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Division: Business & Engineering Technology
Department: Digital Art, Media & Design
Digital Photography Program (live link)

COURSE NUMBER:  FOTO 1145			COURSE TITLE:  The Art of Photography
INSTRUCTOR:	gstrickland2@cscc.edu		CONTACT: Gene Strickland
CREDITS:  3	CLASS/CONTACT HOURS PER WEEK:  2 Lecture/2 Lab (online)		PREREQUISITES:  None

DESCRIPTION OF COURSE:
FOTO 1145 explores creativity and conceptual thinking as essential components of photographic practice in the modern era. Through hands-on projects, discussions, and critiques, students learn to generate ideas, build visual narratives, and approach image-making from both expressive and professional perspectives. The course emphasizes developing an individual photographic voice while examining historical and contemporary photographers who have shaped the medium. Students will also explore how emerging tools, such as artificial intelligence, can be used ethically for ideation, creative research, and inspiration while maintaining authenticity and artistic authorship. By the end of the course, students will have produced a cohesive body of work that demonstrates originality, conceptual depth, and creative confidence—skills vital for success in both artistic and commercial photography fields.

COURSE STUDENT LEARNING OUTCOMES
· Develop original photographic concepts that express personal vision, identity, and creative intent.
· Use AI tools ethically and effectively for ideation, visual research, and creative exploration while maintaining authorship of all work.
· Apply creative strategies and reflective practices to strengthen imagination, self-awareness, and artistic growth.
· Analyze historical and contemporary photographic works to inform personal style and conceptual direction.
· Employ the elements and principles of design to create compelling, well-composed, and communicative images.
· Demonstrate technical proficiency in camera operation, lighting, and post-production that supports creative goals.
· Critique and articulate ideas about photography through written reflection, discussion, and artist statements using professional vocabulary.
· Produce a cohesive body of work that demonstrates conceptual depth, craftsmanship, and authentic creative voice.

PROGRAM OUTCOMES
· Capture with intent using manual exposure, precise focus, and color control across diverse lighting conditions.
· Light with purpose by skillfully combining natural, artificial, and mixed lighting setups to shape mood and define form in portraits, products, and environments.
· Edit with precision using professional workflows in Adobe Photoshop, Bridge, ACR and others to prepare images for print, web, social media, and emerging digital markets.
· Apply business and professional practices including pricing, contracts, rights management, and industry ethics consistent with industry standards.
· Communicate effectively with clients and collaborators through clear briefs, organized workflows, and timely delivery.
· Navigate the industry landscape by understanding career paths in retail, commercial, editorial, and fine art photography and preparing for either employment or transfer to a four-year institution.
· Develop a cohesive portfolio that demonstrates technical mastery, creative consistency, and alignment with employment, freelance, or transfer goals.

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. The faculty at Columbus State has identified the following institutional learning goals:
· Professional and Life Skills
· Technological Competence
· Communication Competence
· Critical Thinking

COURSE MATERIALS REQUIRED
A digital camera with a minimum resolution of 15 megapixels is required. FOTO majors must use a Mirrorless or Digital Single-Lens Reflex (DSLR) camera. Non-FOTO majors may use a point-and-shoot (consumer or prosumer) camera with manual controls or a newer mobile phone (released within the past three years) equipped with course identified apps that allow full manual control. GoPros, 360° cameras, and tablet cameras are not permitted. If you cannot get the appropriate camera, you will be advised to drop the class and retake once you are able to acquire (buy, borrow or rent) the appropriate camera. A tripod is required (options start at $10 and go up). A computer meeting the recommended technical specifications capable of running Adobe Photoshop, Bridge, Express, and Adobe Camera Raw, along with a reliable high-speed internet connection, is required.

NO TEXTBOOK COSTS  
Free e-book from our CSCC library
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The Artist’s Way: A Spiritual Path to Higher Creativity, Written by Julia Cameron

GENERAL INSTRUCTIONAL METHODS
· Lectures, online video instruction & class discussions
· Demonstrations and examples
· Critiques and feedback
· Peer to peer collaboration
· Social media utilization for asynchronous class interaction and discussion

STANDARDS AND METHODS FOR EVALUATION
Each student's course grade will be comprised of the following weighted components averaged according to the following ratio based on the standard 100-point grading scale for each category as specified by the college. All course evaluation is based on project work demonstrating applied business and marketing skills for professional photographers. Each project builds toward a complete Business Launch Portfolio due at the end of the term.
	Assignment
	Title / Focus
	Weight
	Purpose / Industry Skills Developed

	1. Writing A – Creative Vision Statement
	Write an introductory artist statement outlining your creative philosophy, influences, and personal goals as a photographer.
	  5 %
	Establishes creative direction and helps define an authentic artistic voice.

