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COURSE NUMBER: HOSP 1154 AU2025	COURSE TITLE: Tourism Geography

INSTRUCTOR:	CONTACT:
CREDITS: 3	CLASS HOURS PER WEEK: 2 lab , 2 Lecture PREREQUISITES: None

Description of Course: Geographical and cultural study of all major regions of the world with emphasis on the most popular travel destinations. Includes lodging, points of interest, customer profile and transportation types for each destination.

HOSPITALITY PROGRAMS MISSION STATEMENT:
The School of Hospitality Management & Culinary Arts provides students from diverse backgrounds with innovative, applied quality education in preparation for leadership roles in hospitality, travel/tourism, hotel/lodging, nutrition, culinary arts, baking, & pastry arts, and restaurant management.
HOSPITALITY PROGRAMS VISION STATEMENT:
The School of Hospitality Management & Culinary Arts at Columbus State Community College will be a leader in developing our students in the hospitality industry through teaching excellence, community engagement, and industry partnerships.
DESCRIPTION OF COURSE Geographical and cultural study of all major regions of the world with emphasis on the most popular travel destinations. Includes lodging, points of interest, customer profile and transportation types for each destination.

COURSE STUDENT LEARNING OUTCOMES
Upon completion of this course, the student will be able to:

1. Identify various landforms and bodies of water.
2. Utilize map skills to plan itineraries.
3. Label specific destinations studied using a map, globe, and/or GPS.
4. Identify key cities and other points of interest for each destination.
5. List transportation and tour providers for each destination.
6. Create types of itineraries. Identify transportation and tour providers for each destination.
7. Identify health restrictions and entry requirements necessary for each destination.
8. Explain the cultural geography for destinations.
9. Analyze a clients’ travel needs based on survey information.
10. Recognize clients who may be interested in visiting each destination.
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11. Evaluate each destination’s appeal to the traveling public.
12. Describe techniques to increase travel sales profits in relation to each destination.
13. Utilize travel websites to research trip opportunities in US and Abroad.
14. Design marketing collateral for travel opportunities.
15. Describe types of tourism concepts.

PROGRAM OUTCOMES
1. Identify and apply the knowledge and skills necessary for hospitality and tourism operations
2. Develop and integrate a core set of business skills necessary to successfully operate a hospitality and tourism organization.
3. Demonstrate competence in the communication skills necessary for hospitality and tourism management.
4. Formulate business decisions in hospitality and tourism management.
5. Evaluate leadership principles necessary in the diverse and global hospitality and tourism industry.
OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking
· Technological Competence
· Communication Competence
· Cultural & Social Awareness

In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.
COURSE MATERIALS REQUIRED

Textbook:	No Textbook – Must be able to connect to the Internet on a regular basis.
All class materials will be in PowerPoint, Blackboard, Handouts, Internet Links, Videos and Class Discussion/Notes. All online materials will be posted on Blackboard.
Requirements: 1.5 inch 3 ring binder with 15 Divider Tabs TEXTBOOKS, MANUALS, REFERENCES, AND OTHER READINGS
No Textbook required for this course.
Internet, journals, PowerPoints, videos, maps and reading materials found on Blackboard.

UNITS OF INSTRUCTION
I: THE CHARACTERISTICS OF TOURISM GEOGRAPHY II: ORGANIZING TOURISM CONCEPTS
III: OPERATING SECTORS
IV: SOCIAL, CULTURAL, HERITAGE AND ECOTOURISM

GENERAL INSTRUCTIONAL METHODS
Instructional Methods:
Weekly Journal Assignments Class Group Discussion Homework Assignments Internet and Video Links Exams and Projects

STANDARDS AND METHODS FOR EVALUATION
Five Assignments (25 Pts. each)		125 pts. Five Lab Participation	(25 Pts. Each) 125pts. Midterm Exam #1		 150 pts.
Midterm Exam #2	150 pts.
Poster Project	125 pts.
Itinerary Project		125 pts. TOTAL	800 Points
GRADING SCALE
720 - 800	= A
640 - 719	= B
560 - 639	= C
480 - 559	= D
479 - 0	= E

ATTENDANCE POLICY and PARTICIPATION
Logging on to Blackboard daily and completing assignments and discussion.
Class participation will be evaluated based on the completion of class exercises, responses to
instructor’s questions and participation in discussions. Logging into Blackboard alone will not qualify for participation points.
Grades may be monitored on Blackboard.
LATE HOMEWORK ASSIGNMENTS, PROJECTS or EXAMS WILL NOT BE ACCEPTED or GRADED
Please DO NOT email your assignment. It must be uploaded to Blackboard.
COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.

