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Communication 2221: Public Relations Writing & Media Techniques

PREREQUISITES: ENGL 1100 or equivalent	CREDITS: 3
DESCRIPTION OF COURSE
This course explains and develops professional level writing techniques expected of public relations practitioners. It covers role of the PR practitioner, different approaches required for a variety of audiences and media, and ethical and legal issues in the public relations field.
COURSE LEARNING OUTCOMES (labeled CLO in the schedule below )
1 learn the characteristics of formal news writing.
2 learn the ethical imperatives that define conduct and decision making.
3 become familiar with the theory of Public Relations.
4 write news stories for Web publication.
5 apply appropriate professional standards for grammar, style, and accuracy in their work.
6 increase their awareness of social media and its importance in the Public Relations field.
7 become familiar with the art of story-telling and its impact on Public Relations.
8 learn to distinguish news content from other forms of media content.
COURSE MATERIALS
Access to a computer with Internet connection for completion of all assignments.
REQUIRED TEXTBOOK
Dennis L Wilcox & Bryan H. Reber. Public Relations Writing and Media Techniques. Pearson.
COLLEGE SYLLABUS STATEMENT: STUDENT RESOURCES, RIGHTS, AND RESPONSIBILITIES.
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.
STANDARDS AND METHODS FOR EVALUATION (List of class assignments and point values):

Course Questionnaire --- 5 points
Discussion Posts (5 x 10 points each) --- 50 points Discussion Replies (10 x 5 points each) --- 50 points Quizzes (4 x 10 points each) --- 40 points
PR Tool Examples --- 35 points Annual Report Fact Sheet --- 35 points
Annual Report News Release --- 45 points
Annual Report Radio Announcements --- 35 points
Class Total Points --- 550 points
GRADING SCALE
Excellent: 100-90% = 550-493 points = A Good: 80-89% = 492-438 points = B Average: 70-79% =437-383 points = C Poor: 65-69% = 382-355 points = D Failing: 64%- = 354-0 points = E

Feature Story --- 55 points
Annual Report Brochure --- 45 points
Annual Report Talking Head YouTube Video Script --- 15 points
Annual Report Talking Head YouTube Video --- 50 points Community Meeting News Release --- 50 points Community Meeting Infographic --- 40 points


COMM 2221 - SEMESTER CALENDAR

	Week
	Student Learning Outcomes
	Reading
	Assignments

	1
	CLO #1
	-Syllabus

-Chapter 1 Getting Organized for Writing
	-Read Chapter 1

-Submit Course Questionnaire

	2
	CLO #1,
#2, #8
	-Chapter 2 Becoming a Persuasive Writer

-Chapter 3 Finding and Making News
	-Read Chapters 2 and 3

-Submit Discussion Post (News)

	3
	CLO #1,
#2, #3,#5,
#6, #7, #8
	-Chapter 4 Working with Journalists and Bloggers
	-Read Chapter 4

-Submit replies to 2 classmates on last week’s Discussion

	4
	
CLO #1,
#2, #4, #5,
#6, #7, #8
	

-Chapter 5 Writing the News Release
	
-Read Chapter 5 by 11:59pm EST Sunday 2/9
-Submit PR Tool Examples

-Submit Discussion Post (Annual Report and Feature Story Choice)

	5
	CLO #1,
#2, #3, #4,
#5, #6, #7
	-Chapter 6 Preparing Fact Sheets, Advisories, Media Kits, and Pitches
	-Read Chapter 6 by 11:59pm EST Sunday 2/16

-Complete Quiz 1 (Chapters 1-5)

-Submit replies to 2 classmates on last week’s Discussion

	6
	
CLO #1,
#4, #7
	
-Chapter 7 Creating Feature Content and Op-Eds
	
-Read Chapter 7
-Submit Annual Report Fact Sheet

	7
	CLO #1,
#2, #3, #4,
#5, #6, #7
	-Chapter 8 Publicity Photos and Infographics
-Chapter 9 Radio, Television, and Online Video
	-Read Chapters 8 and 9

-Submit Annual Report News Release

	8
	
S CLO #1, #2, #3,
#4, #5, #6,
#7, #8
	
-Chapter 10 Websites, Blogs, and Podcasts
	
-Read Chapter 10 and 11
-Submit Annual Report Radio Announcements
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	-Chapter 11 Social Media and Mobile Apps
	

	9
	CLO #1,
#5, #7
	-Chapter 12 Intranets, Newsletters, and Brochures
	-Read Chapter 12

-Complete Quiz 2 (Chapters 6-10)
-Submit Discussion Post (Websites)

	10
	CLO #1,
#3, #4, #5,
#7, #8
	-Chapter 13 Writing Email, Memos, and Proposals
	-Read Chapter 13

-Submit Feature Story
-Submit replies to 2 classmates on last week’s Discussion

	11
	
CLO #1,
#2, #3, #5,
#7, #8
	
-Chapter 14 Giving Speeches and Presentations
	
-Read Chapter 14
- Submit Discussion Post (Employer Media Options)

	12
	CLO #1,
#2, #3, #5,
#7, #8
	-Chapter 15 Organizing Meetings and Events
	-Read Chapter 15

-Submit Annual Report Brochure
-Submit replies to 2 classmates on last week’s Discussion

	13
	CLO #1,
#2, #4, #5,
#6, #7, #8
	-Chapter 16 Using Direct Mail and Advertising
-Chapter 17 Working Within and Legal Framework
	-Read Chapters 16 and 17

-Complete Quiz 3 (Chapters 11-15)

-Submit Annual Report Talking Head Video script

	14
	CLO #1,
#2, #4, #5,
#6, #7, #8
	-Chapter 18 Planning Programs and Campaigns
	-Read Chapter 18 b

-Submit Annual Report Talking Head YouTube Video
-Submit Discussion Post (Blog and Talking Head Video)

*Reminder: Attend Community Meeting for final’s week deliverables if you have yet to do so!

	15
	CLO #2,
#3, #6
	-Chapter 19 Measuring Success
	-Read Chapter 19

-Submit replies to 2 classmates on last week’s Discussion

	16
	CLO #4,
#5, #7
	
	-Complete Quiz 4 (Chapters 16-19)
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	-Submit Community Meeting Deliverables (News Release and Infographic)
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