Course Number: Course Title:

Instructor: Contact:

Credits:
Class Hour Per Week: Prerequisite:

BMGT2299-W02L-05820-SPR2026
Business Strategy

Steve Kissandu - Instructor
skissandu@cscc.edu

4
3 hours 20 minutes
Requires Instructor Permission. This course is a capstone. Students must be in their last semester before graduating.
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Course Description: A capstone course designed for graduating Business Program students providing an in-depth examination of strategic decisions and tactics using prior business coursework. Students work in cross-disciplinary teams to implement managerial decisions to operate a company in a simulated industry. Decision-making and analysis of product positioning, forecasting, marketing strategies, production, cost accounting, and financial management are key areas of focus. Additionally, students will use various strategic tools to
evaluate a business’s competitive advantage. Teamwork and peer reviews are a vital aspect of this course. All
sections require attendance and participation either in person or virtually.

Course Student Learning Outcomes:
· Discriminate between various models of competitive strategy for example: competitive positioning, life cycle stages, disruptive technologies, innovation, and global entry methods.
· Practice preparing strategic tools for analyzing corporate strategies for example: SWOT, Product Positioning Maps, VRIO Analysis, PESTEL Analysis, Types of Integration and Diversification, etc.
· Incorporate business knowledge of Accounting, Operations Management, Financial Management, Marketing, Human Resources, Economics and related disciplines with external research into a comprehensive strategic industry analysis.
· Formulate strategic recommendations for a simulated industry or case study.
· Present a comprehensive strategic analysis final presentation as a member of a multi-disciplinary team.
· Participate effectively in a multi-disciplinary team of business students.
Program Outcomes:
· Demonstrate knowledge of management functions and skills within an inclusive and diverse organizational system in a global environment. Apply management functions both departmentally and to the organization as a whole.
· Cultivate a working knowledge of current legal, ethical, social, financial, and economic environmental factors as they apply to business.
· Analyze and integrate both quantitative and qualitative data to solve business problems using appropriate technology and other resources.
· Prepare and present effective written and oral business reports.

· Participate effectively as a member of a team.
· Assess and develop individual communication, leadership and team building styles.
· Recognize and adapt to other styles of communication, leadership and team building.

Outcomes Based Assessment of Student Learning: For this course, students are expected to demonstrate the skills associated with the Institutional Learning Goals (ILG) identified below:
#1 - Critical Thinking #2 – Ethical Reasoning #3 - Quantitative Skills
#5 - Technological Competence #6 - Communication Competence
#7 – Cultural and Social Awareness #8 - Professional and Life Skills
In class students are assessed on their achievement of these outcomes. Names will not be used when reporting results. Outcomes-based assessment is used to improve instructional planning and design and the quality of student learning throughout the college.

Course Materials Required:
· Microsoft Office Suite (Downloadable from the college)
· Updated computer and Internet access
· Basic calculator

Textbook(s), Manuals, References and other Readings:
· This course provides all textbook and reading materials from Open Educational Access Resources and the Capsim Capstone 2.0 Simulation which is provided through lab fess.

General Instructional Methods:
· Lectures & Videos
· PowerPoint Presentations
· Readings
· Data Analysis and Graphing Demonstrations
· Simulation Usage Demonstrations and Result Analysis
· Blackboard, Live Online and Classroom Discussions
· Active and Collaborative Learning on Project Simulations and Activities
· Problem Calculations
· Concepts Research

Standards and Methods for Evaluation
Final Grades will be based on the assessments listed below:

	ASSESSMENT COMPONENT
	POINTS
	WEIGHT

	Individual Grades

	7 Individual Quizzes (Worth 12 pts each)
	84
	8.4%

	4 Activities (Worth varying amounts of points)
	165
	16.5%

	BCG Matrix Analysis
	30
	3%

	Product Specification Graphing
	30
	3%

	2 Written Cases (100 pts each)
	200
	20%

	Peregrine Competency Test
	30
	3%

	6 – Individual Role Company Reports (5 pts each)
	16
	1.6%

	Class Attendance & Participation (Instructor Evaluation)
(15 classes @ 3 pts each)
	
50
	
5%

	Team Grades

	7 Quizzes (Team Completion - 10 pts each)
	70
	7%

	Peer Review #1
	40
	4%

	Peer Review #2
	50
	5%

	Peer Review #3
	60
	6%

	Team SWOT Analysis
	10
	1%

	Company Strategic Plan
	30
	3%

	Team Presentation Draft
	35
	3.5%

	Final Team Presentation
	100
	10%

	
	1000
	100%




Grading Scale:

	100% - 90%
	A
	Superior
	1000 – 900 Points

	89% – 80%
	B
	Good
	899 - 800 Points

	79% – 70%
	C
	Satisfactory
	799 - 700 Points

	69% – 60%
	D
	Poor
	699 – 600 Points

	59% - Below
	E
	Not Passing
	599 Points or less.



