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Course Syllabus

COURSE: MKTG 2550 – Consumer Behavior

CREDITS: 3	CLASS HOURS PER WEEK: 3 PREREQUISITES: MKTG 1110 – Marketing Principles
DESCRIPTION OF COURSE
MKTG 2550 introduces students to the field of market research with particular emphasis on how to use research data to make better marketing decisions and to provide a framework for understanding the consumer decision-making process and purchasing behavior. Topics covered include the market research process, research design and data sources, data collection, and the analysis of marketing research data. Emphasis is placed on why consumers behave as they do, and how marketers, consumer activists, and public officials use this knowledge to influence consumer behavior.
STUDENT LEARNING OUTCOMES
· Working knowledge and application of consumer analysis, concepts, activities, and strategies
· The impact of Marketing Research information has on marketing decision making.
· Concepts of Consumer Behavior that include the psychological influences, individual influences, social and cultural influences that affect consumer purchasing behavior and managerial decision making.
· The nature and use of database marketing and data mining as it applies to consumer behavior and purchase making decisions.
STUDENT LEARNING OBJECTIVES/GOALS
· Introduction to Consumer Information and Consumer Behavior
· Describe the impact that marketing research has on marketing decisions, and to gain insight into factors that influence purchasing decisions.
· Consumer Research
· Explain the need for gathering information about consumers as well as identifying sources of consumer information and how it can be used.
· Segmentation, Targeting, and Positioning
· Identify the major segmentation variables for dissecting markets and determine criteria for an effective positioning strategy.
· Consumer Perception
· Define and comprehend the elements of the perception process.	y
· Consumer Learning and Memory
· Define basic selected learning theories and the nature of memory and its structure.
· Consumer Attitudes
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· Define attitudes, ascertain their nature, and identify their sources.
· Motivation and Emotion
· Develop insight into how marketing researchers measure human emotions and how the information is used in marketing strategy.
· Personality, Lifestyle, and Self-Concept
· Analyze the importance of the personality, lifestyle and the self-concept and examine the ways that these attributes influence consumer purchasing patterns.
· Consumer Decision-Making
· Distinguish between the variations of the consumer purchase decision process and the stages of the purchase decision process.
· Organizational Behavior and Regulation
· Summarize the external and internal factors that influence organizational strategy.
· Group Influence
· Identify various types of social groups and explore five types of social power and the way marketers employ them.
· The Family & Generational Cohorts
· Evaluate the concept of generational cohorts and its implications for market segmentation.
· Personal Influences and Word of Mouth
· Examine the three personal influence strategies that marketers use to benefit their firms.
· Social and Cultural Class
· Outline the impact of culture and social class membership on various aspects of consumer behavior.
· Culture and Micro-cultures
· Explain the concept of micro-cultures and recognize its importance in segmenting markets.
INSTITUTIONAL LEARNING GOALS
Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. The faculty at Columbus State has identified the following institutional learning goals:
· Critical Thinking
· Ethical Reasoning
· Quantitative Skills
· Scientific Literacy
· Technological Competence
· Communication Competence
· Cultural and Social Awareness
· Professional & Life Skills
The Institutional Learning Goals specific to this course include:
· Critical Thinking
· Communication Competence
· Quantitative Skills
· Technological Competence

UNITS OF INSTRUCTION
Learning Unit 1 - Introduction to Consumer Information and Consumer Behavior Learning Unit 2 - Culture and Micro-cultures
Learning Unit 3 - Social Class and Values
Learning Unit 4 - The Family & Generational Cohorts Learning Unit 5 - Group Influence
Learning Unit 6 - Consumer Perception
Learning Unit 7 - Consumer Learning and Memory Learning Unit 8 - Motivation and Emotion Learning Unit 9 - Consumer Attitudes
Learning Unit 10 - Personality, Lifestyle, and Self-Concept Learning Unit 11 - Personal Influences and Word of Mouth Learning Unit 12 - Consumer Decision-Making
Learning Unit 13 - Consumer Research
Learning Unit 14 - Segmentation, Targeting, and Positioning Learning Unit 15 – Organizational Behavior and Regulation
COURSE MATERIALS REQUIRED
Textbook: McGraw-Hill’s Consumer Behavior by Mothersbaugh, 13th Edition.

