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Division: Business & Engineering Technology
Department: Digital Art, Media & Design 
Digital Design and Graphics Program (live link)

COURSE NUMBER:  DDG 1525			COURSE TITLE:  Storyboarding
INSTRUCTOR:				CONTACT:  
CREDITS:  3		CLASS/CONTACT HOURS PER WEEK:  2 Lecture/3 Lab	          PREREQUISITES:  None

DESCRIPTION OF COURSE
DDG 1525 Storyboarding combines traditional drawing techniques with cutting-edge digital tools to equip students with essential skills for visual storytelling. This course focuses on creating compelling storyboards for industries such as graphic design, video game development, photography, web design, and mobile media. Students explore figure drawing, perspective, composition, and scene development using both hand-drawn and digital media. Through the free software Storyboarder and Wacom tablets, students gain hands-on experience crafting dynamic visuals ready for professional presentations. They develop verbal and written communication skills by pitching their concepts in simulated client presentations. This course prepares students for creative roles in industries such as advertising, game development, video/filmmaking, and interactive media design.

COURSE STUDENT LEARNING OUTCOMES
· Develop core drawing skills, including figure drawing, perspective, and composition.
· Apply principles of design and narrative flow to create visually compelling storyboards.
· Sketch and refine storyboards using both traditional and digital techniques.
· Understand film industry terms and basic shooting script format.
· Utilize Storyboarder and Wacom tablets for professional-quality storyboard creation.
· Integrate industry-standard digital workflows such as scene transitions, animatics, and timeline management.
· Conduct research and apply marketing strategies to develop unique characters and visual narratives.
· Break down scripts and interpret client briefs to design engaging storyboards for various media platforms.
· Present and pitch storyboards effectively through both in-person and digital formats.
· Collaborate with peers using Storyboarder’s interactive features to simulate real-world production environments.

PROGRAM OUTCOMES 
Upon completion of the Associate Degree in Digital Design and Graphics, the graduate will be able to: 
· Explain the Digital Design and Graphics business and be able to interact with clients, marketing executives, copy writers, web designers, photographers and printing companies.
· Utilize the most widely used industry software programs: Adobe Express and Canva, Photoshop, Adobe Illustrator, Adobe InDesign, Storyboard Pro.
· Identify the management of color for print media, photography, and interactive media.
· Recognize and interpret digital photography and how to implement in all creative areas.
· Examine how an advertising agency organization works on projects for clients.
· Explain and discuss how to work in a creative environment as an individual and as a team member.
· Introduce the use of Artificial Intelligence (AI) in design development.
· Effectively prepare and present a creative portfolio.
· Recognize the importance of good verbal and written communications. 

OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking 
· Communication Competence 
· Cultural and Social Awareness
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED
9 x 12-inch Sketchbook 
Lead pencils (graphite – 2B, 4B, 6B, etc.)
24 Crayola (or Prismacolor) Colored Pencils 
2 (non-photo) Blue Pencils 
Kneaded eraser 
White Prisma Colored Pencil 
12-inch ruler 
Blending sticks
Mat knife (not necessarily needed for the summer web class) 
Pencil sharpener
Prismacolor cool gray markers: #1(10%), #3(30%), #5(50%), #7(70%), #9(90%) 
Black Sharpie pens, Ultra fine, Fine, and Broad or regular
8 x 10” black mat board or full sheet of black mat board (can be cut down to 8 x 10”)
A computer meeting the recommended technical specifications capable of running Adobe Express & Microsoft platforms, along with a reliable high-speed internet connection, is required.

TEXTBOOK(S), MANUALS, REFERENCES, AND OTHER READINGS
Storyboarding Essentials: How to translate your story to the screen for film, TV, and other media, David Rousseau & Benjamin Phillips, ISBN:  978-0-385-34559-0
Free e-Text:  Professional Storyboarding:  Rule Of Thumb, Sergio Paez & Anson Jew, ISBN:  978-0-240-81770-5

GENERAL INSTRUCTIONAL METHODS
Lectures & class discussions, demonstrations and examples, critiques and feedback, online videos

STANDARDS AND METHODS FOR EVALUATION
Each student's course grade will be comprised of the following weighted components averaged according to the following ratio based on the standard 100-point grading scale for each category as specified by the college.
	Project #1
	5%
	5 Sketchbook pages

