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Division: Business & Engineering Technology
Department: Digital Art, Media & Design 
Digital Design and Graphics Program (live link)

COURSE NUMBER: 	DDG 2550		COURSE TITLE:  Typography / Advertising Design
INSTRUCTOR:		 		CONTACT:   
CREDITS:  3		CLASS/CONTACT HOURS PER WEEK:  1 Lecture & 4 Lab for in-class (For Web class - Online Only)	

This course is online only. Asynchronous. There are no virtual meeting times. We will not meet online or in person. Access the weekly folders and complete the week’s work by Sunday @ 11:59 p.m. The projects and quizzes are online (no test proctor needed).
			
PREREQUISITES:  DDG 1100, DDG1101 (*Also, DDG-1555, DDG-1565, and DDG-2750)

DESCRIPTION OF COURSE 
In DDG 2550 we will be focusing on the importance of type selection and structure in relation to graphic design and advertising. It will provide you with an understanding of how typography, graphic design, package design, advertising and marketing are used together to provide clients with effective visual communications aimed at a specific target market. You will develop your ability to design unique typography for specific products and business applications, and learn how create an effective branding. Package structure and producing comprehensive package designs will also be covered.

COURSE STUDENT LEARNING OUTCOMES 
Upon successful completion of this course, students will be able to:

· Develop typographic understanding and sound reasoning for composition. 
· Illustrate knowledge of collateral materials specific to brand needs. Identify brand characteristics, strengths, and weaknesses. 
· Demonstrate understanding of design composition and consistency. 
· Illustrate understanding of visual organization. 
· Demonstrate understanding of hierarchy through visual problem-solving tasks. 
· Design a packaging line in both two-dimensional (print ready) and a three-dimensional (mockup) form.

PROGRAM OUTCOMES 
Graduates of the program will be able to:

· Explain the Digital Design and Graphics business and be able to interact with clients, marketing, copy writers, Web designers, photographers, and printing companies. 
· Utilize the most widely used industry software programs: Adobe Photoshop, Adobe Illustrator, Adobe InDesign,  
· Identify the management of color for print media, photography and interactive media. 
· Recognize and interpret digital photography and know how to implement in all creative areas. 
· Examine how and advertising agency organization works on projects for clients. 
· Explain and discuss how to work in a creative environment as an individual and as a team member. 
· Effectively prepare and present a creative portfolio. 
· Recognize the importance of good verbal and written communications.

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING 
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking 
· Communication Competence
· Cultural and Social Awareness 

In class, students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to enhance instructional planning and design, as well as the quality of student learning, throughout the college.

COURSE MATERIALS REQUIRED  
A computer meeting the recommended technical specifications capable of running Adobe Creative Cloud, along with a reliable high-speed internet connection, is required.

TEXTBOOK(S), MANUALS, REFERENCES, AND OTHER READINGS

1. Typographic Design: Form and Communication, Carter, 7th edition, Rob Carter, Ben Day, and Philip Meggs (This textbook can be purchase through the Columbus State bookstore or online) 

2. The Art of Package Design, Mark Lehberg, ISBN-13: 2940161270110 (Free digital download from Barnes & Noble NOOK)  https://www.barnesandnoble.com/w/the-art-of-package-design-mark- lehberg/1132027823?ean=2940161270110 

(This textbook is digitally published and available on the free NOOK App. To access it: 1.) Download the NOOK app to your smart phone by searching for it on your App Store. 2.) Once on NOOK, type in the book title: The Art of Package Design. to the search bar and download. The book then will be in your NOOK apps library on your smart phone and always accessible.)


GENERAL INSTRUCTIONAL METHODS
Videos & Tutorials with demonstrations and examples, Project critiques and feedback, Peer-to-peer collaboration.

STANDARDS AND METHODS FOR EVALUATION
Each student’s course grade will be comprised of the following weighted components averaged according to the following ratio based on the standard 100-point grading scale for each category as specified by the college. 

5 Projects and 5 concept sketches (breakdown below) = 		100%

	Project #1
	15%
	Typeface Research & Poster

	
	
	· Students will research a typeface family and create a well-designed poster that demonstrates understanding of typography history, classification, and proper type usage through strong hierarchy, layout, and composition.

	
	

	Project #2
	15%
	Mixed Type Quote Poster

	
	
	· Students will design a quote poster using multiple typefaces, focusing on contrast, readability, and typographic hierarchy while applying professional spacing, alignment, and visual balance.

	
	
	

	Project #3
	15%
	Personal Logo

	
	
	· Students will develop a personal logo that reflects their identity as a designer, using strategic typography and/or symbol design while following professional logo standards such as simplicity, scalability, and consistency.

	
	
	

	Project #4
	23%
	I2B

	
	
	· Students will create an identity-driven typographic project that applies advanced layout and type refinement skills. Emphasis will be placed on concept development, typographic systems, and producing a polished, print-ready design deliverable.

	
	
	

	Project #5
	30%
	L’École 41

	
	
	· Students will complete a high-level branding and typography project inspired by professional design expectations. This project focuses on creative direction, typographic sophistication, and producing a cohesive final presentation that reflects strong technical and conceptual design skills.

