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Division: Business & Engineering Technology
Department: Digital Art, Media & Design 
Digital Design and Graphics Program (live link)

COURSE NUMBER:   DDG 1200		COURSE TITLE:  Color Management/Business of Design
INSTRUCTOR:				CONTACT:
CREDITS:  3		CLASS/CONTACT HOURS PER WEEK:  2 Lecture/2 Lab	PREREQUISITES:  None

DESCRIPTION OF COURSE
DDG 1200 introduces students to the principles of color and its critical role in digital design, visual communication, and brand development. The course explores how color is perceived, applied, and managed across various devices, media, and output environments to ensure visual consistency and quality. Students will learn to analyze, measure, and control color using current digital tools and workflows relevant to both print and screen-based design.  Students will develop foundational skills in Adobe Illustrator and Microsoft Word/Pages applying principles of creative problem-solving, visual literacy, and professional collaboration within contemporary design environments.  In addition, students will examine professional practices in the design industry, including business operations, marketing strategies, and ethical considerations common to studio and freelance work. Emphasis is placed on developing professional conduct, collaborative skills, and an informed, creative approach to color in contemporary design contexts.

COURSE STUDENT LEARNING OUTCOMES 
· Explain the principles of color theory and how color functions in visual communication.
· Analyze how color perception is influenced by context, light, and human vision.
· Apply color effectively to enhance meaning, hierarchy, and emotional impact in design compositions.
· Measure and manage color accuracy across devices and media using current digital workflows.
· Evaluate the relationship between color, and production processes in print and digital outputs.
· Integrate color management strategies into design projects to ensure consistency and quality.
· Discuss ethical and professional practices related to color representation, accessibility, and branding.
· Examine business and marketing practices relevant to color application in design environments.
· Develop professional communication and presentation skills using Adobe Illustrator and Microsoft Word.

PROGRAM OUTCOMES 
· Explain the Digital Design and Graphics business and be able to interact with clients, marketing executives, copy writers, web designers, photographers and printing companies.
· Utilize the most widely used industry software programs: Adobe Express and Canva, Photoshop, Adobe Illustrator, Adobe InDesign, Storyboard Pro.
· Identify the management of color for print media, photography, and interactive media.
· Recognize and interpret digital photography and how to implement in all creative areas.
· Examine how an advertising agency organization works on projects for clients.
· Explain and discuss how to work in a creative environment as an individual and as a team member.
· Introduce the use of Artificial Intelligence (AI) in design development.
· Effectively prepare and present a creative portfolio.
· Recognize the importance of good verbal and written communications.


OUTCOMES BASED ASSESSMENT OF STUDENT LEARNING
For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
· Critical Thinking 
· Communication Competence
· Quantitative Skills
· Cultural and Social Awareness 
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

COURSE MATERIALS REQUIRED
Access to Microsoft Word or Pages, Adobe Illustrator, the internet, and a strong computer capable of running these programs. Minimum and recommended system requirements for Illustrator, 
https://helpx.adobe.com/illustrator/system-requirements.html?x-product=Helpx%2F1.0.0&x-product-location=Search%3AForums%3Alink%2F3.7.2-dev.2#ai-on-the-desktop

TEXTBOOK(S), MANUALS, REFERENCES, AND OTHER READINGS
Free e-Text
Understanding Color, Linda Holtzschue, 5th Ed., ISBN: 978-1-118-92078-7
Design is a Job, Mike Monteiro, (zine)

GENERAL INSTRUCTIONAL METHODS
Reading assignments, lectures, PDFs, online videos

STANDARDS AND METHODS FOR EVALUATION
Each student's course grade will be comprised of the following weighted components averaged according to the following ratio based on the standard 100-point grading scale for each category as specified by the college.

	Project #1
	7%
	Color Basics/HVS

	Project #2
	6%
	Color Wheel

	Project #3
	7%
	Color Relationships

	Project #4
	7%
	Tokyo Poster

	Project #5
	6%
	Color Management Email

	Test #1
	12%
	Color Test

	Project #6
	5%
	Layout 1

	Project #7
	5%
	Layout 2

	Project #8
	6%
	Design Brief/Profile & Competition

	Project #9
	6%
	Design Brief/Target Audience & Business Objectives

	Project #10
	6%
	Design Brief/Project Overview & Deliverables

	Project #11
	10%
	Final Design Brief

	Project #12
	5%
	Cover Letter

	Test #2
	12%
	Business of Design Test

	Total
	100%
	



GRADING SCALE
A = 90-100 Points
B = 80-89 Points
C = 70-79 Points
D = 60-69 Points
E = 59 Points & below

ATTENDANCE POLICY & PARTICIPATION REPORTING
Columbus State is required by federal law to verify the attendance of students receiving Federal Title IV aid or Veterans Affairs benefits. Instructors must report students who never attend or are failing a course, which may result in automatic administrative withdrawal. Attendance is determined by each instructor based on “significant and meaningful academic activity,” as defined by the CSCC Financial Aid Office and Enrollment Services (must be passing the course at the time of reporting). Contact the Financial Aid Office for details on how withdrawals may affect eligibility.
Note: Quizzes will NOT be accepted after the deadline so please plan accordingly. Do not wait until the last minute to discover that you are having trouble with your browser settings. All late projects will be marked off 5% per day (even a partial day). All missed quizzes or exams receive a zero. Any project more than 5 days late will not be accepted.

