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Columbus State Community College
Interactive Media
Digital Art, Media & Design Department


COURSE NUMBER: IMM 2710

COURSE:  Interactive Portfolio	

CREDITS:  3						CLASS HOURS PER WEEK: 2 Lecture, 2 Lab	
PREREQUISITES: IMM 2370

DESCRIPTION OF COURSE:

The Interactive Portfolio class will assist students in building confidence and focus when marketing themselves. Students will take that knowledge and author their own interactive website portfolio and resume for external use in locating a professional job. 

COURSE STUDENT LEARNING OUTCOMES:
1. Students will define what an interactive portfolio is and how to identify a successful one.
2. Students will learn the basics of good logo design and brand marks.
3. Students will design a functioning website of their portfolio that shows off their brand.
4. Students will select personal work to display in the portfolio section of the final project.
5. Students will learn how to write a professional resume and learn how to conduct a presentation.
6. Students will define what an Artists' Statement is and how to write their own.
7. Students will publish and troubleshoot the interactive portfolio.
8. Students will learn how to prepare and complete an “elevator pitch”.

PROGRAM OUTCOMES 

· Comprehend the relationship between design, marketing, and interactive multimedia projects and how it affects society and industry. 
· Understand the purpose and interrelationship among design, scripting, and software. 
· Be able to evaluate the strengths and weaknesses of project design including storyboarding,
diagramming, flowcharting, and brand relevance. 

If you need to work at the main campus, we have a computer commons area. It is located in the Technology building. Refer to the Course Information page for more information.


OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING 
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking 
· Technological Competence
· Communication Competence
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.


COURSE MATERIALS REQUIRED:  None


TEXTBOOK, MANUALS, REFERENCES, AND OTHER READINGS

Online reading assignments and YouTube Video Tutorials will make up our reading assignments.  


GENERAL INSTRUCTIONAL METHODS

 This course utilizes web page content for information delivery over the CSCC Global Campus (Blackboard).

· Classroom & Group Discussions / Lectures
· Mobile Design examples
· Mobile development videos


STANDARDS AND METHODS FOR EVALUATION

	ASSIGNMENTS
	Points

	Assignment 1
	75

	Assignment 2
	75

	Assignment 3
	75

	Assignment 4
	75

	Assignment 5
	75

	Assignment 6
	75

	Assignment 7
	75

	Assignment 8
	75

	Assignment 9
	50

	Assignment 10
	75

	Assignment 11
	75

	Assignment 12
	50

	Final Project and Presentation
	150

	Total
	1000



GRADING SCALE

	Points
	Grade

	900 – 1000
	A

	800 – 899
	B

	700 – 799
	C

	600 – 699
	D

	0 – 599
	E




SPECIAL COURSE REQUIREMENTS: 
None


ATTENDANCE POLICY
Students will attend all classes.  If there is an issue, it is up to the student to contact the Instructor before the class. Students will be in class on time.   


COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at  www.cscc.edu/syllabus or on the College website Quick Links “ Syllabus Statements”.


WEATHER RELATED DEPARTMENT SPECIFIC POLICY 

In the event of severe weather or other emergencies that could force the college to close or to cancel classes, such information will be broadcast on radio stations and television stations.  Students who reside in areas that fall under a Level III emergency should not attempt to drive to the college even if the college remains open.
Assignments due on a day the college is closed will be due the next scheduled class period.  If an examination is scheduled for a day the campus is closed, the examination will be given on the next class day.  If a laboratory is scheduled on the day the campus is closed, it will be made up at the next scheduled laboratory class.  If necessary, laboratory make-up may be held on a Saturday. 
Students who miss a class because of weather-related problems with the class is held as scheduled are responsible for reading and other assignments as indicated in the syllabus.  If a laboratory or examination is missed, contact me as soon as possible to determine how to make up the missed exam or lab.  Remember!  It is the student’s responsibility to keep up with reading and other assignments when a scheduled class does not meet, whatever the reason.
In the event the college is forced to close during Final Examination Week, students will be contacted by the instructor, and will schedule times to meet individually for their final presentations. 
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UNITS OF INSTRUCTION

	WEEK
	UNIT OF INSTRUCTION
	LEARNING OBJECTIVES/GOALS
	ASSESSMENT METHODS
	ASSIGNMENTS
	ASSIGNMENT DUE DATE

	Week 1

	Introduction and overview 
	Review course objectives.  