Access code for Connect is included with the purchase of a new book. If you purchase a used book, then you will need to purchase the code from McGraw Hill. The Columbus State Book Store has the best price for this book. The book is listed on the book store web site. The code for the Publisher Website must be purchased if you do not purchase a text that includes the free code. An access card for Connect is also available at the bookstore and includes an electronic version of the textbook.
Grades for homework and quizzes created during Connect’s free “trial period” are not retained beyond the trial period unless the code is purchased. These trial period grades will not be used in the course grade computation if the code is not purchased.
GENERAL INSTRUCTIONAL METHODS
This course has a web-based component and utilizes the required textbook (you can purchase a print version or e-book version of the textbook), publisher based quizzes and homework manager system (Connect), and examinations taken in class. Other instructional methods include online lectures and multimedia presentations.

STUDENT RESPONSIBILITIES
As a student in this course, it is your responsibility to:
1. Read all course materials and information including the course syllabus.
2. Meet the objectives of any prerequisite courses.
3. Complete all assignments and exams according to the course calendar.
4. Participate on the discussion board in timely fashion as required.
5. Login to the Web site periodically during the week to monitor class announcements.
6. Assignments must be submitted by the appropriate due date. There are no late assignments

accepted for full or partial credit for any reason.
7. All work must be completed individually by the student registered for this course.
STANDARDS AND METHODS FOR EVALUATION
Exams:
Exams are made available online to students until the last due date. Students may take exams before the due date, but not after the assigned due date.	NOTE: Students will receive only ONE chance to take exams. Please do not click on exams until ready.
· Exams may consist of objective or short essay questions. .
· All Exams are on online in the Exam Tab of the course.
· If Exams need to be graded by instructor, results can be obtained online within a week after the last exam due date.
· Please print a copy of the Course Calendar Assignment Due Date Sheet for Exam Deadline Dates.
· NO Incomplete grades will be given.
· All Exams will be graded by the instructor in a timely manner
· All Exams will be retained by the instructor and are the property of Columbus State Community College.
Case Studies and Research Project:
NOTE: Late assignments are NOT accepted. In addition, any assignment received and cannot be opened because of software not supported by the college will receive "0" points. Students can submit assignments early.)

Case Assignments are located on the website. Case and video assignments should be done in an MS-Word document file (no other formats will be accepted or graded) and submitted through the assignment feature on Blackboard.
Case studies should be submitted using the following format:
· 2-1/2 - 4 pages in length
· 12pt font 1-inch side margins
· Standard business English with fewer than 5 grammatical/punctuations errors
· Microsoft Word or PDF format Only (NOTE: Assignments received that cannot be opened because of software not supported by the college will receive "0" points)
· All assignments must include evidence of secondary research and a works cited page. A minimum of three sources (other than the textbook) must be included. - Do not include Wikipedia as one of the sources.

Case Studies are due on or before the last due date indicated in the syllabus. Late case studies or Online Assignments will not be accepted or graded. All Case Studies will be graded by the instructor and reviewed with students with comments via email in a timely manner. All Case Studies will be retained by the instructor, and are the property of Columbus State Community College. Additional information regarding Case Studies can be found on course website.
Case assignments can be submitted earlier the final completion date. NOTE: Case assignments received after the deadline will NOT be accepted. Please do NOT ask for extensions.

LearnSmart:
Required assignments for this course include LearnSmart Assignments. The LearnSmart Assignments for each chapter are completed through the SmartBook in Connect. These assignments are due by 11:59 pm EST on the due date. No late assignments are accepted for any reason. Assignments submitted after the due date will receive zero points toward the computation of the course grade.
Quizzes:
There will be a quiz for each chapter in the course. These quizzes are to be completed online through the Connect Website. Completion of each quiz is required by the due date specified in the Course Calendar. No late quizzes are accepted for any reason. It is therefore strongly suggested that students avoid delaying submission until the due date and thereby avoiding unforeseen complications such as illness, computer issues, Connect access issues, etc. Chapter quizzes are submitted electronically with one attempt prior to the due date.

Class Participation (In-Class Sections Only):
Class participation points will be awarded at the discretion of your instructor and for active participation and contribution to class discussions. These are not attendance-only points.
Discussion Board (Online Sections Only):
Discussion board postings must be completed and submitted by their respective due date. Each required posting is worth 5 points. Your responses should be respectful and substantive to receive credit. All discussion board postings are due at 11:59 pm EST on the due date. No late posts are accepted for any reason.