WEATHER RELATED DEPARTMENT SPECIFIC POLICY (If necessary)
If not covered by College Policy, relative to clinical, practicum, of other missed time due to weather related college closings.

	
	Unit of Instruction
	
Learning Objectives/Goals
	Assessment Methods
	
Assignments
	ACHPA/Department Learning Outcomes
	Assignm ent Due
Date

	


Week 1
	

THE CHARACTERISTICS OF TOURISM GEOGRAPHY
	Identify various landforms and bodies of water.
Utilize map skills to plan itineraries
	Lab Work / Class Discussion
	Select sales and marketing collateral for a selected destination. Define basic geography terms. Describe climate and weather impacts on travel.
Discuss different reasons why people travel. Lecture and in-class discussion. Review applicable web pages and videos.
	


SLO# 1, PLO #1, 3
SLO#2, PLO #1, 3
	

	


Week 2
	

THE CHARACTERISTICS OF TOURISM GEOGRAPHY
	Label specific destinations studied using a map, globe and/or GPS.
Describe types of tourism concepts
	Homework Assignment Lab Work / Class Discussion
	Construct and reevaluate itineraries using a template for activity and distance using time. Use FLAT to describe itineraries and identify locations and destination resources of the area. In-class discussion. Review applicable web pages and videos.
	


SLO #3, PLO #3
SLO #15 PLO #1
	

	

Week 3
	
SOCIAL, CULTURAL, HERITAGE AND ECOTOURISM
	Identify key cities and other points of interest for each destination.
List transportation and tour providers for each destination.
	Homework Assignment Lab Work / Class Discussion
	Evaluate videos & websites for detail information, currency & trustworthiness. Compare sustainability standards between two locations. Critique social impacts of a given location based on governmental control.
	

SLO #4 PLO #4, 5
SLO #5, PLO #2, 5
	

	
Week 4
	
ORGANIZING TOURISM CONCEPTS
	Create types of itineraries. Utilize travel websites to research trip opportunities in US and Abroad.
	Exam #1 Poster Project
	Separate activities for travel into historical & cultural sectors. List tourism agencies and the operations performed at the local, state and federal levels.
	
SLO #6, PLO #1, 4
SLO #13, PLO #2, 4
	

	
Week 5
	
OPERATING SECTORS
	Identify health restrictions and entry requirements necessary for each destination.
Analyze a clients’ travel needs
based on survey information.
	Homework Assignment Lab Work / Class Discussion
	Research and collect information from Internet on emerging markets based on ecotourism and changing travel eco-friendly views.
	
SLO #7, PLO #1, 3
SLO #9, PLO #4, 5
	

	

Week 6
	
SOCIAL, CULTURAL, HERITAGE AND ECOTOURISM
	Recognize clients who may be interested in visiting each destination.
Explain the cultural geography for destinations.
	Homework Assignment Lab Work / Class Discussion
	Compare statistics and evaluate travel choices in neighboring countries. Define and compare operating sectors and the Coordination of Social, Cultural, Heritage and Ecotourism in the Tourism Community
	

SLO #10, PLO #2, 4
SLO #8, PLO #1, 3
	

	
Week 7
	
OPERATING SECTORS
	Evaluate each destination’s appeal to the traveling public. Design marketing collateral for travel opportunities.
.
	Homework Assignment Itinerary Project
	Create an itinerary based on Location, Cultural and Historical Attractions
	
SLO #11, PLO #1, 4
SLO #14, PLO #2, 3, 4
	

	
Week 8
	ORGANIZING TOURISM CONCEPTS
	Describe techniques to increase travel sales profits in relation to each destination.
.
	Exam #2
	Review Week 4 - Week 8 Material Complete Exam #2
	
SLO #12, PLO #4, 5
	



image1.jpeg
COLUMBUS
STATE

COMMUNITY COLLEGE