	Project #2
	5%
	In class sequential exercise; 5 Sketchbook pages 

	Project #3
	7%
	In class sequential exercise; 5 Sketchbook pages 

	Project #4
	7%
	In class sequential exercise; 3 Sketchbook pages 

	Project #5
	7%
	In class sequential exercise; Movie Scene Sketchbook

	Project #6
	7%
	In class drawing exercises; Write shooting script

	Project #7
	7%
	Director/artist project; Sketchbook pages of figures

	Project #8
	7%
	Panel thumbnails for storyboard; 5 Sketchbook pages

	Project #9
	7%
	Complete 2 Characters; 5 Sketchbook pages

	Project #10
	7%
	10 panel BW rough storyboard with chase narrative

	Project #11
	7%
	Market research docs; sketchbook pages of mascot

	Project #12
	10%
	Final character sheet with multiple views of character

	Project #13
	5%
	2 thumbnail concepts for final commercial storyboard

	Project #14
	12%
	Final full color storyboards – 10 frames; Presentation


TOTAL                          100 %

GRADING SCALE
	A = 90-100%

	B = 80-89%

	C = 70-79% 

	D = 60-69% 
E = 59% and below 



ATTENDANCE POLICY & PARTICIPATION REPORTING
Columbus State is required by federal law to verify the attendance of students receiving Federal Title IV aid or Veterans Affairs benefits. Instructors must report students who never attend or are failing a course, which may result in automatic administrative withdrawal. Attendance is determined by each instructor based on “significant and meaningful academic activity,” as defined by the CSCC Financial Aid Office and Enrollment Services (must be passing the course at the time of reporting). Contact the Financial Aid Office for details on how withdrawals may affect eligibility.
Note: Quizzes will NOT be accepted after the deadline so please plan accordingly. Do not wait until the last minute to discover that you are having trouble with your browser settings. All late projects will be marked off 5% per day (even a partial day). All missed quizzes or exams receive a zero. Any project more than 5 days late will not be accepted.

AI & DESIGN
The Digital Design & Graphics program:
· Recognizes AI's integral role in future design practices.
· Views generative AI as a co-creation tool for rapid translation and prototyping.
· Emphasizes understanding AI as a platform for imagination, ideation, and problem-solving in design education​​.
· Highlights the importance of understanding the ethical implications of incorporating AI in design practice.
· Educates students about biases in data and algorithms, promoting awareness of open-source AI models and efforts to democratize AI technology​​.
This DDG 1525 course:  AI may be used only as a tool for brainstorming and ideation, such as generating thumbnails, mood boards, or concept sketches.
All final work, however, must be your own original creation. AI-generated content cannot appear in completed assignments, and your submissions must reflect your personal skills, decisions, and craftsmanship. Using AI beyond the ideation stage without permission will be considered a violation of academic integrity.

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook.  You should familiarize yourself with the student code.  Columbus State expects you to exhibit high standards of academic integrity, respect, and responsibility.  Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

PLAGIARISM
According to the Student Code of Conduct and Academic Misconduct Policy, plagiarism includes submitting work presented as one’s own that has been wholly or partially created by another individual—for example, using images sourced online in place of original work. Intent is not a determining factor; plagiarism, whether deliberate or unintentional, constitutes a violation of academic integrity and is treated as academic dishonesty. So do your own work.

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements.”

UNITS OF INSTRUCTION 
	WEEK
	UNIT OF INSTRUCTION
	LEARNING OBJECTIVES/GOALS
	ASSESSMENT METHODS
	ASSIGNMENTS
	ASSIGNMENT DUE DATE

	Week 1

	Lecture, videos,
reading from articles from website
	INTRO TO STORYBOARDS.
Understanding the purpose, history, and uses of storyboards
	PROJECT 1
	Complete 5 sketchbook pages showing loose drawings of objects, self-portrait.
	Due by 11:59PM on Sunday night of this week

	Week 2

	Lecture, in-class exercises
	GESTURAL DRAWING.
Demonstrate understanding of loose, gestural line drawing; in-class practice with sequential art.
	PROJECT 2
	In class sequential exercise; 
Sketchbook: 5 pages of objects from multiple angles.
	Due by 11:59PM on Sunday night of this week

	Week 3

	Lecture, in-class exercises
	STRUCTURAL DRAWING.
Demonstrate understanding of structural drawing, frame aspect ratio, and basic camera shots.
	PROJECT 3
	In class sequential exercise; 
Sketchbook:  5 pages of structural approach to drawing mechanical objects.
	Due by 11:59PM on Sunday night of this week