GRADING SCALE AND POINT DISTRIBUTION
Course grading is based on the total points earned of the total points possible (total points earned divided by total points possible equals percentage earned).
Possible Points
	Category
	Possible Points

	Exams (3 @ 200 points each)
	600

	Case Studies (3 @ 75 points each)
	225

	Research Project
	150

	Chapter Quizzes (15 @ 10 points each)
	150

	LearnSmart (15 @ 10 points each)
	150

	Discussion Board/Class Participation (5 @ 5 points each)
	25

	Total
	1300



Grade
	Letter
	Percentage
	Points

	A
	90% +
	1170 - 1300

	B
	80% +
	1040 - 1169

	C
	70% +
	910 - 1039

	D
	60% +
	780 - 909

	E
	Below 60%
	0 - 779



ONLINE GRADE BOOK
This course will utilize the online grade book. Homework and quizzes will be graded automatically. The student is responsible for monitoring of grades. Any discrepancies or missing
grades must be brought to the attention of the instructor within the earliest of three days after grades are posted or one week after the due date of the respective assignment.
LATE ASSIGNMENT POLICY
No late assignments will be accepted for any reason. Any assignment completed, submitted, or posted after 11:59 pm EST on the due date will receive zero points. Not having the textbook or access to Connect is not an acceptable excuse for not completing your assignments on time. There are no make-up exams either. If an exam is missed, the student should plan on taking the optional final exam to replace one missed exam.

ATTENDANCE POLICY
Attendance will be measured by the successful, timely completion of course assignments and exams. Simply “showing up” or logging into Blackboard will not count as attendance.
INSTRUCTOR FEEDBACK AND AVAILABILITY
Grades for assignments and exams will be posted within one week of the due date for the assignments and exams. The instructor may periodically check e-mail during evening and weekend hours.
OUT-OF-CLASS RESPONSIBILITIES
Columbus State's policy states that students at schools receiving funds from the State of Ohio should be expected to do 30 hours of work for each credit earned. That means students should expect to spend about two hours on work outside of class for each hour spent in class (Policy Number 5-
05). Students need to be aware of their out-of-class responsibilities, and they need to be aware that inability to fulfill the requirements for a course may mean failure.
AUDIT POLICY
Students must declare their preference for audit at the time of registration, and no later than the fifteenth day of the quarter. Some courses may be subject to college approval to audit. Students shall pay regular fees for this course. No credit may be earned or claimed, nor will proficiency credit be given. The student will understand this course is to be taken for information only. The course may be taken at a later date for credit. An “R” is not calculated as part of the GPA.
INCOMPLETE GRADE POLICY
When circumstances beyond the control of a student prevent the completion of course requirements, the student may make a request to the instructor for an Incomplete (I) in the course. The student must arrange with the instructor specific procedures for fulfilling the course requirements. Course work must be completed within six weeks after the beginning of the next quarter. If the course work has not been satisfactorily completed in the specified time, the “I” will automatically be changed to an “E.”
COURSE ADD/DROP POLICY
A withdrawal before 20% of a course has elapsed is not recorded on the permanent grade transcript. A withdrawal after 20% and before 61% of the course has elapsed is recorded as a W. Students cannot

withdraw from a course if 61% or more of the course has elapsed. The credit for this course will not be calculated into the student’s GPA. Please refer to the college Web site for specific quarterly date information.

To drop a class, it is the responsibility of the student to initiate the process with the college through CougarWeb; calling the Telephone Information Center, (614) 287-5353; or submitting a completed Registration Add/Drop Form to the Records and Registration Department or an Off-Campus Center during business hours. Failure on the part of a student to follow withdrawal procedures will result in an “E” (failing grade) recorded for the course or courses on the permanent grade transcript.

Courses may only be registered for by the student prior to the first day of the class. After that time, only the instructor may grant permission to the student to register for the course. This may be done by obtaining the instructor's signature on a Registration Add/Drop Form and submitting to the Records and Registration Department or electronically by the instructor. NO STUDENT MAY BE ADDED TO A COURSE AFTER THE FIRST WEEK (for full-term courses). Or, for 5-week and 8-week term classes, we will not allow a student to be signed in after 5 days in an online class and 3 days in a face-to-face class.

