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Columbus State Community College Interactive Media
Digital Art, Media & Design Department


COURSE NUMBER: IMM 1100 
COURSE TITLE: Principles of Interactive Design 
CREDITS: 3	PREREQUISITES: NONE        CLASS HOURS PER WEEK: 2 Lab, 2 Lecture	

DESCRIPTION OF COURSE

IMM 1100 series introduces students to the products, tools, and environment of the interactive multimedia profession. Initially, the course covers elements of communication, marketing, the Internet, Web development, digital media and graphic design. The focus is then on designing, choosing software and scripting the interactive media project. This course details how these disciplines are related to professional job responsibilities and the other team members and relies on industry Web sites to bring state-of-the-art information directly to the student in a timely manner.

COURSE STUDENT LEARNING OUTCOMES

· Identify key players and events in Interactive Media evolution.
· Explore concepts via internet search engine research
· Modify existing source code with HTML.
· Create custom pages using HTML.
· Discuss and evaluate design principles.
· Compare and contrast potential designs.
· Review and critique the composition and design of a website.
· Design and create different layouts using varied color schemes.
· Compose design to show how type (letters) can function as a design element in a composition.
· Develop and design various logos.
· Develop and design a Welcome page.
· Discuss careers in Multimedia
· Discuss in-depth current industry topics.
· Review and analyze various websites and course content.
· Integrate skills to develop a business website.
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PROGRAM OUTCOMES
· Comprehend the relationship between design, marketing, and interactive multimedia projects and how it affects society and industry. 
· Understand the purpose and interrelationship among design, scripting, and software. 
· Be able to evaluate the strengths and weaknesses of project design including storyboarding,
diagramming, flowcharting, and brand relevance. 

If you need to work at the main campus, we have a computer commons area. It is located in the Technology building. Refer to the Course Information page for more information.

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING: 
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking 
· Technological Competence
· Communication Competence
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED: None

TEXTBOOK, MANUALS, REFERENCES, AND OTHER READINGS:
multimedia FOUNDATIONS: Core Concepts for digital design ISBN: 9781138391550
Author: Vic Costello	Edition: 3rd	Publisher: Routledge


GENERAL INSTRUCTIONAL METHODS: 
On-line delivery. This course utilizes web page content for information delivery over the CSCC Global Campus (Blackboard).

STANDARDS AND METHODS FOR EVALUATION

	Assignments
	Points

	Assignments (9)
	800

	Final Paper
	200

	Total
	1000



GRADING SCALE

A = (900-1000 Points) Excellent

B = (800-899 Points) Good

C = (700 – 799 Points) Average

D = (600 – 699 Points) Below Average

E = (Below 600 Points) Failing

SPECIAL COURSE REQUIREMENTS: None


ATTENDANCE POLICY:
Students will attend all classes.  If there is an issue, it is up to the student to contact the instructor before the class. Students will be in class on time.

COLLEGE SYLLABUS STATEMENTS:
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at  www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.

WEATHER RELATED DEPARTMENT SPECIFIC POLICY:
In the event of severe weather or other emergencies that could force the college to close or to cancel classes, such information will be broadcast on radio stations and television stations.  Students who reside in areas that fall under a Level III emergency should not attempt to drive to the college even if the college remains open.
Assignments due on a day the college is closed will be due the next scheduled class period.  If an examination is scheduled for a day the campus is closed, the examination will be given on the next class day.  If a laboratory is scheduled on the day the campus is closed, it will be made up at the next scheduled laboratory class.  If necessary, laboratory make-up may be held on a Saturday. 
Students who miss a class because of weather-related problems with the class is held as scheduled are responsible for reading and other assignments as indicated in the syllabus.  If a laboratory or examination is missed, contact me as soon as possible to determine how to make up the missed exam or lab.  Remember!  It is the student’s responsibility to keep up with reading and other assignments when a scheduled class does not meet, whatever the reason.
In the event the college is forced to close during Final Examination Week, students will be contacted by the instructor, and will schedule times to meet individually for their final presentations. 