	Business Programs Department - Business Management Technology Spring 2026

	BMGT2299: 15-Week Course Schedule with Monday Live Online Meeting

	
	COMPLETED DURING CLASS
	

	



WEEK
	


DATES
(Mon-Sun)
	

Unit of Instruction
	


Learning Objectives
	
Readings (In addition to
course videos & lectures)
	TEAM Round	ASSIGNMENTS
Decisions	COMPLETED &
Virtual	(Entered during	DUE DURING Class		class)		CLASS Meeting
	INDIVIDUAL ASSIGNMENTS & DUE DATES
(NOTE: Company Results will be available one day after each class meeting)

	1
	MON
	

Strategy & Industry Dynamics
	Explain the role of strategy in a firm’s quest for competitive advantage.
Define competitive advantage, sustainable advantage, competitive disadvantage and competitive parity.
Explain the Analyze – Formulate – Implement (AFI) strategy framework.
Characterize different industry dynamics
Explain different microeconomic business formats. Identify industry competitive forces.
	REQUIRED Capstone 2.0 Team Member
Guide: Intro & Industry Conditions pg 1-2 Optional: Intro to Business Sections 1.6-1.7 Microeconomics
Optional: Management
Sections 8.1 - 8.2
	




NONE
	
NO CLASS WEEK ONE MARTIN LUTHER KING JR HOLIDAY
COLLEGE CLOSED
	Complete Student
	

	
	1/19/2026
	
	
	
	
	
	Information Survey
	Sunday, January 25, 2026

	
	THRU
	
	
	
	
	
	Quiz #1 DUE:
	Sunday, January 25, 2026

	
	SUN
	
	
	
	
	
	Discussion Board
	

	
	
1/25/2026
	
	
	
	
	
	Introductions:
	Sunday, January 25, 2026

	2
	MON
	

Customer Segments & Team Building
	
Delineate customer segments
Characterize customer segment wants & needs Identify competitive advantages by customer segment Describe the four generic strategies.
Identify examples of company action as a specific generic strategy.
Discuss roles of business functions in an organization. Identify traits of high performing teams.
	REQUIRED Capstone 2.0 Team Member
Guide:
Buying Criteria pg 2-3
Optional: Management Section 8.6 - 8.7 Competition, Strategy, and Competitive Advantage
	Monday 1/26/2026
6pm-8:50pm
	Practice Rnd #1
	TEAM SWOT DUE
Team Quiz #1
	Quiz #2 DUE:
	Sunday, February 1, 2026

	
	1/26/2026
	
	
	
	
	
	
	Strategies & Customer Segments
Activity DUE:
	

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	Sunday, February 1, 2026

	
	
2/1/2026
	
	
	
	
	
	
	
	

	3
	MON
	

Research & Development
	Explain the role of research & development in a technology industry.
Identify customer & competitive needs for product changes. Explain product material costs.
Explain R&D expenses in terms of time & cost. Characterize product age & iterations.
Summarize the methods of re-positioning products. Explain product release dates.
Entering decisions in the simulation.
	REQUIRED Capstone 2.0 Team Member
Guide:
R&D Section pg 5-7
	Monday 2/2/2026
6pm-8:50pm
	Practice Rnd #2
	Team Quiz #2
	Quiz #3 DUE:
	Sunday, February 8, 2026

	
	2/2/2026
	
	
	
	
	
	
	
	

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	
2/8/2026
	
	
	
	
	
	
	
	

