Instruction: Publishing Your Music
· Student Learning Outcomes: Explain the essential components of music copyright and licensing terms and limitations; explain the essential components of publishing, discuss and explain the various processes of the recording industry in regard to songwriting and publishing.
· Assigned Reading: pp. 126-151
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 5
· Unit of Instruction: Publishing Your Music
· Student Learning Outcomes: Explain the essential components of music copyright and licensing terms and limitations; explain the essential components of publishing, discuss and explain the various processes of the recording industry in regard to songwriting and publishing.
· Assigned Reading: pp. 156-183
· Assessment Methods: Written records of group assignments/projects; tests and exams

Week 6
· Unit of Instruction: Hiring Artist Management and Agents
· Student Learning Outcomes: explain the essential components of artist management contracts. Explain the functions of the various performing rights societies and licensing agencies.
· Assigned Reading: pp. 200-245
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 7
· Unit of Instruction: Hiring Artist Management and Agents
· Student Learning Outcomes: explain the essential components of artist management contracts. Explain the functions of the various performing rights societies and licensing agencies.
· Assigned Reading: pp. 246-270
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 8
· Unit of Instruction: Marketing/Promoting/Distributing Music
· Student Learning Outcomes: Understand issues of performance rights for live performance, recording, broadcasting, and internet.
· Assigned Reading: special handout
· Assessment Methods: Written records of group assignments/projects; tests and exams

Week 9
· Unit of Instruction: Marketing/Promoting/Distributing Music
· Student Learning Outcomes: Understand issues of performance rights for live performance, recording, broadcasting, and internet.
· Assigned Reading: pp. 387-393
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 10
· Unit of Instruction: Recording Music
· Student Learning Outcomes: Understand issues of performance rights for live performance, recording, broadcasting, and internet. Explain the essential components of recording.
· Assigned Reading: pp. 272-285 and 373-386
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 11
· Unit of Instruction: Manufacturing/Merchandising Music
· Student Learning Outcomes: Investigate and understand the changing roles of audience/market, performer, and producer/publisher; discuss and explain the various processes of the recording industry in regard to manufacturing.
· Assigned Reading: pp. 353-360
· Assessment Methods: Written records of group assignments/projects; tests and exams

Week 12
· Unit of Instruction: Evaluating Artist Royalty Statements
· Student Learning Outcomes: Understand issues of performance rights for live performance, recording, broadcasting, and internet.
· Assigned Reading: pp. 360-364
· Assessment Methods: Written records of group assignments/projects; tests and exams
Week 13
· Unit of Instruction: Music Business Plans
· Student Learning Outcomes: Students will explore specialties within the music business, including songwriting, publishing, record company relations, promotion, and artist development, both within traditional forms and through electronic media. Students will discuss and explain the various processes of the recording industry in regard to songwriting, publishing, and manufacturing.
· Assigned Reading: none
· Assessment Methods: Written records of group assignments/projects; tests and exams; project presentation and write-up

Week 14
· Unit of Instruction: Music Business Plans
· Student Learning Outcomes: Students will explore specialties within the music business, including songwriting, publishing, record company relations, promotion, and artist development, both within traditional forms and through electronic media. Students will discuss and explain the various processes of the recording industry in regard to songwriting, publishing, and manufacturing.
· Assigned Reading: none
· Assessment Methods: Written records of group assignments/projects; tests and exams; project presentation and write-up
Week 15
· Unit of Instruction: Music Business Plans
· Student Learning Outcomes: Students will explore specialties within the music business, including songwriting, publishing, record company relations, promotion, and artist development, both within traditional forms and through electronic media. Students will discuss and explain the various processes of the recording industry in regard to songwriting, publishing, and manufacturing.
· Assigned Reading: none
· Assessment Methods: Written records of group assignments/projects; tests and exams; project presentation and write-up
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