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COURSE: MKTG 2400 – ADVERTISING AND PROMOTION

CREDITS HOURS: 3

PREREQUISITES: MKTG 1110 – Marketing Principles
Instructor: Dr. Paul Carringer
Contact: pcarring@cscc.edu

DESCRIPTION OF COURSE
The role of advertising and promotion in the marketing communications program and as part of an integrated marketing communications perspective is analyzed from both a traditional and an electronic media perspective. Other promotional areas covered include direct marketing, sales promotion, public relations, and personal selling. Regulatory, social and economic factors that influence, and are in turn influenced by, an organization's advertising and promotional program will be examined. Media buying and selling are explored, focusing on the role of the various participants in the process: clients, advertising and media agencies, media sales companies, media companies, etc.

STUDENT LEARNING OUTCOMES
· Understand the role of advertising and promotion as a part of an Integrated Marketing Communication plan.
· Analyze the decision areas that are a part of each element of the marketing mix and how they impact advertising and promotion.
· Understand the role of demographics, psychographics, geographics, demogeographics, and buyer behaviors in targeting consumer groups and positioning brands.
· Understand the process of advertising and promotion objective setting and budgeting in association with the requirements for good objectives and practical budgets.
· Understand the philosophy and practice of Integrated Marketing Communications (IMC).
· Understand the advertising management process from the perspective of organizations and service agencies.
· Describe the features of a creative brief. Explain the logic underlying the use of appeals to human emotion in advertising.
· Describe the various research techniques used to measure consumers’ recognition and recall of advertising messages and the reasoning for measurement.
· Describe the traditional and non-traditional advertising media with associated strengths and weaknesses.
· Understand the various forms of emerging media and measurement metrics.
· Understand the nature and purpose of promotion.
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· Understand the role of point-of-purchase messaging.
· Understand the role of public relations activities within an IMC strategy.
· Understand emerging ad support methods including event and cause-related sponsorships.
· Describe the components contained in an IMC plan and understand the ethical and legal issues associated with an IMC.

INSTITUTIONAL LEARNING GOALS
Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. The faculty at Columbus State has identified the following institutional learning goals:
· Critical Thinking
· Ethical Reasoning
· Quantitative Skills
· Scientific Literacy
· Technological Competence
· Communication Competence
· Cultural & Social Awareness
· Professional & Life Skills

The Institutional Learning Goals specific to this course include:
· Critical Thinking
· Quantitative Skills
· Communication Competence
· Technological Competence

COURSE MATERIALS REQUIRED
· Textbook: Advertising and Promotion: An Integrated Marketing Communications Perspective, Belch, et.al., 12e, W/ Connect Access.
· Computer/ Computer Lab Access Internet Access MS Office Software

GENERAL INSTRUCTIONAL METHODS
Lectures, video presentations, online interactive demonstrations, in-class assignments, class discussions, guest speakers. This course consists of textbook chapters organized into weekly Learning Units.
UNITS OF INSTRUCTION
· Role of Advertising and Promotion
· Scope and Challenges of Advertising and Promotion
· Targeting and Positioning and the Ethics of Advertising
· Brand Objectives and Success
· Integrated Marketing Communication (IMC) Fundamentals
· Advertising Management
· Messages and Appeals

· Media Introduction and Measuring
· Media - Traditional and Non-traditional
· Emerging Media
· Promotion
· Point-of-Purchase, Signage and Premiums
· Public Relations
· Emerging Ad Support Methods
· IMC Capstone, Ethics and Law STUDENT RESPONSIBILITIES As a student in this course, it is your responsibility to:

· Read all course materials and information, including the course syllabus.
· Meet the objectives of any prerequisite courses.
· Complete all assignments and exams according to the course calendar.
· Participate on the discussion board in a timely fashion as required.
· Login to the Web site periodically during the week to monitor class announcements.
· Assignments must be submitted by the appropriate due date. There are no late assignments accepted for full or partial credit for any reason.
· All work must be completed individually by the student registered for this course.

STANDARDS AND METHODS FOR EVALUATION
Quizzes:
There will be 18 quizzes (one for each chapter). Each quiz will be worth 20 points and will have one attempt.
These quizzes are to be completed online through the Connect Website. Completion of each quiz is required by the due date specified in the Course Calendar. No late quizzes are accepted for any reason. Therefore, it is strongly suggested that students avoid delaying submission until the due date, thereby avoiding unforeseen complications such as illness, computer issues, Connect access issues, etc.