COMMUNICATION AND EMAIL PROTOCOL
You are to have a working and accessible Columbus State E-mail account in order to receive E-mail messages that have been broadcast to the entire class. You may forward your messages to another account if you desire. Please call the “Help Desk 287-5050” for any technical assistance with your Columbus State E-mail account or with this Web Site (“Blackboard”).

The easiest and best way to contact your instructor is via E-mail. Please use E-mail to discuss issues, concerns, questions, etc. The instructor will respond using the E-mail address that you sent your message from unless you instruct him/her otherwise. If you need to speak with your instructor, add your phone number and recommended times to call you.
E-mail protocol must be followed in order to receive credit or response.
Subject line: The subject line must contain: Course, Section #, and Topic (as follows) Example:	MKTG-2550-W01-85367– Homework question
Using the "Email Instructor" link provided in the Blackboard menu for your course will automatically insert this course information for you.

STUDENT CONCERNS
Each of the Business Programs technologies has a Program Coordinator who is responsible for discussing concerns that students may have with their course and/or instructor.
If you have a concern:
· First, have a discussion with your instructor;
· Second, have a discussion with the Program Coordinator (see below for contact information);
· Third, have a discussion with the Department Chair
At the third step, students should be prepared to fill out a written, documented complaint.

Program Coordinator information is listed below:
	Accounting
	Patrick Fiorelli
	pfiorell@cscc.edu
	614-287-3910

	Business Management
	Charla Fraley
	cfraley@cscc.edu
	614-287-5209

	Business Office Applications
	Amy Popovich
	apopovich@cscc.edu
	614-287-3951

	Finance
	Jack Popovich
	jpopovic@cscc.edu
	614-287-2685

	Human Resource Management
	John Eldridge
	jeldridg@cscc.edu
	614-287-2119

	Marketing
	Shannon Bookout
	sbookout@cscc.edu
	614-287-2059

	Real Estate
	Jack Popovich
	jpopovic@cscc.edu
	614-287-2685



TECHNICAL SKILLS REQUIREMENT
As the catalog states Business Program Majors are expected to have mastered MSWord, Excel, PowerPoint, and Access software applications. Courses are offered in our Business Office Applications (BOA) programs to accommodate these skills.
POTENTIAL GRADUATES
Columbus State graduating students must see his or her faculty advisor to obtain signatures on the Petition to Graduate and submit to the Records and Registration Department no later than the deadline posted on the petition form.

Anyone requiring an early grade or early grade release from another college or university, typically due to graduation, must complete the following:
· Immediately inform the instructor of your intention, via a discussion board posting to the respective topic, of possible graduation this semester.
· Make sure that you receive a confirmation of receipt from the instructor.
· If you are graduating from a school other than Columbus State Community College, complete and submit an “Early Grade Release” form to your instructor by the end of the 6th week of the semester.
· If graduating from another institution complete all assignments and exams five days prior to your grade deadline. Special arrangements will have to be made for Exam 3 if taken at a remote testing site to have the exam returned by this due date. Anyone requiring an early grade release may need to complete course requirements early. It is the responsibility of the Student to make such arrangements with the instructor.
· Verify and make note of the deadline for submission of assignments and exams.
· Anyone not complying with these instructions will have the grades processed in the normal course for non-graduates
ACCREDITATION STATEMENT
Columbus State Community College is accredited by The Higher Learning Commission; Member-North Central Association. In addition, degree programs in the Business Programs Department are accredited by the Association of Collegiate Business Schools and Programs (ACBSP).

BUSINESS PROGRAMS DEPARTMENT WEB SITE
The Business Programs Department homepage can provide you with additional information, including programs, faculty advisors, and transfer information. You may visit this site at http://www.cscc.edu/BusinessPrograms/index.shtml.

ASSESSMENT
Columbus State Community College is committed to assessment (measurement) of student achievement of academic outcomes. This process addresses the issues of what you need to learn in your program of study and if you are learning what you need to learn. The assessment program at Columbus State has four specific and interrelated purposes: (1) to improve student academic achievements; (2) to improve teaching strategies; (3) to document successes and identify opportunities for program improvement; (4) to provide evidence for institutional effectiveness. In class you are assessed and graded on your achievement of the outcomes for this course. You may also be required to participate in broader assessment activities.