All assignments or projects are due on the date required.
Late assignments will have 10 points deduction for each day late. Assignment will not be accepted more than a week late.
Final paper will not be accepted if submitted late.
The Lectures are posted under Our Classroom>Lectures on Blackboard. The Chapters are from your Textbook.
Assignments are posted under Our Classroom>Assignments on Blackboard.

Please be sure to stay on track with the schedule and due dates for the assignments. Assignments are due on due dates by 11:59pm. Submit your assignments early.
Work ahead of time to stay on track.

UNITS OF INSTRUCTION (schedule may change due to various circumstances)

	
	UNIT OF
INSTRUCTION
	LEARNING
OBJECTIVES / GOALS
	ASSESSMENT
METHODS
	ASSIGNMENTS
	ASSIGNMENT
DUE DATE

	Week 1

	Familiarize yourself with the course content on the blackboard, including - Announcements, Syllabus, Assignments, etc.
Send me an email of your self-introduction by the end of the first week of the semester.
	
	
	
	

	Week 2

	Lecture 1, Chapter 1
Multimedia introduction
	Define Multimedia. Learning about Development, Types of Production, various usages, etc.

	Assignment
	    Assignment 1

	01/27/26

	Week 3

	Lecture 2, Chapter 2
Devices and Applications
	Understanding the hardware/devices and applications used in Multimedia.
	
	
	

	Week 4

	Lectures 4 and 3
Chapter 14
HTML and Web

	Understanding HTML codes, the tag elements, and creating a web page.
	Assignment
	Assignment 2
	02/10/26

	Week 5

	Lectures 4 and 3
Chapter 14
HTML and Web

	Understanding HTML codes, the tag elements, creating a web page and reconstruction of a web page in understanding the IMG tag and relative path.
	
	
	

	Week 6

	Lectures 3 and 4
Chapter 14
HTML and Web

	Learning the application of styles to design the elements in a web page.
	Assignment
	Assignment 3
	02/24/26

	Week 7

	Lectures 3 and 4
Chapter 14
HTML and Web

	Learning the application of styles to design the elements in a web page.
	
	
	

	Week 8

	Lecture 5
Chapter 4
Major Concepts in Interactive Media
	Learning the application of design principles in Interactive Media projects. Learning design elements and functionality. Understanding of target audience and branding.
	Assignment
	Assignment 4
	03/10/26

	Week 9

	Spring Break
	
	
	
	

	Week 10
	Lecture 6
Chapter 3 & 4
	Understanding the Visual Organization, various formats and orientation for the projects, use of grids, and several other important principles.
	
	
	

	Week 11
	Lecture 7
Chapter 3 & 5
Planning and Production
	Understanding the stages – Visualization, Flowchart, Navigation plan, Storyboards, Color Diagrams, etc.
	Assignment
	Assignment 5
	03/31/26

	Week 12
	Lecture 8
Chapter 7, 5 & 13
Importance Color in Interactive Design and image file formats
	Define color and the classifications of colors in Interactive media projects. Understanding various Color modes, the color bit depth, the web safe colors, and the image file formats for web and multimedia.
	Assignment
	Assignment 6
	04/07/26

	Week 13
	Lecture 10
Chapters 7
Digital Images for web and Multimedia
	Understanding image types- Greyscale, Halftone, line art, etc. Understanding image resolution. Understanding terminology of tools and techniques used in design applications.
	Assignment
	Assignment 7
	04/14/26

	Week 14
	Lecture 10
Chapters 7
Digital Images for web and Multimedia
	Understanding terminology of tools and techniques used in design applications.
	Assignment
	Assignment 8
	04/21/26

	Week 15
	Decide the topic and start working on the final paper
	Learning and exploring various multimedia industry.
	Assignment
	Assignment 9
	04/28/26

	Week 16
	Finals Week
	
	Assignment
	Final Paper
	05/05/26
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