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Digital Design and Graphics Program (live link)

COURSE NUMBER:  DDG 2975		COURSE TITLE:  Ad Agency/Portfolio Development
INSTRUCTOR:				CONTACT:
CREDITS:  3	CLASS/CONTACT HOURS PER WEEK:  4 Lab/1 Lecture	PREREQUISITES:  DDG 2550 

DESCRIPTION OF COURSE 
DDG 2975 serves as the capstone experience for graphic design students, integrating advanced design thinking, creative strategy, and professional practice. Working in a simulated studio environment, students will plan and produce comprehensive designs emphasizing conceptual development, branding consistency, and real-world communication challenges.  Throughout the course, students will refine and curate a professional portfolio, demonstrating technical proficiency, creative problem-solving, and strategic visual communication skills. Emphasis is placed on presentation, self-promotion, and career preparation, including personal branding, résumé and portfolio development, and interview readiness. Students will graduate with a cohesive, industry-ready portfolio showcasing their individual design voice and professional competence.

COURSE STUDENT LEARNING OUTCOMES 
· Synthesize design principles, conceptual thinking, and visual strategy to produce cohesive, professional-level design solutions.
· Plan, design, and execute integrated campaigns that demonstrate advanced problem-solving across print, digital, and emerging media platforms.
· Curate and refine a professional portfolio that reflects technical proficiency, creative identity, and readiness for entry into the design industry.
· Apply industry standards in production, presentation, and file management to ensure professional-level project outcomes.
· Develop personal branding materials, including a résumé, digital portfolio, and self-promotion assets, suitable for professional and freelance contexts.
· Demonstrate effective collaboration and communication skills in a simulated studio or agency environment.
· Critically evaluate and articulate design decisions, incorporating peer, client, and instructor feedback to improve creative outcomes.
· Engage in professional practice discussions related to ethics, intellectual property, and career development in the creative industries.
· Reflect on personal growth and creative direction, identifying strengths and areas for continued professional improvement.
PROGRAM OUTCOMES 
· Explain the Digital Design and Graphics business and be able to interact with clients, marketing executives, copy writers, web designers, photographers and printing companies.
· Utilize the most widely used industry software programs: Adobe Express and Canva, Photoshop, Adobe Illustrator, Adobe InDesign, Storyboard Pro.
· Identify the management of color for print media, photography, and interactive media.
· Recognize and interpret digital photography and how to implement in all creative areas.
· Examine how an advertising agency organization works on projects for clients.


· Explain and discuss how to work in a creative environment as an individual and as a team member.
· Introduce the use of Artificial Intelligence (AI) in design development.
· Effectively prepare and present a creative portfolio.
· Recognize the importance of good verbal and written communications.

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking
· Ethical Reasoning
· Communication Competence
· Technological Competence
· Cultural and Social Awareness
· Professional and Life Skills
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED
A strong computer meeting the recommended technical specifications capable of running Adobe Creative Cloud software & applications, including Photoshop, InDesign, and Illustrator Express & Microsoft platforms, along with a reliable high-speed internet connection, is required.  Technical requirements for Adobe Cloud apps can be found here:  https://helpx.adobe.com/download-install/apps/system-requirements/creative-cloud-requirements.html

TEXTBOOK(S), MANUALS, REFERENCES, AND OTHER READINGS
None

GENERAL INSTRUCTIONAL METHODS
Lectures w/demonstrations and examples, videos, project critiques and feedback, portfolio critiques and feedback

STANDARDS AND METHODS FOR EVALUATION
Each student's course grade will be comprised of the following weighted components averaged according to the following ratio based on the standard 100-point grading scale for each category as specified by the college. 

	Creative Warm Up
	10%
	Self-directed art piece

	Project #1
	20%
	Creative Coloring Book

	Project #2
	20%
	Idea Inc./Logo Development

	Resume Design
	20%
	Final Resume

	Portfolio
	30%
	Final Portfolio



Total				       100%

GRADING SCALE
A = 90-100 Points
B = 80-89 Points
C = 70-79 Points
D = 60-69 Points
E = 59 Points and below
ATTENDANCE POLICY & PARTICIPATION REPORTING
Columbus State is required by federal law to verify the attendance of students receiving Federal Title IV aid or Veterans Affairs benefits. Instructors must report students who never attend or are failing a course, which may result in automatic administrative withdrawal. Attendance is determined by each instructor based on “significant and meaningful academic activity,” as defined by the CSCC Financial Aid Office and Enrollment Services (must be passing the course at the time of reporting). Contact the Financial Aid Office for details on how withdrawals may affect eligibility.
Note: Quizzes will NOT be accepted after the deadline so please plan accordingly. Do not wait until the last minute to discover that you are having trouble with your browser settings. All late projects will be marked off 5% per day (even a partial day). All missed quizzes or exams receive a zero. Any project more than 5 days late will not be accepted.