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook. You should familiarize yourself with the student code. The Columbus State Community College expects you to exhibit high standards of academic integrity, respect and responsibility. Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

AMERICANS WITH DISABILITIES ACT (ADA) POLICY
It is Columbus State policy to provide reasonable accommodations to students with disabilities as stated in the Americans with Disabilities Act (ADA) and Section 504 of the Rehabilitation Act. If you would like to request such accommodations for access, please contact Disability Services: 101 Eibling Hall, (614) 287-2570. Email or give your instructor a copy of your accommodations letter from Disability Services as soon as possible. Accommodations do not start until your instructor receives the letter, and accommodations are not retroactive.
Delaware Campus students may contact an advisor in the Student Services Center on the first floor of Moeller Hall, (740) 203-8000.
FINANCIAL AID ATTENDANCE REPORTING
Columbus State is required by federal law to verify the enrollment of students who participate in Federal Title IV student aid programs and/or who receive educational benefits through the Department of Veterans Affairs. It is the responsibility of the College to identify students who do not commence attendance or who stop attendance in any course for which they are registered and paid. Non-attendance is reported quarterly by each instructor, and results in a student being administratively withdrawn from the class section. Please contact the Financial Aid Office for information regarding the impact of course withdrawals on financial aid eligibility.

For the purposes of financial aid reporting, a student meets the participation and attendance criteria if s/he has actively engaged in the class and demonstrated a meaningful attempt toward completion of

the course. Examples of active engagement may include, but are not limited to: completing a graded course assignment (e.g., homework, quiz, essay, project, or lab); actively participating in studio or practicum sessions; making content-related contributions to an online discussion forum (including responses both to prompts and to student/instructor posts). Simply showing up or logging in to Blackboard will not count as attendance.
AUDIO/VIDEO RECORDING OF CLASS
Audio-and video-recording, transmission, or distribution of class content (e.g., lectures, discussions, demonstrations, etc.) is strictly prohibited unless the course instructor has provided written permission via the syllabus or a signed form. Authorization to record extends solely to students in that particular course. Transmitting, sharing, or distributing course content onto public, commercial, or social media sites is strictly prohibited.

TOBACCO FREE COLUMBUS STATE 2015
As a result of a proposal by the Ohio Board of Regents in 2012, Columbus State became a tobacco-free institution, as have colleges and universities across the nation, including The Ohio State University, which made the change in 2014. In an effort to support the health and well-being of all students, faculty, and staff, the College has adopted a tobacco free policy which prohibits the use of all tobacco-related products on College property. The primary emphasis of this approach is to focus on the elimination of tobacco use on all College property with cessation left as a choice for the individual. The effective date for the tobacco free policy was July 1, 2015.

TITLE IX
Columbus State Community College is committed to creating a learning and working environment that is free of bias, discrimination, and harassment by providing open communication and mutual respect. If you have encountered sexual harassment, sexual misconduct, sexual assault, or discrimination based on race, color, religion, age, national origin, ancestry, sex, sexual orientation, gender identity and expression, genetic information (GINA), military status or disability, please contact one of the following people:

	Renee Fambro
Director of Equity & Compliance
Human Resources Rhodes Hall 115 rfambro@cscc.edu
Phone: 614.287.5519
	Danette Vance
Title IX Deputy Coordinator Human Resources Rhodes Hall 115 dvance1@cscc.edu
Phone: 614.287.2433
	Joan Cook
Title IX Deputy Coordinator Human Resources Rhodes Hall 115 jcook60@cscc.edu
Phone:614.287.2636
	Darla Van Horn
Title IX Deputy Coordinator Student Life Eibling Hall 203(D)
dvanhorn@cscc.edu
Phone:614.287.2856




INCLEMENT WEATHER OR OTHER EMERGENCIES
In the event of severe weather or other emergencies that could force the college to close or to cancel classes, such information will be broadcast on radio stations and television stations. Students who reside in areas that fall under a Level III emergency should not attempt to drive to the college even if the college remains open.

In the event of a Blackboard or CSCC Network outage of 24 hours or more, the instructor will post an announcement within 24 hours of the resumption of service detailing any changes in deadline dates.

For online courses, assignments due on a day the college is closed will still be due on that day as long as Columbus State's Blackboard system remains available. If an on-campus examination is scheduled for a day the campus is closed, the examination will be available on the next class day. The emergency make-up final examination schedule for distance-learning courses will be posted in Blackboard Announcements.
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