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Course Syllabus
Course: 2200 Foundations of Banking
Credits: 3.0	Prerequisites: N/A	Class Hours Per Week: 3.0 Description of Course
The course focuses on preparing employees to work in a branch bank or corporate headquarters of a bank, by teaching applied basics of banking and working in a customer service role in a bank. It varies substantively from FMGT 2202, Money and Banking, which is a course that focuses more on banking theory relating to economics. Units include titles like “Banks and Their customer”, “Banks as Service Providers”, “Deposit Accounts”, “Lending”, “Building Relationships”, and “Personal Financial Planning”.
Units of Instruction and Student Learning Outcomes

	Units of Instruction
	Student Learning Outcomes

	Chapter 1: Banks as Service Providers
	Describe how the evolution of the U.S. banking system has led to the opportunities and responsibilities of banks and bank employees today

	Chapter 2 part A: Banks as Businesses
	Explain how banks function as financial intermediaries, contribute to the flow of economic activity, and help the Federal Reserve fulfill its role in managing monetary policy

	Chapter 2 part B: Banks as Businesses
	Describe the roles of boards of directors, senior management, committees, and employees in the business operations of banks

	Chapter 2 part C: Banks as Businesses
	Identify the financial statements that banks use and explain banks’ business operations, from managing assets and liabilities to maximizing returns on loans and investments, while minimizing expenses and risks, monitoring financial performance, and planning for the future

	Chapter 3: Deposit Accounts
	Discuss the deposit function, account types, various services, requirements, and regulations
of, and insurance for deposit accounts.



	Chapter 4 part A: Payments: Cash and Checks
	Describe the components of checks as negotiable instruments, types of endorsements, the check payment process, and check fraud schemes

	Chapter 4 part B: Payments: Cash and Checks
	Explain banking laws and regulations related to payment processes

	Chapter 5: Electronic Banking
	Discuss how consumers and businesses bank electronically, how electronic banking is evolving, and laws related to electronic banking

	Chapter 6: Lending
	Identify the types of loans banks offer their customers, the lending process, and laws and regulations pertaining to lending

	Chapter 7: Personal Financial Planning
	Describe what constitutes personal financial planning – the insurance, investment, retirement, and trust products and services banks offer to support their customers’ financial plans, and how such services are regulated

	Chapter 8: Business and International Banking Services
	Describe the specialized cash management, insurance, capital markets, trust, employee benefit, and international banking services banks offer to meet the financial needs of their business customers

	Chapter 9: Building Relationships: Marketing, Sales, and Customer Service
	Explain how banks build relationships with customers by meeting their expectations, what factors influence customer purchasing decisions, and how both banks and their customers benefit from effective sales and marketing practices

	Chapter 10 part A: Safeguarding Customers and the Bank
	Discuss methods by which banks protect customer data, identify customers, and authenticate transactions, and describe the various types of fraud against bank customers and how they can protect their privacy and identities

	Chapter 10 part B: Safeguarding Customers and the Bank
	Explain how banks safeguard their assets and protect the nation’s economy by adopting appropriate employee hiring and vendor management practices and remaining vigilant to crimes against banks



INSTITUTIONAL LEARNING GOALS
Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. For this course (FMGT 2200), students are expected to demonstrate the skills associated with the Institutional Learning Goals identified below:
· Critical Thinking
· Ethical Reasoning
· Quantitative Skills
· Communication Competence
· Cultural and Social Awareness
In class students are assessed on your achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED
TEXTBOOK, MANUALS, REFERENCES, AND OTHER READINGS (Required)
Principles of Banking, 12th Ed; published by the American Bankers Association (via CSCC Bookstore or OL purchase or rental / No code purchase is required)
STANDARDS AND METHODS FOR EVALUATION GRADING SCALE AND POINT DISTRIBUTION
Course grading is based on the total points earned of the total points possible (total points earned divided by total points possible equals percentage earned).
Possible Points:


	Exams (best 3 of 4 at 225 points each)
	675 points

	Quizzes (best 10 of 12 at 10 points each)
	100 points

	3 Discussion Boards at 25 points each
	75 points

	2 Case Studies at 75 points each
	150 points

	Total
	1,000 points







Grade Scale:


	Letter
	Percentage
	Points

	A
	900-1000 points
	(90%-100%)

	B
	800-899 points
	(80%-89%)

	C
	700-799 points
	(70%-79%)

	D
	600-699 points
	(60%-69%)

	E
	Below 600
	(0%-59%)