SmartBook:
There will be 18 SmartBook assignments (one for each chapter). These will be worth 10 points and are to be completed online through the Connect Website. The average completion time for these activities is 30 minutes, and you are strongly encouraged to complete the required reading before attempting the SmartBook
assignments. Completion of each SmartBook is required by the due date specified in the Course Calendar. No late quizzes are accepted for any reason. Therefore, it is strongly suggested that students avoid delaying submission until the due date, thereby avoiding unforeseen complications such as illness, computer issues, Connect access issues, etc.


Lab and Final Projects:
· Lab Projects are located on the course website. All assignments are to be uploaded on the course website. E-mail Assignments will not be accepted.
· Students are allowed to submit assignments early. Lab Projects are due on or before the last due date indicated in the syllabus. Late case studies or Online Assignments will NOT be accepted or graded.

· Any assigned received that cannot be opened because of software not supported by the college will receive "0" points.
Class Participation (In-Class Sections Only):
Class participation points will be awarded at the discretion of your instructor and for active participation and contribution to class discussions. These are not attendance-only points.

Discussion Board (Online Sections Only):
Discussion board postings must be completed and submitted by their respective due date. Each required posting is worth 5 points. Your responses should be respectful and substantive to receive credit. All discussion board postings are due at 11:59 pm EST on the due date. No late posts are accepted for any reason.

GRADING SCALE AND POINT DISTRIBUTION
Course grading is based on the total points earned of the total points possible (total points earned divided by total points possible equals the percentage earned).

Possible Points

Category	Possible Points

	Quizzes 18 @ 20 points each
	360

	SmartBook 18 @ 10 points each
	180

	Lab Projects 4 @ 50 points each
	200

	Final Project and Presentation
	100

	Participation (In-class sections) or Discussion Board (Online sections)
	60

	Total
	900



Grade

Letter Percentage of Total Points Available
A	90% - 100%
B	80% - 89%
C	70% - 79%
D	60% - 69%
E	Below 60%

ONLINE GRADE BOOK
This course will utilize the online grade book. Homework and quizzes will be graded automatically. The student is responsible for the monitoring of grades. Any discrepancies or missing grades must be brought to the attention of the instructor within the earliest of either three days after the grade posting or five days after the due date of the respective assignment.

LATE ASSIGNMENT POLICY
No late assignments will be accepted for any reason. Any assignment completed, submitted, or posted after 11:59 pm EST on the due date will receive zero points. Not having the textbook or Internet access is not an acceptable excuse for not completing your assignments on time.

No extensions will be granted for assignments or exams for any reason.

ATTENDANCE POLICY
Attendance will be measured by the successful, timely completion of course assignments and exams. Simply “showing up” or logging into Blackboard will not count as attendance.

INSTRUCTOR FEEDBACK AND AVAILABILITY
Grades for assignments and exams will be posted within one week of the due date for the assignments and exams. The instructor may periodically check e-mail during evening and weekend hours.

OUT-OF-CLASS RESPONSIBILITIES
Columbus State's policy states that students at schools receiving funds from the State of Ohio should be
expected to do 30 hours of work for each credit earned. That means students should expect to spend about two hours on work outside of class for each hour spent in class (Policy Number 5-05). Students need to be aware of their out-of-class responsibilities, and they need to be aware that the inability to fulfill the requirements for a course may mean failure.

AUDIT POLICY
Students must declare their preference for audit at the time of registration and no later than the fifteenth day of the quarter. Some courses may be subject to college approval to audit. Students shall pay regular fees for this course. No credit may be earned or claimed, nor will proficiency credit be given. The student will understand this course is to be taken for information only. The course may be taken at a later date for credit. An “R” is not calculated as part of the GPA.

INCOMPLETE GRADE POLICY
When circumstances beyond a student's control prevent the completion of course requirements, the student may request the instructor for an Incomplete (I) in the course. The student must arrange with the instructor
specific procedures for fulfilling the course requirements. Coursework must be completed within six weeks after the beginning of the next quarter. If the coursework has not been satisfactorily completed in the specified time, the “I” will automatically be changed to an “E.”

COURSE ADD/DROP POLICY
A withdrawal before 20% of a course has elapsed is not recorded on the permanent grade transcript. A withdrawal after 20% and before 61% of the course has elapsed is recorded as a W. Students cannot withdraw
from a course if 61% or more of the course has elapsed. The credit for this course will not be calculated based on the student's GPA. Please refer to the college Website for information on specific semester dates.
To drop a class, it is the responsibility of the student to initiate the process with the college through CougarWeb; calling the Telephone Information Center, (614) 287-5353; or submitting a completed Registration Add/Drop

Form to the Records and Registration Department or an Off-Campus Center during business hours. Failure on the part of a student to follow withdrawal procedures will result in an "E" (failing grade) recorded for the course or courses on the permanent grade transcript.