AI & DESIGN
The Digital Design & Graphics program:
· Recognizes AI's integral role in future design practices.
· Views generative AI as a co-creation tool for rapid translation and prototyping.
· Emphasizes understanding AI as a platform for imagination, ideation, and problem-solving in design education​​.
· Highlights the importance of understanding the ethical implications of incorporating AI in design practice.
· Educates students about biases in data and algorithms, promoting awareness of open-source AI models and efforts to democratize AI technology​​.
DDG 2975 – Ad Agency/Portfolio Development:  Artificial intelligence (AI) is transforming the creative industry and is an essential skill for today’s designers. As part of this degree, you are encouraged to understand and responsibly integrate AI into your design process.  In this course, AI tools are permitted for ideation, generative, and assistive purposes—for example, to explore concepts, gather inspiration, enhance workflow efficiency, or refine elements within your design. However, AI may not be used to produce complete or finished designs. Your final work must demonstrate your own creative direction, technical ability, and critical thinking.
Students are expected to document how AI tools were used in their process when applicable and to ensure that all work adheres to ethical and academic integrity standards.  Utilizing other AI tools for your projects, especially to generate project images, will be considered plagiarism and will lead to a failing grade for that project. Remember, the image origins are always embedded in the image’s metadata and EXIF data. AI images are easy to identify in that way (even if altered).

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook.  You should familiarize yourself with the student code.  Columbus State expects you to exhibit high standards of academic integrity, respect, and responsibility.  Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

PLAGIARISM
According to the Student Code of Conduct and Academic Misconduct Policy, plagiarism includes submitting work presented as one’s own that has been wholly or partially created by another individual—for example, using images sourced online in place of original work. Intent is not a determining factor; plagiarism, whether deliberate or unintentional, constitutes a violation of academic integrity and is treated as academic dishonesty. So do your own work.

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements.”

UNITS OF INSTRUCTION 
	WEEK
	UNIT OF INSTRUCTION
	LEARNING OBJECTIVES/GOALS
	ASSESSMENT METHODS
	ASSIGNMENTS
	ASSIGNMENT DUE DATE

	Week 1 & 2

	Creative Warmup
	Jumpstart creative thinking and visual problem-solving.
Produce a polished, portfolio-quality piece that demonstrates individuality and technical skill.
	
	Work on Creative Warmup project
	Nothing due

	Week 3

	
	
	Creative Warmup Project
	Work on Creative Warmup project
	Due by 11:59PM on Sunday night of this week

	Week 4 

	Coloring Book
	Develop strong, engaging art thatinvites interaction and holds attention.
Demonstrate versatility in illustration and layout, skills that can translate to advertising, publishing, packaging, and beyond.
Show creative range with a project that stands out.
	
	Work on Coloring Book project
	Nothing due

	Week 5


	
	
	Coloring Book Project Rough Draft
	Work on Coloring Book project
	Due by 11:59PM on Sunday night of this week

	Week 6


	
	
	Coloring Book Project Final 
	Work on Coloring Book project
	Due by 11:59PM on Sunday night of this week

	Week 7

	Logo
	Develop a professional-quality logo that reflects a clear brand identity.
Strengthen understanding of branding strategy, audience targeting, and visual communication.  Integrate conceptual thinking with typographic and design execution skills.
	Logo Project
Rough Draft
	Work on Logo project
	Due by 11:59PM on Sunday night of this week

	Week 8 & 9



	
	
	Logo Project
Final
	Work on Logo project
	Due by 11:59PM on Sunday night of this week

	Week 10

	Résumé
	Create a professional and visually compelling résumé that reflects both design skill and personal brand identity.
Strengthen ability to organize and present information with clarity, hierarchy, and aesthetic balance.
Demonstrate how design thinking applies to self-promotion.
Encourage research, reflection, and iteration as part of the creative process.
	Résumé Project
Rough Draft
	Work on résumé project
	Due by 11:59PM on Sunday night of this week

	Week 11

	
	
	Résumé Project
Final
	Work on résumé project
	Due by 11:59PM on Sunday night of this week

	Week 12

	
	Showcase the full range of skills developed throughout the degree program.
Curate a cohesive body of work that reflects professional readiness, creative maturity, and personal design identity.
Prepare to present to employers, clients, and collaborators.
Reinforce standards of excellence in craftsmanship, conceptual development, and visual communication.
	
	Work on portfolio project
	Nothing due

	WEEK 13

	Portfolio
	
	Portfolio Project
Rough Draft
	Work on portfolio project
	Due by 11:59PM on Sunday night of this week

	Week 14 & 15

	
	
	Portfolio Project
Final
	Work on portfolio project
	Final Project due Monday of this week; 11:59 p.m.
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