	2. Project 1 – Identity & Presence
	Create a photographic series exploring self-representation, perception, or belonging. Consider how light, framing, and gesture communicate who we are.
	10 %
	Encourages personal expression, visual storytelling, and confidence behind the lens.

	3. Project 2 – Power & Perception
	Develop images that interpret power, control, or vulnerability through composition and point of view.
	10 %
	Builds conceptual depth and intentional use of visual hierarchy and symbolism.

	4. Project 3 – Imagination & Possibility
	Produce a set of photographs that experiment with abstraction, scale, or visual metaphor to represent possibility and creative thinking.
	10 %
	Strengthens risk-taking, experimentation, and open-ended creative exploration.

	5. Project 4 – Connection & Community
	Document human or environmental connection through empathy and observation.
	10 %
	Develops environmental awareness, cultural sensitivity, and narrative cohesion.

	6. Project 5 – Compassion & Resilience
	Create imagery expressing empathy, healing, or self-care. May include portraiture, still life, or conceptual approaches.
	10 %
	Builds emotional storytelling, conceptual clarity, and thematic unity.

	7. Project 6 – Vision & Resolve
	Use symbolism and mood to reflect belief, purpose, or independence—personal or collective.
	10 %
	Fosters reflection, authenticity, and creative autonomy.

	8. Writing B – Artist Statement Revision
	Revise and expand your artist statement to include conceptual development and self-critique of your work throughout the course.
	  5 %
	Serves as the capstone experience testing communication, professionalism, and career-readiness skills.

	9. Project 7 – Visual Journal
	Maintain a weekly photographic journal combining images, notes, sketches, and creative research (AI ideation optional).
	15 %
	Enhances consistency, discipline, and experimentation in visual thinking.

	10. Project 8 – Capstone: Creative Voice
	Self-assigned final project synthesizing course concepts. Develop an original photographic series that defines your creative voice and professional direction.
	15 %
	Serves as the capstone body of work demonstrating conceptual depth, craftsmanship, and creative maturity.

	
	                                                                                         Total =
	100 %
	



GRADING SCALE
· A = 90-100 Points
· B = 80-89 Points
· C = 70-79 Points
· D = 60-69 Points
· E = 59 Points and below

ATTENDANCE POLICY & PARTICIPATION REPORTING
Columbus State is required by federal law to verify the attendance of students receiving Federal Title IV aid or Veterans Affairs benefits. Instructors must report students who never attend or are failing a course, which may result in automatic administrative withdrawal. Attendance is determined by each instructor based on “significant and meaningful academic activity,” as defined by the CSCC Financial Aid Office and Enrollment Services (must be passing the course at the time of reporting). Contact the Financial Aid Office for details on how withdrawals may affect eligibility.
Note: Any project more than 7 days late will not be accepted.

AI & PHOTOGRAPHY
The Digital Photography program:
• Recognizes artificial intelligence as a rapidly evolving tool that is shaping the future of image-making and visual communication.
• Encourages students to develop awareness of AI’s growing role in editing, enhancement, and visual analysis within the photography industry.
• Emphasizes understanding the ethical implications of AI use, including issues related to authenticity, authorship, and digital manipulation.
• Promotes critical thinking about the relationship between photographic truth and AI-generated or AI-altered imagery.
• Prepares students to engage responsibly with AI technologies in advanced courses and professional practice.
In FOTO 1145 – Art of Photography, students may use artificial intelligence tools to support creative ideation, visual research, and conceptual development throughout the course. This includes using AI to explore ideas, research artistic influences, experiment with themes from The Artist’s Way, or overcome creative blocks. AI can serve as a brainstorming partner to help students connect self-discovery, creative experimentation, and authenticity on the path to developing their final creative voice. However, submitting photographic work or written assignments created entirely by AI is not permitted and is considered unethical. All images, writing, and creative decisions must originate from your own authorship and camera-based practice. Use AI thoughtfully—to inspire, not replace, your imagination and artistic craftsmanship.