	
	
	

	Concept Sketches
	15%
	Concept Sketches

	
	
	· IMPORTANT: concept sketches are required for each project and are calculated into the total points possible for each project. The number of points sketches are worth is indicated in parentheses above. An “A” grade cannot be given for a project, if concept sketches are not turned in, regardless of the quality of the final design. Not turning in sketches can negatively affect your overall grade.

	
	
	

	Total			

	100%
	



GRADING SCALE
•A = 90-100 Points • B = 80-89 Points • C = 70-79 Points	• D = 60-69 Points • E = 59 Points and below

LATE WORK HAS A 5% DEDUCTION PER DAY. NO WORK IS ACCEPTED AFTER 7 DAYS

ATTENDANCE POLICY & PARTICIPATION REPORTING
Columbus State is required by federal law to verify the attendance of students receiving Federal Title IV aid or Veterans Affairs benefits. Instructors must report students who never attend or are failing a course, which may result in automatic administrative withdrawal. Attendance is determined by each instructor based on “significant and meaningful academic activity,” as defined by the CSCC Financial Aid Office and Enrollment Services (must be passing the course at the time of reporting). Contact the Financial Aid Office for details on how withdrawals may affect eligibility.
Note: The Final/last assignment will not be accepted if submitted late after the due date. All late projects will incur a 5% penalty per day (even for partial days). Any project more than 7 days late will not be accepted.

EMAILS
Any correspondence via email must be sent through your Columbus State CougarMail account. E-mails received outside of the CougarMail will not be answered.

AI & DESIGN
The Digital Design & Graphics program:
· Recognizes AI's integral role in future design practices.
· Views generative AI as a co-creation tool for rapid translation and prototyping.
· Emphasizes understanding AI as a platform for imagination, ideation, and problem-solving in design education​​.
· Highlights the importance of understanding the ethical implications of incorporating AI in design practice.
· Educates students about biases in data and algorithms, promoting awareness of open-source AI models and efforts to democratize AI technology​​.
· 
This DDG course focuses on mastering the functionalities of Photoshop, Illustrator, and InDesign. Using any artificial intelligence tools outside of what is offered within these three Adobe programs is not permitted. Utilizing other AI tools for your projects in this course will be considered plagiarism and will lead to a failing grade for that project. The course is designed to foster active learning and hands-on experience, enabling students to demonstrate their work process and develop skills in using Adobe software. 

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook.  You should familiarize yourself with the student code.  Columbus State expects you to exhibit high standards of academic integrity, respect, and responsibility.  Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

PLAGIARISM
According to the Student Code of Conduct and Academic Misconduct Policy, plagiarism includes submitting work presented as one’s own that has been wholly or partially created by another individual—for example, using images sourced online in place of original work. Intent is not a determining factor; plagiarism, whether deliberate or unintentional, constitutes a violation of academic integrity and is treated as academic dishonesty. So do your own work.

Any personal image submitted without embedded metadata (e.g., EXIF data) automatically fails the project assignment with a zero (and may result in removal from the class depending on the outcome of a possible academic hearing). This is what happens if you try to capture a screenshot of it. Click on an Internet photo and claim it as your own. Violation in “letter” or “spirit” of the above statements will result (at a minimum) in a failing grade for the specific project in every class that is concerned. Further grievances may be filed by the instructor for academic misconduct, etc., which could result in the course being failed. So, do your best.  Do your own work.


COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.

UNITS OF INSTRUCTION 

	MODULES
	UNIT OF INSTRUCTION
	LEARNING OBJECTIVES/GOALS
	ASSIGNMENTS
	ASSESSMENT METHODS
	ASSIGNMENT DUE DATE

	MODULE 1
	Evolution of Typography  &
Typography Basics
	Understanding the foundations and history of typography. Develop typographic understanding and sound reasoning for composition
	PROJECT 1

	Project 1: 
Typeface Research & Poster
	PROJECT 1
Check Blackboard course calendar for the exact due dates.

	MODULE 1
	Design Principles; Elements of Design. Type usage & punctuation. Developing & using design terminology
	Demonstrate understanding of design composition and consistency. Understanding the proper usage of type
	PROJECT 2

	Project 2: 
Mixed Type Quote Poster
	PROJECT 2
Check Blackboard course calendar for the exact due dates.

	MODULE 1
	Illustrator & InDesign tips for drawing & editing letterforms. 
	Recognize the importance of communication through type. Consistent branding & logos
	PROJECT 3

	Project 3: 
Personal Logo
	PROJECT 3
Check Blackboard course calendar for the exact due dates.

	MODULE 1
	InDesign review, working with linked files, making a PDF
	Illustrate knowledge of collateral materials specific to brand needs. Illustrate understanding of visual organization. Demonstrate understanding of hierarchy through visual problem solving
	PROJECT 4

	Project 4: 
I2B
	PROJECT 4
Check Blackboard course calendar for the exact due dates.

	MODULE 1
	Using packaging templates, creating computer mock ups, making mock ups
	Demonstrate ability to create consistent branding and professional designs and presentations
	PROJECT 5
	Project 5:
 L’École 41
	PROJECT 5
Check Blackboard course calendar for the exact due dates.

	Course Over
	No Final Exam
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