	4
	MON
	


Marketing
	Evaluate pricing strategies for customer segments. Evaluate promotional decisions
Evaluate sales decisions
Compare & contrast the difference between Market Growth & Market Share.
Summarize the purpose of the BCG Matrix & its quadrant categories: Cash Cow, Dog, Question Mark, & Star.
Create a BCG Matrix
Evaluate product viability & strategies based on BCG Matrix categories.
	REQUIRED Capstone 2.0 Team Member
Guide:
Marketing Section pg 7-10
Optional: Marketing Section 2.2, 4.1, 12.1-12.5
Strategy & Marketing, BCG Matrix, B2B Customers, Pricing Strategies
	Monday 2/9/2026
6pm-8:50pm
	Practice Rnd #3
	Team Quiz #3
	Quiz #4 DUE:
	Sunday, February 15, 2026

	
	2/9/2026
	
	
	
	
	
	
	
	

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	
2/15/2026
	
	
	
	
	
	
	
	

	5
	MON
	
Forecasting & Reports
	
Explain the factors impacting forecasts. Discuss forecasting methodology.
Calculate forecast predictions.
Clarify the relationship between forecasts, production, & actual sales.
	REQUIRED Capstone 2.0 Team Member
Guide:
Forecasting pg 9-10
& pg 23-25
	Monday 2/16/2026
6pm-8:50pm
	Practice Rnd #4
Optional
Practice Rnd #5
	Team Quiz #4
	Quiz #5 DUE:
	Sunday, February 22, 2026

	
	2/16/2026
	
	
	
	
	
	
	BCG Matrix Analysis
DUE:
	

	
	THRU
	
	
	
	
	
	
	
	Sunday, February 22, 2026

	
	SUN
	
	
	
	
	
	
	Peer Review #1 DUE:
	Sunday, February 22, 2026

	
	2/22/2026
	
	
	
	
	
	
	
	




	6
	MON
	

Production
	Explain the different types of inventory.
Identify the relationship between forecasts, production, & actual sales.
Evaluate the impact of automation on labor costs.
Explain the meaning of capacity & capacity planning techniques. Define capacity utilization & its impact on costs.
Evaluate the costs of adding capacity versus utilizing a second shift.
	REQUIRED Capstone 2.0 Team Member
Guide:
Production Section pg 10-12
	Monday 2/23/2026
6pm-8:50pm
	Competitive Rnd #1
	Team Quiz #5 Begin working on Strategic
Plan
	Quiz #6 DUE:
	Sunday, March 1, 2026

	
	2/23/2026
	
	
	
	
	
	
	
	

	
	THRU
	
	
	
	
	
	
	Product Specification
Graphing DUE:
	

	
	SUN
	
	
	
	
	
	
	
	Sunday, March 1, 2026

	
	3/1/2026
	
	
	
	
	
	
	Company Report #1:
	Sunday, March 1, 2026

	7
	MON
	


Financial Statements &
Strategic Planning
	Characterize the relationship between various financial statements
Explain the components of an Income Statement Explain the components of a balance sheet Explain pro forma vs annual financial statements.
Conduct a firm profitability analysis using accounting data. Evaluate how accounting data can indicate a competitive advantage.
Calculate common business financial ratios.
Evaluate how creating shareholder value is used to determine a competitive advantage.
Explain the elements of strategic planning & its relationship to strategy.
Write a company mission statement. Develop a company strategic plan.
Define company roles & reporting structures.
	REQUIRED Capstone 2.0 Team Member
Guide: Finance pg 12-16
HIGHLY RECOMENDED:
Financial Accounting Sections 2.1-2.3
	Monday 3/2/2026
6pm-8:50pm
	Competitive Rnd #2
	Team Quiz #6
	Financial Analysis
Activity DUE:
	

	
	3/2/2026
	
	
	
	
	
	
	
	Sunday, March 8, 2026

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	CASE #1 DUE:
	Sunday, March 8, 2026

	
	


3/8/2026
	
	
	
	
	
	
	


Company Report #2:
	


Sunday, March 8, 2026

	8
	MON
	



Capital Funding Techniques
	


Characterize business cash flow indicators. Summarize the uses of long-term vs short-term Debt. Identify the types & due dates of bonds.
Contrast the purpose of selling vs buying stock. Define retained earnings.
Explain the purpose of stock dividends.
Identify the relationship between EPS & paying shareholder dividends.
	REQUIRED Capstone 2.0 Team Member
Guide:
pg 28-31
HIGHLY RECOMENDED:
FINANCE
Sections 10.1 -10.2,
11.1, 17.1-17.2
"Bond Valuation, Stocks, & Raising Capital"
Sections 18.3 & 19.1
"Pro Forma Statements & Working Capital"
	Monday 3/9/2026
6pm-8:50pm
	Competitive Rnd #3
	Strategic Plan DUE
	Quiz #7 DUE:
	Sunday, March 15, 2026