Review instructor objectives.
	
	Share with me about your college and career goals. Share some of your sources of inspiration. 
	

	Week 2

	Understanding the Interactive Job Industry
	Identify the skill sets needed to be successful getting a job in the industry. Focus on branding.
	Assignment
	Assignment 1 - Read the 3 articles assigned and write a summary of each.
	

	Week 3

	Topic and direction of the brand
	Brainstorming the direction of your brand – Create an organized thought process of how student wants to be portrayed.
	Assignment
	Assignment 2- Brainstorm 6 theme/motif ideas that will inform your brand identity –Hand drawn or digital.  6 unique ideas, with detailed descriptions.
	Assignment 1 due

	Week 4

	Logo and identity design
	Concept logos and identities along with slogan that  emphasizes skills
	Assignment
	Assignment 3- Logo concepts -6 Hand drawn or digital logo concepts, plus a ‘personal slogan’ 
	Assignment 2 due

	Week 5

	Logo and identity design
	Finalize logos and slogan
	Assignment
	Assignment 4 -Final Logo
	Assignment 3 due

	Week 6

	Portfolio preparation – choosing students best works
	Evaluating and identifying successful portfolio works to show diversity in media related areas. 
	Assignment
	Assignment 5– Prepare 10-15 portfolio pieces- with name, purpose, software (descriptions) - Three snapshots (thumbnail, medium shot and full screen) 
	Assignment 4 due

	Week 7

	Site maps / Flowcharts
	Evaluate site maps and flowcharts.  

	Assignment

	Assignment 6 – Creating a flowchart that shows the basic navigation on your site and the site map. JPG or PDF.
	Assignment 5 due

	Week 8

	Begin building your online portfolio.
	Choose your online product and begin to add your work.

	Assignment
	Assignment 7- Choose online product template to begin building your online portfolio, add artwork and copy.
	Assignment 6 due

	Week 9

	Homepage or ‘Title Page’ concept for your portfolio site.
	First draft of Cover art for your brand. Incorporate brand fonts, color palette, imagery, etc.

	Assignment 
	Assignment 8– Design your homepage in 3 formats for your new site – Desktop, Tablet and Mobile
	Assignment7 due

	Week 10

	The Artists Statement 
	Identify the value of an Artist statement and understand how to write one.
	Assignment
	Assignment 9- Write an artist’s statement that focuses on strengths and direction. 
	Assignment 8 due

	Week 11

	Resume and Cover Letter
	Evaluate the uses of resumes and cover letters. Focusing on effective communication
	
	Assignment 10:  Creating a cover letter - using job info. Creating a print resume - 2 versions

	Assignment 9 due

	Week 12

	Elevator Pitch
	What is a elevator pitch – start creating yours.

Have all elements on your site – copy, art, resume and artist statements
	
	Assignment 11:  Write and practice Elevator Pitch

	Assignment 10 due

	Week 13

	1st Draft of your final online portfolio  
	Identify and explain purpose of a strong pitch.
	Assignment
	Assignment 12: - Video your elevator pitch and written final presentation.

	Assignment 11 due

	Week 14

	Adding final touches both visual and technical to Interactive Resume.
	Polishing and technically cleaning up entire Interactive Resume.
	
	Preparing for Final Presentation.
	Assignment 12 due

	Week 15

	Final project preparation
	Prepare for final project

	Final Project
	Final Project site portfolio and presentation preparation.
	

	Week 16

	Finals Week
	
	Final Project
	Final Project completion and presentation (Zoom sessions)
	Final Project Due
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