LATE REGISTRATION HAS BEEN ELIMINATED. Effective Autumn Semester 2018, students will no longer be permitted to register for a class after the first session meets.

· Registration for web-based and blended courses is open until the day before the course begins.
· In both cases, students cannot register after the course begins.
· Faculty cannot sign students into a course after the first day of class.

STUDENT CONCERNS
Each of the Business Programs technologies has a Program Coordinator who is responsible for discussing concerns that students may have with their course and/or instructor.

If you have a concern:
· First, have a discussion with your instructor;
· Second, have a discussion with the Program Coordinator (see below for contact information); •
Third, have a discussion with the Department Chair

At the third step, students should be prepared to fill out a written, documented complaint.

Program Coordinator information is listed below:

	Accounting
	Shannon Strine
	sstrine1@cscc.edu
	614-287-2059

	Business Management
	Charla Fraley
	cfraley@cscc.edu
	614-287-5209

	Business Office Applications
	Amy Popovich
	apopovich@cscc.edu
	614-287-3951

	Finance
	John Eldridge
	jeldridg@cscc.edu
	614-287-2119

	Human Resource Management
	Reuel Barksdale
	rbarksda@cscc.edu
	614-287-3872

	Marketing
	Roger Ball
	rball21@cscc.edu
	614-287-2707

	Real Estate
	Jacqueline Lovelace
	jlovelace5@cscc.edu
	614-287-2313



COMMUNICATION AND EMAIL PROTOCOL
You are to have a working and accessible Columbus State E-mail account to receive messages that have been broadcast to the entire class. You may forward your messages to another account if you desire. Please call the “Help Desk 287-5050” for any technical assistance with your Columbus State E-mail account or with this Web Site (“Blackboard”).

The easiest and best way to contact your instructor is via E-mail. Please use E-mail to discuss issues, concerns, questions, etc. The instructor will respond using the E-mail address that you sent your message from unless you instruct him/her otherwise. If you need to speak with your instructor, add your phone number and
recommended times to call you.

E-mail protocol must be followed in order to receive credit or a response.
Subject line: The subject line must contain: Course, Section #, and Topic (as follows)	Example: MKTG-2400-W01-85367– Hw 10 question

Using the "Email Instructor" link provided in the Blackboard menu for your course will automatically insert this course information for you.


TECHNICAL SKILLS REQUIREMENT
As the catalog states, Business Program Majors are expected to have mastered MS Word, Excel, PowerPoint, and Access software applications. Courses are offered in our Business Office Applications (BOA) programs to
accommodate these skills.

POTENTIAL GRADUATES
Columbus State graduating students must see his or her faculty advisor to obtain signatures on the Petition to Graduate and submit to the Records and Registration Department no later than the deadline posted on the petition form.

Anyone requiring an early grade or early grade release from another college or university, typically due to graduation, must complete the following:

· Immediately inform the instructor of your intention, via a discussion board posting to the respective topic, of possible graduation this semester.
· Make sure that you receive a confirmation of receipt from the instructor.
· If you are graduating from a school other than Columbus State Community College, complete and submit an “Early Grade Release” form to your instructor by the end of the 6th week of the semester.
· If graduating from another institution complete all assignments and exams five days prior to your grade deadline. Special arrangements will have to be made for Exam 3 if taken at a remote testing site to have the exam returned by this due date. Anyone requiring an early grade release may need to complete course requirements early. It is the responsibility of the Student to make such arrangements with the instructor.
· Verify and note the deadline for submitting assignments and exams.
· Anyone not complying with these instructions will have the grades processed in the normal course for non-graduates

ACCREDITATION STATEMENT
Columbus State Community College is accredited by The Higher Learning Commission; Member-North Central Association. In addition, degree programs in the Business Programs Department are accredited by the Association of Collegiate Business Schools and Programs (ACBSP).

BUSINESS PROGRAMS DEPARTMENT WEBSITE
The Business Programs Department homepage can provide you with additional information, including programs, faculty advisors, and transfer information. You may visit this site at
http://www.cscc.edu/BusinessPrograms/index.shtml.

ASSESSMENT
Columbus State Community College is committed to the assessment (measurement) of student achievement of academic outcomes. This process addresses the issues of what you need to learn in your program of study and if you are learning what you need to learn. The assessment program at Columbus State has four specific and interrelated purposes: (1) to improve student academic achievements; (2) to improve teaching strategies; (3) to document successes and identify opportunities for program improvement; (4) to provide evidence for
institutional effectiveness. In class, you are assessed and graded on your achievement of the outcomes for this course. You may also be required to participate in broader assessment activities.


COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/academics/syllabus or on the College Web site Quick Links “Syllabus Statements”.
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