This course will utilize the online grade book in Blackboard.
Exams:
There will be 3 exams during the regular class schedule and a final exam. Each exam will be worth 225 points. These exams will cover the material listed in the course schedule and will include information contained in the textbook, course power point summary lectures, discussion boards, case study research assignments, quizzes, or other assigned readings. The exams will consist of multiple-choice questions.
The material covered in each exam is as follows. Required:
Exam 1 – Chapters 1-3 (60 minutes)
Exam 2 – Chapters 4-6 (60 minutes)
Exam 3 – Chapters 7-10 (60 minutes)
Optional:
Exam 4 – Comprehensive Final (75 minutes)
There will be no make-up exams administered and no extensions will be granted. If any of exams 1-3 are missed, Exam 4 (FINAL EXAM) is highly recommended. The grade on Exam 4 will be substituted for any exam missed or subpar performance on a previous exam (if an improved score is achieved). This final exam, Exam 4, is optional for anyone who has taken the 3 regular exams. In any case, if 4 exams are taken by the student, the lowest grade of the 4 exams will be dropped.
All tests are open book and open notes. OL Testing does not need to be proctored Quizzes:
Each student will have the opportunity to complete 12 quizzes during the term for 10 points each (note: the 10 best scores will be used in the final grade). Quizzes must be completed and submitted by their respective due date and time. You have 2 attempts to complete the quizzes and receive the highest score. The quizzes will be online (Blackboard) and are available Thursday 8am of each week. These are open book. More details for each quiz on Blackboard. No make-ups or extensions for late quizzes.
Discussion Boards:
There are 3 discussion boards for 25 points each. The discussion boards must be submitted and completed by their respective due date and time. Discussion boards are most useful, and student typically receives a higher score, when you post by mid-week and then respond to another student’s post by the end of the week. Each

student MUST respond to at least one fellow classmate’s post to receive full credit. This leads to higher learning and interaction for each topic. The discussion boards will be online (Blackboard) and can be accessed from the “Discussion Board” button in Blackboard. More details for each discussion board on Blackboard. Discussion Boards will be accepted up to 24 hours after the due date with an automatic 10% reduction in scoring. No make-ups or extensions for late discussion board submissions beyond this 24 hour grace period.
Case Study:
There are 2 case studies for 75 points each. Each student should complete the case studies during the semester. Case Study 1 is a topic chosen by the instructor and the 2nd case will be a topic chosen by the student (Important Note: topic for case study 2 must be submitted by student to the Instructor for approval via email by the end of week 9 (March 27th). See Case Study 2 instructions for more information). For more details, click on the “case study” button in Blackboard. Case Studies will be accepted up to 24 hours after the due date with an automatic 10% reduction in scoring. No make-ups or extensions for late case study submissions beyond this 24 hour grace period.
Case Studies must be submitted via Blackboard. Case Studies will NOT be accepted by email.


UNITS

	Course Calendar for FMGT 2200
	
	
	

	Spring Semester 2025
	Due this week

	Week
	
	Quiz
	Discussion Board
	Case Study

	1
	Chapter 1: Banks as Service Providers
	1
	
	

	2
	Chapter 2: Banks as Businesses and Discussion Board 1
	2 & 3
	1
	

	3
	Chapter 3: Deposit Accounts
	4
	
	

	4
	Exam 1 (ch 1-3)
	N/A
	N/A
	N/A

	5
	Chapter 4: Payments: Cash and Checks
	5
	
	

	6
	Chapter 5: Electronic Banking and Discussion Board 2
	6
	2
	

	7
	Chapter 6: Lending and Finalize Case Study 1
	7
	
	1

	8
	Exam 2 (ch 4-6)
	N/A
	N/A
	N/A

	n/a
	SPRING BREAK
	N/A
	N/A
	N/A

	9
	Special Topic: Career Management
	8
	
	

	10
	Chapter 7: Personal Financial Planning
	9
	
	

	11
	Chapter 8: Business and International Banking Services
	10
	
	

	12
	Chapter 9: Building Relationships: Marketing, Sales, and
Customer Service and Discussion Board 3
	11
	3
	

	13
	Chapter 10: Safeguarding Customers and the Bank
	12
	
	

	14
	Finalize Case Study 2 / Prep for Test 3 and/or Final Exam
	
	
	2

	15
	Exam 3 (Ch 7-10)
	N/A
	N/A
	N/A

	16
	Exam 4 Final (Comprehensive; Optional)
	N/A
	N/A
	N/A
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