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COURSE NUMBER:	HOSP1155	AU25	COURSE TITLE: Tourism Operations
CREDITS: 4	CLASS HOURS PER WEEK: 3 Lecture, 2 Lab	PREREQUISITES: HOSP1154
Instructor:	Contact:

DESCRIPTION OF COURSE :
This course provides students with a basic understanding of the travel and tourism industry. Travel agency operations are covered, with students using a variety of reference material, to develop air and rail itineraries, reserve cars and hotels, calculate fares, and create tours and cruises. Government agencies and organizations that affect the industry are described. Also included is a framework for the development of tourism in the community and region.
COURSE STUDENT LEARNING OUTCOMES
1. Demonstrate an understanding of the travel product distribution system and the role tourism organizations play in it.
2. Classify governmental agencies and organizations that affect the tourism industry.
3. Display an awareness of reservation and/or ticketing procedures for airline, rail passengers, lodging, rental cars, and air charters.
4. Explain the importance of sales & marketing play in the tourism industry.
5. Design itineraries and sales collateral.
6. Research and write plans for an outdoor event.
7. Use gathered data to describe economic impacts of tourism for a given area.
8. Complete assigned GDS-Apollo Lessons

HOSPITALITY PROGRAMS MISSION STATEMENT:
The School of Hospitality Management & Culinary Arts provides students from diverse backgrounds with innovative, applied quality education in preparation for leadership roles in hospitality, travel/tourism, hotel/lodging, nutrition, culinary arts, baking, & pastry arts, and restaurant management.

HOSPITALITY PROGRAMS VISION STATEMENT:
The School of Hospitality Management & Culinary Arts at Columbus State Community College will be a leader in developing our students in the hospitality industry through teaching excellence, community engagement, and industry partnerships.

PROGRAM LEARNING OUTCOMES
1. Identify and apply the knowledge and skills necessary for hospitality and tourism
Operations.
2. Develop and integrate a core set of business skills necessary to successfully operate a hospitality and tourism organization.
3. Demonstrate competence in the communication skills necessary for hospitality and tourism management.
4. Formulate business decisions in hospitality and tourism management.
5. Evaluate leadership principles necessary in the diverse and global hospitality and tourism industry.

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking
· Technological Competence
· Communication Competence
· Cultural & Social Awareness
· Professional & Life Skills
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED
Required Textbook: Cook, Roy A., Tsu, Cathy J., Marqua, Joseph. Tourism: The Business of Hospitality and Travel, Sixth Edition Edition. New Jersey: Prentice Hall.
References:
Blackboard * BB means Blackboard on Syllabus Periodicals, Video, Articles, and/or Trade Journals from ERC
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GENERAL INSTRUCTIONAL METHODS
Lecture-discussion Presentation Homework assignments In-class assignments Video Links
Case Studies Exams Projects


UNIT I – Exploring the World UNIT II – The Travel Product
UNIT III - Tourism Service Suppliers UNIT IV – Tourism Environment UNIT V – Fares & Ticketing

Students will be required to participate in group activities and to make individual contribution. Class participation will be evaluated based on the completion of in-class
exercises, responses to instructor’s questions, and voluntary participation in discussions.

STANDARDS AND METHODS FOR EVALUATION
2 Midterms worth 150 points each	300 total points
Outdoor Event Plan	150 total points
Lab Assignments (4 x 25 Points)	100 total points
Course Assignments 6 x 25 points each	150 total points
Operations Interview 100 Points each	200 total points
Final Project – Tourism or Career Research	100 total points
Total Points:	1000 total points

GRADING SCALE
900 - 1000 A
800 – 899  B
700 – 799  C
600 – 699  D
Below 600 E

ATTENDANCE POLICY
NO LATE HOMEWORK ASSIGNMENTS WILL BE COLLECTED or GRADED. Assignments must be
turned in before class starting or uploaded to Blackboard as indicated. Please DO NOT email your assignment.
All projects and presentations will be word-processed when indicated, except assigned on pre-printed forms. Failure to do so will result in a 10% reduction in the student's grade for that assignment regardless of the quality of content.

Expectations/Procedures:
· Any material presented in the text, during class, or in student/speaker presentations may appear on exams.
· Read assignments for comprehension and be prepared to ask questions in class if unclear/unsure about a topic.
· All students are expected to view and/or read assigned videos, PowerPoint presentations and trade periodicals on a continual and consistent basis.
Classroom and Attendance Policies:
· In class discussion and lab assignments are expected to be completed in class.

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.
WEATHER RELATED DEPARTMENT SPECIFIC POLICY (If necessary)
If not covered by College Policy, relative to clinical, practicum, of other missed time due to weather related college closings.

	
	Units of Instruction
	Learning Objectives
/Goals
	Assessment Methods
	Assignments
	Program Outcomes
	Assignment Due Date

	

Week 1
	
Exploring the World
	Demonstrate an understanding of the travel product distribution system and the role tourism organizations play in it.
	Lecture and in-class discussion and class activity on travel products and potential travelers.
	Read Chapters 1 & 2 Intro to Tourism and Marketing to the Public Lab Class Assignment
	

SLO# 1, PLO #1, 4
	

	


Week 2
	

Exploring the World
	Classify governmental agencies and organizations that affect the tourism industry.
	Review chapters on organizations supporting tourism. Discuss web pages and accompanying handouts.
	Chapters 3 & 4
Delivering Quality Service Bringing the Supplier and Traveler Together
Lab Class Assignment Blackboard Assignment
	


SLO#2, PLO #1, 2
	

	

Week 3
	

The Travel Product
	Display an awareness of reservation and/or ticketing procedures for airline, rail passengers, lodging, rental cars and air charters.
	In-class discussion on tourism travel.
Review applicable web pages and videos.
	Chapters 5 & 6 Capturing Technology and Transportation Blackboard Assignment
	

SLO #3, PLO #1, 2, 4
	

	


Week 4
	

Tourism Service Suppliers
	Explain the importance of sales & marketing in the tourism industry.
	Review Outdoor Event Plan Discuss data
collection and use of surveys.
	Chapters 7 & 8 Accommodations, Food & Beverage
Create Surveys Exam #1 Blackboard
Operations Interview
	

SLO #4 PLO #1, 2, 3,
5
	

	

Week 5
	

Tourism Service Suppliers
	Design itineraries and sales collateral.
	Review web pages and accompanying handouts on itineraries. Discuss best practices.
	Read Chapters 9 & 10 Attractions and Entertainment
Lab Class Assignment Blackboard Assignment
	

SLO #5, PLO #2, 4
	

	


Week 6
	

Tourism Environment
	Research and write plans for an outdoor event.
	Lecture and in-class discussion and economic statistics assignment. Review project presentation examples and
directions.
	Read Chapters 11 & 12 Economic, Political, Cultural Impacts
Lab Class Assignment Blackboard Assignment
	

SLO #6, PLO #1, 2,
3, 4
	

	

Week 7
	

Tourism Environment
	Use gathered data to describe economic impacts of tourism for a given area.
	Review tourism sustainability webpage links and complete accompanying handouts.
	Chapters 13 & 14 Sustaining Benefits and Future Tourism Outdoor Event Plan Presentation
	

SLO #7, PLO #2, 3,
4, 5
	

	

Week 8
	
Fares & Ticketing
	Complete assigned GDS-Apollo Lessons
	Review web pages pertaining to GDS and accompanying handouts.
	Blackboard Assignment Exam #2
Final Project – Tourism or Career Research
	
SLO #8, PLO #1, 2,
3, 4
	



image1.jpeg
COLUMBUS
STATE

COMMUNITY COLLEGE