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook.  You should familiarize yourself with the student code.  Columbus State expects you to exhibit high standards of academic integrity, respect, and responsibility.  Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

PLAGIARISM
According to the Student Code of Conduct and Academic Misconduct Policy, plagiarism includes submitting work presented as one’s own that has been wholly or partially created by another individual—for example, using images sourced online in place of original work. Intent is not a determining factor; plagiarism, whether deliberate or unintentional, constitutes a violation of academic integrity and is treated as academic dishonesty. So do your own work.

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at  http://www.cscc.edu/syllabus or on the College website Quick Links “ Syllabus Statements”.

The modules below are designed for a 16-week semester, with five of them extending across two weeks each. During the 11-week summer semester, these same 10 modules are presented in a condensed format. Be sure to check Blackboard for the specific due dates for each module.

UNITS OF INSTRUCTION
	MODULES
	LEARNING GOALS
	ASSIGNMENTS
	ASSIGNMENT DUE DATE

	Module 1 – Creative Foundations & Vision
	Introduce the creative process and reflect on artistic influences. Establish a personal vision for growth and begin journaling.
	The Artist’s Way, Chapter 1 – “The Journal.”  Writing A – Creative Vision Statement. Begin Visual Journal entries.
	Check Blackboard course calendar for the exact due dates.

	Module 2 – Identity & Presence
	Explore self-representation, perception, and belonging through visual storytelling.
	The Artist’s Way, Ch. 2 – “Safety & Identity.”  Project 1 – Identity & Presence. Continue Visual Journal.
	Check Blackboard course calendar for the exact due dates.

	Module 3 – Power & Perception
	Investigate how power, control, or vulnerability can be expressed through composition and perspective.
	The Artist’s Way, Ch. 3 – “Power.”  Project 2 – Power & Perception. Visual Journal updates.
	Check Blackboard course calendar for the exact due dates.

	Module 4 – Imagination & Possibility
	   Expand creative boundaries through abstraction, experimentation, and metaphor. Incorporate AI tools ethically for brainstorming and visual research.
	The Artist’s Way, Chs. 4 & 5 – “Integrity” and “Possibility.”  Project 3 – Imagination & Possibility. Visual Journal.
	Check Blackboard course calendar for the exact due dates.

	Module 5 – Connection & Community
	Document human, social, or environmental relationships using empathy and observation.
	The Artist’s Way, Chs. 6 & 7 – “Abundance” and “Connection.”  Project 4 – Connection & Community. Visual Journal.
	Check Blackboard course calendar for the exact due dates.

	Module 6 – Compassion & Resilience
	Create imagery that conveys empathy, healing, or inner strength. Emphasize mood and narrative cohesion.
	The Artist’s Way, Chs. 8 & 9 – “Strength” and “Compassion.”  Project 5 – Compassion & Resilience. Visual Journal.
	Check Blackboard course calendar for the exact due dates.

	Module 7 – Vision & Resolve
	Develop symbolic imagery that reflects purpose, independence, or conviction. Reinforce personal authenticity and visual voice.
	The Artist’s Way, Chs. 10 & 11 – “Self-Protection” and “Autonomy.”  Project 6 – Vision & Resolve. Visual Journal.
	Check Blackboard course calendar for the exact due dates.

	Module 8 – Refining the Artist Statement
	Revise written work to articulate creative intent and conceptual growth. Prepare for final series development.
	The Artist’s Way, Ch. 12 – “Faith.”  Writing B – Artist Statement Revision. Visual Journal check-in.
	Check Blackboard course calendar for the exact due dates.

	Module 9 – Visual Journal Portfolio
	Compile and edit journal entries, research, sketches, and test images into a cohesive creative record.
	Review prior chapters as needed.  Project 7 – Visual Journal Portfolio.
	Check Blackboard course calendar for the exact due dates.

	Module 10 – Capstone: Creative Voice
	Produce and present an original photographic series that synthesizes course concepts and demonstrates personal style and creative maturity.
	Review The Artist’s Way as needed.  Project 8 – Capstone: Creative Voice.
	Check Blackboard course calendar for the exact due dates.

	Finals Week – No Final Exam
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