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COURSE NUMBER: 1101		COURSE TITLE: Introduction to Mass Communication

CREDITS:	3			

PRE-REQUISITES: ENGL 1100 or 2367

CO-REQUISITES:

COURSE DESCRIPTION:
Introduction to Mass Communication provides a history of mass media and its influence on human communication and societal change. Students will become better consumers of news and other mass media through the study of the history, roles, and impact of mass media in American society. Students will objectively apply mass communication theories in order to understand behavior. Principle ethical, policy, and legal questions confronting reporters and media are reviewed. Students are introduced to new writing, advertising, and public relations techniques.

COURSE LEARNING OUTCOMES: 
1. Students will know the characteristics of various mass media and their impact on daily life.
2. Students will identify major historical periods in the evolution of mass media including print, film, radio, and television.
3. Students will learn the issues of policy and law that affect media.
4. Students will be introduced to mass media systems around the world.
5. Students will understand the competing interests of various groups who own, use, and are influenced by mass media.
6. Students will understand television and radio audience analysis and measurement techniques.
7. Student will learn how ratings are used in programming decisions.
8. Students will assess the impact of new technologies on mass media and society.







TAG LEARNING OUTCOMES (delete if not applicable):

	1. Understand the role of media in a contemporary, political, and cultural context and the global stage

	2. Develop an historical perspective of how media technologies evolved

	3. Understand the relationship between mass and other forms of communication

	4. Understand the relationships between mass media and audience responses

	5. Understand the relation and reasons for governmental regulation and the media in terms of constitutional principles

	6. Consider the philosophical and ethical issues that arise in mass communication

	7. Understand career options and the paths in the range of media careers and tasks required in management, production, and distribution



INSTITUTIONAL LEARNING GOALS:

Columbus State Community College's Institutional Learning Goals are an integral part of the curriculum and central to the mission of the college. For this course COMM 1105, students are expected to demonstrate the skills associated with the Institutional Learning Goals identified below:
ILG# 1 Critical Thinking
	ILG# 6 Communication Competence
	ILG# 7 Cultural and Social Awareness


COURSE MATERIALS:
Baran, Stanley. Introduction to Mass Communication. McGraw-Hill: New York, 2024 Release. When you registered for the course, you received instant access to the text.
Other readings as assigned will be posted on Blackboard
STANDARDS AND METHODS FOR EVALUATION:
Quizzes 	150
LearnSmart Activities 	75
Final Exam 	100
Discussion Board Posts 	70
Discussion Board Responses 	30
Research Paper 	75
GRADING SCALE
	Excellent	A	90 – 100%
	Good		B	80 – 89%
	Average	C	70 – 79%
	Poor		D	65 – 69%

ATTENDANCE POLICY

Weekly participation in the course will be required in the form of Blackboard discussions, readings, comments on peer work, the completion of tests and exams and quizzes, and the completion of assignments.

COLLEGE SYLLABUS STATEMENTS
Columbus State Community College required College Syllabus Statements on College Policies and Student Support Services can be found at www.cscc.edu/syllabus or on the College website Quick Links “Syllabus Statements”.
UNITS OF INSTRUCTION, OUTCOMES AND ASSESSMENT ALIGNMENT 
Week 1
-Unit of instruction: Mass Communication, Culture, and Media Literacy
-Student learning outcomes: 1
-TAG learning outcomes:1, 3, 5
-Assigned reading: Chapter 1
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 2
-Unit of instruction: Convergence
-Student learning outcomes: 1, 5, 8
-TAG learning outcomes: 3, 5
-Assigned reading: Chapter 2
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 3
-Unit of instruction: Books
-Student learning outcomes: 1, 2, 3, 5
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assigned reading: Chapter 3
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 4
-Unit of instruction: Newspapers
-Student learning outcomes: 1, 2, 3, 5-Assigned reading: Chapter 4
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 5
-Unit of instruction: Magazines
-Student learning outcomes: 1, 2, 3, 5
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assigned reading: Chapter 5
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 6
-Unit of instruction: Film
-Student learning outcomes: 1, 2, 3, 5
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assigned reading: Chapter 6
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 7
-Unit of instruction: Radio and Recordings
-Student learning outcomes: 1, 2, 3, 5, 8
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assigned reading: Chapter 7
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 8
-Unit of instruction: Television, Cable, and Mobile Video
-Student learning outcomes: 1, 2, 3, 5, 6 ,7, 8
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assigned reading: Chapter 8
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 9
-Unit of instruction: Video Games
-Student learning outcomes: 1, 2, 3, 5, 8
-TAG learning outcomes: 1, 2, 3, 4, 5, 6, 7
-Assigned reading: Chapter 9
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 10
-Unit of instruction: Internet
-Student learning outcomes: 1, 2, 3, 5, 8
-TAG learning outcomes: 1, 2, 3, 4, 5, 6
-Assigned reading: Chapter 10
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 11
-Unit of instruction: Public Relations
-Student learning outcomes: 1, 2, 3, 5
-TAG learning outcomes: 1, 4, 5, 6, 7
-Assigned reading: Chapter 11
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 12
-Unit of instruction: Advertising
-Student learning outcomes: 1, 2, 3, 5
-TAG learning outcomes: 1, 2, 4, 5, 7
-Assigned reading: Chapter 12
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 13
-Unit of instruction: Theories and Effects
-Student learning outcomes: 1, 3, 5
-TAG learning outcomes: 1, 4, 6
-Assigned reading: Chapter 13
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 14
-Unit of instruction: Media Freedom, Regulation, and Ethics
-Student learning outcomes: 1, 3, 5
-TAG learning outcomes: 2, 5
-Assigned reading: Chapter 14
-Assessment methods:
Discussion board posts and responses, exercises, readings, exams.

Week 15
-Unit of instruction: Global Media
-Student learning outcomes: 4
-TAG learning outcomes: 1, 6
-Assigned reading: Chapter 15
-Assessment methods:
Discussion board posts and responses, research paper, exercises, readings, exams.
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