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Digital Photography Program (live link)

COURSE NUMBER:  FOTO 2975			COURSE TITLE:  Photography Portfolio Development
INSTRUCTOR:	gstrickland2@cscc.edu		CONTACT: Gene Strickland
CREDITS:  2	CLASS/CONTACT HOURS PER WEEK:  1 Lecture/2 Lab (online)		PREREQUISITES:  None

DESCRIPTION OF COURSE:
FOTO 2975 serves as the capstone course for the Digital Photography program, guiding students through the creation of a professional portfolio that demonstrates technical excellence, visual consistency, and business readiness. Students refine their strongest work, produce new images to strengthen focus, and learn how to present their photography for employment, freelance opportunities, or transfer to a four-year institution. The course integrates print and digital portfolio production, branding, résumé and identity design, and professional presentation skills.
By the end of the course, each student will complete a customized portfolio package—print, web, and verbal presentation—aligned with their chosen career direction. Students are encouraged to tailor their work according to one of the following professional goals:
• Employment-ready portfolio for those seeking positions in photography or related industries.
• Entrepreneurial portfolio for those pursuing freelance or studio-based careers.
• Transfer-ready portfolio for those continuing their photographic studies at a four-year institution.

COURSE STUDENT LEARNING OUTCOMES
· Plan and define a professional direction in photography by identifying clear goals for employment, self-employment, or academic transfer.
· Curate, edit, and sequence photographic work to create cohesive, marketable portfolios that demonstrate technical proficiency and consistent visual style.
· Produce new images that strengthen portfolio themes through advanced lighting, composition, and post-production techniques.
· Adapt portfolios for specific audiences, creating targeted versions suitable for clients, employers, or transfer reviews.
· Develop a professional identity package including logo, résumé, cover letter or artist statement, and related promotional materials consistent with industry standards.
· Design and produce a professional portfolio book using contemporary digital layout and printing tools to showcase photographic work effectively.
· Build and optimize a web-based portfolio that demonstrates brand cohesion, accessibility, and SEO-driven visibility.
· Present and defend a professional portfolio through mock interviews, client pitches, or transfer reviews, demonstrating confidence, communication skills, and business awareness.
· Incorporate critique and revision to enhance overall technical quality, presentation, and brand consistency.
· Demonstrate professional ethics and workplace readiness, applying business, organizational, and self-management skills expected in the photography industry.

PROGRAM OUTCOMES
· Capture with intent using manual exposure, precise focus, and color control across diverse lighting conditions.
· Light with purpose by skillfully combining natural, artificial, and mixed lighting setups to shape mood and define form in portraits, products, and environments.
· Edit with precision using professional workflows in Adobe Photoshop, Bridge, ACR and others to prepare images for print, web, social media, and emerging digital markets.
· Apply business and professional practices including pricing, contracts, rights management, and industry ethics consistent with industry standards.
· Communicate effectively with clients and collaborators through clear briefs, organized workflows, and timely delivery.
· Navigate the industry landscape by understanding career paths in retail, commercial, editorial, and fine art photography and preparing for either employment or transfer to a four-year institution.
· Develop a cohesive portfolio that demonstrates technical mastery, creative consistency, and alignment with employment, freelance, or transfer goals.

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. The faculty at Columbus State has identified the following institutional learning goals:
· Professional and Life Skills
· Technological Competence
· Communication Competence
· Critical Thinking

COURSE MATERIALS REQUIRED
A digital camera with a minimum resolution of 15 megapixels is required. FOTO majors must use a Mirrorless or Digital Single-Lens Reflex (DSLR) camera. Non-FOTO majors may use a point-and-shoot (consumer or prosumer) camera with manual controls or a newer mobile phone (released within the past three years) equipped with course identified apps that allow full manual control. GoPros, 360° cameras, and tablet cameras are not permitted. If you cannot get the appropriate camera, you will be advised to drop the class and retake once you are able to acquire (buy, borrow or rent) the appropriate camera. A tripod is required (options start at $10 and go up). A computer meeting the recommended technical specifications capable of running Adobe Photoshop, Bridge, Express, and Adobe Camera Raw, along with a reliable high-speed internet connection, is required.