AI & DESIGN
The Digital Design & Graphics program:
· Recognizes AI's integral role in future design practices.
· Views generative AI as a co-creation tool for rapid translation and prototyping.
· Emphasizes understanding AI as a platform for imagination, ideation, and problem-solving in design education​​.
· Highlights the importance of understanding the ethical implications of incorporating AI in design practice.
· Educates students about biases in data and algorithms, promoting awareness of open-source AI models and efforts to democratize AI technology​​.
This DDG 1200 course:  AI may be used only as a tool for brainstorming and ideation, such as generating thumbnails, mood boards, or concept sketches.  All final work, however, must be your own original creation.  The purpose of this class is to develop your own creative and technical skills through hands-on practice and critical thinking.  AI-generated content cannot appear in completed assignments, and your submissions must reflect your personal skills, decisions, and craftsmanship. Using AI beyond the ideation stage without permission will be considered a violation of academic integrity.

STUDENT CODE OF CONDUCT
As an enrolled student at Columbus State Community College, you have agreed to abide by the Student Code of Conduct as outlined in the Student Handbook.  You should familiarize yourself with the student code.  Columbus State expects you to exhibit high standards of academic integrity, respect, and responsibility.  Any confirmed incidence of misconduct, including plagiarism and other forms of cheating, will be treated seriously and in accordance with College Policy and Procedure 7-10.

PLAGIARISM
According to the Student Code of Conduct and Academic Misconduct Policy, plagiarism includes submitting work presented as one’s own that has been wholly or partially created by another individual—for example, using images sourced online in place of original work. Intent is not a determining factor; plagiarism, whether deliberate or unintentional, constitutes a violation of academic integrity and is treated as academic dishonesty. So do your own work.


COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements.”

UNITS OF INSTRUCTION 
	WEEK
	UNIT OF INSTRUCTION
	LEARNING OBJECTIVES/GOALS
	ASSESSMENT METHODS
	ASSIGNMENTS
	ASSIGNMENT DUE DATE

	Week 1

	Color Basics
	Explore the color through light, wavelength, and intensity. Understand additive (RGB) and subtractive (CMYK) color models. Apply principles of HSV to create design solutions.
	Illustrator PDF
	HVS
	Due by 11:59PM on Sunday night of this week

	Week 2

	Color Theory
	Explore traditional primary colors and their role in creating all other hues; Learn to apply complementary, analogous, and triadic schemes for visual balance; Compare color models to achieve consistency.
	Illustrator PDF
	Color Wheel  
	Due by 11:59PM on Sunday night of this week

	Week 3

	Color Relationships
	Examine how color, light, and perception interact to create visual impact. Apply Itten’s contrasts, the Munsell system, and Albers’ principles to control color relationships in design.
	Illustrator PDF
	Color Relationships
	Due by 11:59PM on Sunday night of this week

	Week 4

	Color Management 1
	Understand how color is created, measured, and managed for visual accuracy. Apply color theory and technical processes to capture, reproduce, and maintain consistent, high-quality print output.
	2 Illustrator JPGS
	Tokyo Poster  
	Due by 11:59PM on Sunday night of this week

	Week 5

	Color Management 2
	Continue to discuss the principles from the previous week, including vector vs raster images, bit depth & color correction.
	Words/Pages PDF
	Color Management
Email
	Due by 11:59PM on Sunday night of this week

	Week 6

	Color & Meaning
	Explore how color communicates meaning, emotion, and hierarchy. Analyze cultural and psychological associations of hues and apply lightness, intensity, and strategic color choices.
	Test on Blackboard
	Color Test
	Due by 11:59PM on Sunday night of this week

	Week 7

	Layout & Accessibility
	Understand types of color blindness and create accessible, inclusive designs while applying design principles and elements.
	Illustrator file
	Layout 1  
	Due by 11:59PM on Sunday night of this week

	Week 8

	Writing & Design
	Discuss the various copy examples; explore strategies for copy creation.
	PDF or Word doc
	Layout 2  
	Due by 11:59PM on Sunday night of this week

	Week 9

	Research & Proposals
	Define the differences between proposals & briefs; Develop strategies to implement design research and write proposals.
	
	
	Nothing due this week

	Week 10

	Design Briefs
	Develop strategies to develop & write project briefs; Discover tips about pitching briefs to clients.
	Word/Pages doc
	Design Brief:  profile & competition
	Due by 11:59PM on Sunday night of this week

	Week 11

	Project Management & Time Management
	Define project management and its processes; Define and develop project scope; Develop project schedules.
	
	Design Brief:  target audience & business objectives
	Due by 11:59PM on Sunday night of this week

	Week 12

	Pricing
	Discuss tips for developing a pricing structure; Understand billable vs non-billable hours.
	Word/Pages doc
	Design Brief:  project overview & deliverables
	Due by 11:59PM on Sunday night of this week

	Week 13

	Contracts & Law
	Understand intellectual property, copyright, usage rights, trademarks, and the basics of contracts and legal terms.
	Word/Pages PDF
	Final Design Brief
	Due by 11:59PM on Sunday night of this week

	Week 14

	Self-Promotion
	Discuss various ways of self-promotion.
	PDF
	Cover Letter
	Due by 11:59PM on Sunday night of this week

	Week 15

	Topics In Design
	Intro to UX concepts & design thinking -phases of Design Thinking & principles of User-Centered Design.
	
	
	Due by 11:59PM on Sunday night of this week

	
	FINALS WEEK
	
	
	Business of Design Test
	Due by 11:59PM on Monday night of this week
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