	Week 4

	Lecture, videos, in-class exercises
	PERSPECTIVE, FRAMING.
Demonstrate understanding of 3 types of perspective, importance of horizon line, value block in, and shot sequencing. 
	PROJECT 4
	In class sequential exercise: Horizon Line practice drawings.
Sketchbook: 3 full page perspective rough drawings - 3 types of perspective.
	Due by 11:59PM on Sunday night of this week

	Week 5


	Lecture, videos, in-class exercises
	PERSPECTIVE, FRAMING 2.
Demonstrate understanding of an interior room in perspective, basic composition, value structure in composition. 
	PROJECT 5
	In class sequential exercise; 
Sketchbook: movie scene panels. 

	Due by 11:59PM on Sunday night of this week

	Week 6


	Lecture, videos, in-class exercises
	DRAWING FOR STORYBOARDS.
5 Busy scenes simplified with line and value. 
Writing an 8-frame shooting script to be used with fellow student.
	PROJECT 6
	In class figure drawing exercises; 
Concepting: Write shooting script for childhood memory to be used in collaboration exercise in week 7.

	Due by 11:59PM on Sunday night of this week

	Week 7

	Lecture, in-class exercises
	HUMAN FIGURE.
Demonstrate understanding of figure drawing, and figures in sequence. Work in collaboration with another student to storyboard their childhood memory. 8 frames.
	PROJECT 7
	Collaborate with student in director/artist project; Sketchbook pages of figures.


	Due by 11:59PM on Sunday night of this week

	Week 8

	Lecture, videos, in-class exercises, reading articles from website
	2 PERSONS STORYBOARD; HEADS AND FACES.
Demonstrate understanding of human head and facial features, principle of continuity in storyboards.
	PROJECT 8
	2 Characters interacting:
2 sets of 8 panel thumbnails for 2 character storyboard concept. Complete 5 sketchbook pages of faces/expressions.
	Due by 11:59PM on Sunday night of this week

	Week 9



	Lecture, videos, in-class exercises, reading articles from website
	2 PERSONS STORYBOARD.
Demonstrate understanding of continuity, composition in storyboard sequences. Introduction to Storyboarder program to be used for 6 panel storyboard.
	PROJECT 9
	Complete ‘2 Characters interacting’ storyboard in black line and gray tones, or, ‘Clean Rough’, in Storyboarder.
5 sketchbook pages of 2 people conversing.
	Due by 11:59PM on Sunday night of this week

	Week 10

	Lecture, videos, in-class exercises, reading articles from website
	CHASE SCENE-10 PANELS.
Demonstrate understanding of continuity, screen direction with 10 panel rough storyboard, using campus as setting.
	PROJECT 10
	Gather photos of a chase scene path, make 10 panel BW rough storyboard with chase narrative.
	Due by 11:59PM on Sunday night of this week

	Week 11

	Lecture, videos, in-class exercises, reading articles from website
	INTRO MASCOT CHARACTER STUDIES, MARKETING ANALYSIS.
Demonstrate understanding of market research, character analysis. 
	PROJECT 11
	Complete market research documents; character research and preliminary sketchbook pages of mascot character ideas.

	Due by 11:59PM on Sunday night of this week

	Week 12

	Lecture, videos, in-class exercises, reading articles from website
	CHARACTER CREATION. 
Demonstrate understanding of fully developed character shown in a model sheet format. 
	PROJECT 12
	Complete final character sheet in color with multiple views of character and notes on how they are used in commercial.
	Due by 11:59PM on Sunday night of this week

	WEEK 13

	Lecture, videos, in-class exercises, reading articles from website
	FINAL BOARDS – THUMBNAIL CONCEPTS.
Demonstrate understanding of thumbnail brainstorm process, composition, and continuity in a commercial video.
	PROJECT 13
	Complete work on 2 thumbnail concepts for final commercial storyboard. Include captions for audio narration, camera shots.
	Due by 11:59PM on Sunday night of this week

	Week 14-15

	Lecture, videos, in-class exercises, reading articles from website
	FINAL FULL COLOR FINISHED STORYBOARD.
Demonstrate understanding of full color professional advertising storyboard. 
	FINAL PROJECT
	Work on Final full color storyboards – 10 frames. give a short presentation in Week 15 class.
	Final Project due Monday of this week; 11:59 p.m.
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