NO TEXTBOOK COSTS  
Free e-book from our CSCC library

1

The Photographer’s Portfolio Development Workshop, 1st Edition, 
Published by Rocky Nook Inc., Written by William Neil

GENERAL INSTRUCTIONAL METHODS
· Lectures, online video instruction & class discussions
· Demonstrations and examples
· Critiques and feedback
· Peer to peer collaboration
· Social media utilization for asynchronous class interaction and discussion

STANDARDS AND METHODS FOR EVALUATION
Each student's course grade will be comprised of the following weighted components averaged according to the following ratio based on the standard 100-point grading scale for each category as specified by the college. All course evaluation is based on project work demonstrating applied business and marketing skills for professional photographers. Each project builds toward a complete Business Launch Portfolio due at the end of the term.
	Assignment
	Title / Focus
	Weight
	Purpose / Industry Skills Developed

	1. Define Your Direction
	Identify your professional goal—employment, freelance, or transfer—and create a written plan describing your chosen path. Develop a short bio and initial artist statement that reflect this direction.
	5 %
	Clarifies career intent and establishes the foundation for building a targeted, audience-specific portfolio.

	2. Build Your Marketable Theme
	Select a photography genre aligned with your professional goal (e.g., portrait, product, lifestyle, architecture) and organize 15–20 of your strongest images into a preliminary portfolio theme.
	10 %
	Reinforces editing, sequencing, and portfolio cohesion for clients, employers, or transfer reviewers.

	3. Technical & Aesthetic Refinement
	Capture new work that strengthens your selected theme and meets professional lighting, color, and compositional standards.
	10 %
	Elevates technical quality and demonstrates the ability to reshoot intentionally for professional-level portfolio needs.

	4. Industry Edit & Curation
	Refine and sequence images for different audiences—client, employer, or academic reviewer—based on instructor and peer feedback.
	10 %
	Builds adaptability by tailoring presentation for multiple career paths; develops editing and storytelling discipline.

	5. Branding & Identity Package
	Create a cohesive brand package that supports your goal: résumé + cover letter (employment), logo + pricing sheet (freelance), or artist statement + transfer summary (education).
	10 %
	Establishes professional identity, communication, and presentation skills valued by hiring managers and clients.

	6. Professional Portfolio Book
	Design and produce a printed or digital portfolio book using Blurb or Adobe Express. Customize layout and sequencing for your intended audience.
	12 %
	Demonstrates design literacy, layout workflow, and print production used in professional presentations and client pitches.

	7. Web Portfolio Development
	Build or refine an online portfolio using Adobe Portfolio or Squarespace; ensure brand consistency, SEO optimization, and mobile functionality.
	15 %
	Creates a professional online presence that supports job applications, freelance marketing, and academic transfer portfolios.

	8. Final Professional Presentation
	Deliver a professional presentation—mock interview, client pitch, or transfer review—summarizing your portfolio, creative direction, and business readiness. Include written self-reflection.
	28 %
	Serves as the capstone experience testing communication, professionalism, and career-readiness skills.

	
	                                                                                         Total =
	100 %
	




GRADING SCALE
· A = 90-100 Points
· B = 80-89 Points
· C = 70-79 Points
· D = 60-69 Points
· E = 59 Points and below

ATTENDANCE POLICY & PARTICIPATION REPORTING
Columbus State is required by federal law to verify the attendance of students receiving Federal Title IV aid or Veterans Affairs benefits. Instructors must report students who never attend or are failing a course, which may result in automatic administrative withdrawal. Attendance is determined by each instructor based on “significant and meaningful academic activity,” as defined by the CSCC Financial Aid Office and Enrollment Services (must be passing the course at the time of reporting). Contact the Financial Aid Office for details on how withdrawals may affect eligibility.
Note: Any project more than 7 days late will not be accepted.
AI & PHOTOGRAPHY
The Digital Photography program:
• Recognizes artificial intelligence as a rapidly evolving tool that is shaping the future of image-making and visual communication.
• Encourages students to develop awareness of AI’s growing role in editing, enhancement, and visual analysis within the photography industry.
• Emphasizes understanding the ethical implications of AI use, including issues related to authenticity, authorship, and digital manipulation.
• Promotes critical thinking about the relationship between photographic truth and AI-generated or AI-altered imagery.
• Prepares students to engage responsibly with AI technologies in advanced courses and professional practice.
In FOTO 2975, students may use artificial intelligence tools to ideate, research, and refine every stage of their portfolio development process. This includes using AI to explore creative directions, generate project ideas, organize content, or improve written materials such as résumés, artist statements, and presentation scripts. However, submitting work created entirely by AI is not permitted and is considered unethical. All imagery, writing, and design decisions must reflect your own authorship, vision, and understanding of the photographic medium. Thoughtful use of AI to enhance creativity and critical thinking is encouraged—use it as a collaborator, not a substitute for your professional skill and judgment.