	
	3/9/2026
	
	
	
	
	
	
	Company Report #3:
	Sunday, March 15, 2026

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	


3/15/2026
	
	
	
	
	
	
	
	

	MON
3/16/2026
THRU SUN
3/22/2026
	
SPRING BREAK - NO CLASSES

	9
	MON
	


Internal Analysis
	Differentiate between a firm’s core competencies, resources, capabilities and activities.
Compare and contrast tangible and intangible resources. Identify Valuable company resources.
Identify whether resources are rare in the industry.
Identify whether resources are easily imitated by competitors. Identify if resources are being organized for success within the organization.
Apply the VRIO framework to assess the competitive implications of a firm’s resources.
Differentiate between Competitive Disadvantages, Parity, & Sustainable Advantages.
	REQUIRED: Management Section 8.5
The Internal Environment
	Monday 3/23/2026
6pm-8:50pm
	Competitive Rnd #4
	Team Quiz #7
	CASE #2 DUE:
	Sunday, March 29, 2026

	
	3/23/2026
	
	
	
	
	
	
	Company Report #4:
	Sunday, March 29, 2026

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	

3/29/2026
	
	
	
	
	
	
	
	

	10
	MON
	

External Analysis
	Explain the PESTEL analysis.
Identify political forces. Identify economic forces. Identify socio-cultural forces. Identify technological forces. Identify ecological forces.
Identify legal forces.
Generate a PESTEL analysis to evaluate the impact of external factors on a firm.
	REQUIRED: Management Section 8.3
A Firm's External Macro Environment: PESTEL
	Monday 3/30/2026
6pm-8:50pm
	Competitive Rnd #5
	NONE
	Internal Analysis
Activity DUE:
	

	
	3/30/2026
	
	
	
	
	
	
	
	Sunday, April 5, 2026

	
	THRU
	
	
	
	
	
	
	Company Report #5:
	Sunday, April 5, 2026

	
	SUN
	
	
	
	
	
	
	
	

	
	4/5/2026
	
	
	
	
	
	
	
	

	11
	MON
	
	Distinguish between internal & external forces
	
	Monday
	Competitive
	
	External Analysis
	




	
	4/6/2026
	
External Analysis
	Identify examples of internal Strengths & Weaknesses for a firm.
Explain the relationship between the PESTEL & SWOT analysis. Generate Opportunities & Threats using PESTEL factors.
Develop strategic actions based on SWOT analysis matching.
	
NONE
	4/6/2026
6pm-8:50pm
	Rnd #6
	
	Activity DUE:
	Sunday, April 12, 2026

	
	THRU
	
	
	
	
	
	
	Company Report #6:
	Sunday, April 12, 2026

	
	SUN
	
	
	
	
	
	
	
	

	
	4/12/2026
	
	
	
	
	
	
	
	

	12
	MON
	
Data Analysis & Interpretation
	Explain methods of data analysis. Discuss good data presentation Demonstrate creating graphs in Excel.
Discuss the purpose of a combination graph.
Differentiate between a simple graph & a combination graph. Create a combination graph.
	

NONE
	Monday 4/13/2026
6pm-8:50pm
	Competitive Rnd #7
	NONE
	Company Report #7:
	Sunday, April 19, 2026

	
	4/13/2026
	
	
	
	
	
	
	Peer Review #2 DUE:
	Sunday, April 19, 2026

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	4/19/2026
	
	
	
	
	
	
	
	

	13
	MON
	
Data Analysis & Interpretation
	

Evaluate data presentations as good or bad examples. Identify missing elements of graph presentations.
Practice explaining data trends.
	

NONE
	Monday 4/20/2026
6pm-
8:50pm
	Competitive Rnd #8
	Final Presentation Planning
	Company Report #8:
	Sunday, April 26, 2026

	
	4/20/2026
	
	
	
	
	
	
	
	

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	4/26/2026
	
	
	
	
	
	
	
	

	14
	MON
	
Presentation Skills
	

Presentation Preparation & Review Contrast good vs poor PPT slides.
Describe best practices for virtual or face to face presentations
	

NONE
	Monday 4/27/2026
6pm-8:50pm
	NONE
	Final Presentation Draft DUE
BY Sunday 5/3
	
	

	
	4/27/2026
	
	
	
	
	
	
	Work on Final Presentations

	
	THRU
	
	
	
	
	
	
	
	

	
	SUN
	
	
	
	
	
	
	
	

	
	5/3/2026
	
	
	
	
	
	
	
	

	15
	MON
	
Presentation Skills
	


Practice delivering presentations on a team. Practice giving & receiving presentation feedback.
	