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook.  You should familiarize yourself with the student code.  Columbus State expects you to exhibit high standards of academic integrity, respect, and responsibility.  Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

PLAGIARISM
According to the Student Code of Conduct and Academic Misconduct Policy, plagiarism includes submitting work presented as one’s own that has been wholly or partially created by another individual—for example, using images sourced online in place of original work. Intent is not a determining factor; plagiarism, whether deliberate or unintentional, constitutes a violation of academic integrity and is treated as academic dishonesty. So do your own work.

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at  http://www.cscc.edu/syllabus or on the College website Quick Links “ Syllabus Statements”.

The modules below are designed for a 16-week semester, with five of them extending across two weeks each. During the 11-week summer semester, these same 10 modules are presented in a condensed format. Be sure to check Blackboard for the specific due dates for each module.


UNITS OF INSTRUCTION
	MODULES
	LEARNING GOALS
	ASSIGNMENTS
	ASSIGNMENT DUE DATE

	Module 1 – Define Your Direction
	Identify your professional goal—employment, self-employment, or transfer—and develop a short, written plan describing your path. Create an initial career statement and bio reflecting that goal.
	The Photographer’s Portfolio Development Workshop, Lesson 1 – “Find Your Focus.” Watch orientation videos. Project 1 – Define Your Direction.
	Check Blackboard course calendar for the exact due dates.

	Module 2 – Build Your Marketable Theme
	Select a photography genre that supports your chosen direction (e.g., portrait, product, lifestyle, or event). Organize 15–20 of your strongest images into a preliminary portfolio theme.
	Portfolio Development Workshop, Lesson 2 – “Think in Themes.” Review sample professional portfolios. Project 2 – Build Your Marketable Theme.
	Check Blackboard course calendar for the exact due dates.

	Module 3 – Technical & Aesthetic Refinement
	Capture new work to strengthen your selected theme. Apply lighting, composition, and editing standards appropriate to your professional path.
	Portfolio Development Workshop, Lesson 3 – “Edit on a Technical and Aesthetic Level.” Watch workflow and retouching videos. Project 3 – Technical & Aesthetic Refinement.
	Check Blackboard course calendar for the exact due dates.

	Module 4 – Industry Edit & Curation
	   Curate your images for specific audiences: a potential employer, client, or transfer reviewer. Sequence and present multiple versions based on your chosen direction.
	Portfolio Development Workshop, Lesson 4 – “Build Upon a Theme.” Participate in peer critique forum. Project 4 – Industry Edit & Curation.
	Check Blackboard course calendar for the exact due dates.

	Module 5 – Branding & Identity Package
	Create a brand identity that supports your chosen goal: résumé and cover letter (for employment), logo and pricing sheet (for freelance), or artist statement and transcript summary (for transfer).
	Portfolio Development Workshop, Lesson 5 – “Add Depth to Your Portfolio.” Review personal-branding tutorials. Project 5 – Branding & Identity Package.
	Check Blackboard course calendar for the exact due dates.

	Module 6 – Professional Portfolio Book
	Design and produce a print or digital portfolio book through Blurb or Adobe Express. Tailor design and sequencing to your intended audience.
	Portfolio Development Workshop, Lesson 6 – “Refine Your Theme.” Watch portfolio layout demos. Project 6 – Professional Portfolio Book.
	Check Blackboard course calendar for the exact due dates.

	Module 7 – Web Portfolio Development
	Build or refine an online portfolio using Adobe Portfolio, Squarespace, or another professional platform. Include contact information and brand consistency.
	Portfolio Development Workshop, Lesson 7 – “Where You Can Go from Here — Ideas and Resources.” Watch web design and SEO tutorials. Project 7 – Web Portfolio Development.
	Check Blackboard course calendar for the exact due dates.

	Module 8 – Final Professional Presentation
	Prepare and deliver a professional presentation appropriate to your goal: job interview, client pitch, or transfer review.
	Portfolio Development Workshop, Lesson 8 – “Put It All Together.” Submit video presentation and written reflection. Project 8 – Final Professional Presentation.
	Check Blackboard course calendar for the exact due dates.

	Module 9 – Portfolio Feedback & Revision
	Revise all materials using instructor and peer feedback to ensure technical quality, brand coherence, and professionalism.
	Review critique notes. Update both print and online materials.
	Check Blackboard course calendar for the exact due dates.

	Module 10 – Career Launch Review
	Finalize your professional package—résumé, portfolio links, and personal statement. Reflect on how your portfolio supports your next step (employment, freelance, or transfer).
	Submit final self-assessment and updated portfolio links. Optional mock interview or client pitch.
	Check Blackboard course calendar for the exact due dates.

	Finals Week – No Final Exam
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