NONE
	Monday 5/4/2026
6pm-8:50pm
	NONE
	Final Presentation Practice
	Peregrine
Competency Test DUE:
	

	
	5/4/2026
	
	
	
	
	
	
	
	

	
	THRU
	
	
	
	
	
	
	
	Sunday, May 10, 2026

	
	SUN
	
	
	
	
	
	
	
	

	
	5/10/2026
	
	
	
	
	
	
	
	

	16
	MON
	
FINAL'S WEEK
	

NONE
	

NONE
	Monday 5/11/2026
6pm-8:50pm
	LIVE PRESENTATIONS DURING CLASS

Final Presentation PPT DUE
	Peer Review #3 DUE:
	Monday, May 11, 2026

	
	5/11/2026
	
	
	
	
	
	
	

	
	THRU
	
	
	
	
	
	Course
	Evaluations

	
	SUN
	
	
	
	
	
	
	

	
	5/17/2026
	
	
	
	
	
	
	

	
	MON
	5/18/2026
	FINAL GRADE SUBMITTED TO COUGAR WEB BY 11pm






Section One - Course Attendance: This is a capstone course which encompasses many aspects of business disciplines that students will study over their degree program. It is only offered as a virtual or face to face course, subsequently, attendance and participation in this class is critical to be successful.

The class format is unique in that it is team-based and much of the class time is spent working with your peers. Student teams will be operating multi-million-dollar companies in a simulation making yearly decisions on areas such as product development, marketing, pricing, production, and finance in a dynamic environment. A large portion of class-time will be spent collaborating and supporting your team in various business roles to simulate true industry decision-making. As such, working ahead is not possible for many of the assignments in this class, especially those related to the simulation results.

Because students will first learn the intricacies of the computer simulation and the dynamics of the sensor manufacturing industry, attendance is critical for the semester. It is not something you can study from a textbook; it is an experience.
Additionally, several grades are team-based during class time. Team quizzes are collaboratively completed for a team grade. Any absence during a team quiz cannot be made up.

If a team member is continuously absent from class, the team may ask to have the student removed from their team. In this situation, the instructor may request the student to withdraw from the class depending on the circumstances. For more details see Section Five of this document.
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Section Two - Overall Student Expectations:
· Attend class, take notes to learn the simulation & industry dynamics.
· Ensure you can access the simulation & class sessions on a computer with adequate Internet access AND have a microphone to speak with your team.
· Prepare in advance to collaborate on team quizzes.
· Complete your weekly company reports & attend class prepared to provide guidance to your team in your assigned specialty.
· Speak up in virtual team meetings to show participation & ask for support if you are lost.
· Communicate with your teammates & instructor if you are going to be late or absent – like your employer.
· Above all, communicate when you can’t meet the above expectations!


Section Three - Individually Completed Assignments
Some assignments are completed individually to support course content. Below is the list of possible assignments & the acceptance of late work for each type. Please see the course calendar and grading standards for specific due dates & point allocations.
· Weekly Quizzes – May request late completion up to the class requiring the corresponding team quiz. After the related team quiz is completed during class, the corresponding individual quizzes cannot be made up.
· On-Line Activities – May request late completion which is at the discretion of the instructor.
· Excel Analysis Activities – May request late completion which is at the discretion of the instructor.
· Written Case Assignments - May request late completion which is at the discretion of the instructor.
· Weekly Company Reports – Must be completed prior to the class session to help teams make decisions. Reports posted after the corresponding class session are only eligible for points at the discretion of the instructor.
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Section Four - Team Graded Assignments
Team assignments are completed collaboratively in your team & everyone on the team receives the same grade in most situations. Below is a list of possible assignments & the acceptance of later work for each type.
· Team Quizzes & Activities – Completed during class. Absence results in zero points. Cannot be made up.
· Peer Evaluations – Peer evaluations are completed individually where each team member rates their peer’s performance in the course. Peer evaluation cannot be accepted late & missing a peer evaluation of your team results in a score of zero for the individual student.
· Company Strategic Plan – Completed collaboratively within your team during class. May request late completion which is at the discretion of the instructor.
· Final Presentation Draft - Completed collaboratively within your team during class. May request late completion which is at the discretion of the instructor.
· Delivery of Final Presentation – Delivered live during class with all team members presenting.
· If a team member has an important reason known in advance that they cannot be present during the scheduled live presentation, the team can work with their instructor to find another time that works for everyone.
· Final Presentations have a NO-FAULT absence policy. If a team member is absent, regardless of reason, & does not participate in the final presentation but has contributed through the semester – The team member will receive a THREE letter deduction for the final presentation grade as compared to the overall team.
· Example: Maddie has participated all semester but loses track of time & does not attend class the day her team is presenting. Overall, the team earns a 95% or A grade. Maddie will receive a 65% or D grade on the final presentation for the absence.
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Section Five - Grading Penalties for Failure to Meet Team Expectations:

Team Member Dismissal: Team members are responsible for discussing expectations of meetings, attendance, and workload assignments for the simulation project within each team. Below is the process if one team member is not contributing to the team’s simulation decisions:

1. First, team members should address the issue directly with the individual & advise the instructor of this action.
2. After sufficient time, team members should advise the Instructor if the issue is still unresolved.
3. The Instructor will discuss the issue with the individual privately or by e-mail.
4. After one Instructor warning, if the issue continues to be a problem, the team may decide to ask that the individual is removed from their team.
Special Circumstances: This process may skip to step 4 when a student has been repetitively absent or not participated on their team & we have yet to receive a response from the individual.
Removed Team Members Final Grade Impact:
· Students removed from the team will be advised by the instructor to withdraw from the course.
· In some extenuating circumstances, the Instructor may work with the student to complete the course however, the student would receive a zero for most of the team based grades which could encompass up to 35% of the class points.
Team Member Absence from Final Presentation
Circumstances:
· Participated all semester during simulation rounds, but not present for the final presentation regardless of reason. Grade Penalty:
· Receives an automatic 3-grade level deduction from their team's presentation grade.
· Does NOT impact the other team member’s grades.
NOTE: In extenuating circumstances & if all team members agree, accommodations such as a date change for the final presentation are at the discretion of the instructor.
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Section Six - Instructor Feedback and Availability:
· Use the "EMAIL INSTRUCTOR" link.
· This ensure your course number is in the e-mail subject line.
· Instructors will respond within 48 hours or sooner.
· For more details on how to contact your instructor by phone or office hours, please see Faculty Contact Information under Course Information Menu Button.







ON LINE GRADE BOOK:
· All grades will be posted on Blackboard generally within 7 days of the final due date.
· Monitor your grades!
· Discrepancies or missing grades should be brought to the attention of the instructor as soon as possible.
· Feedback will be accessible through the MY GRADES link.
NOTE: McGraw-Hill Online Homework or Test grades are sometimes not uploaded immediately. Please wait one day after completion before contacting your instructor.
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Special Course Requirements
Business Program Majors are expected to have mastered Microsoft Word, Excel, and PowerPoint software applications. Courses are offered in our Business Office Applications (BOA) programs to accommodate these skills.

Attendance Policy:
This is a team-based class. Attendance and participation in face-to-face and online class sessions are an essential part of the assessment grading process. Instructors and student teams should be notified in advance of extenuating circumstances causing absences from these learning activities.

College Syllabus Statements:
Columbus State Community College required College Syllabus Statements on College Policies and Student
Support Services can be found at the link below or on the College website Quick Links “Syllabus Statements”.

https://www.cscc.edu/academics/syllabus.shtml

Business Programs Department Policies and Resources
Out of Class Responsibilities:
Columbus State's policy states that students at schools receiving funds from the State of Ohio should be expected to do 3 hours of work each week for each credit earned. That means students should expect to spend about two hours on work outside of class for each hour spent in class (Policy Number 5-05). Students need to be aware of their out-of-class responsibilities, and they need to be aware that inability to fulfill the requirements for a course may mean failure.

Audit Policy:
Students must declare their preference for audit at the time of registration, and no later than the fifteenth day of the semester. Some courses may be subject to college approval to audit. Students shall pay regular fees for this course. No credit may be earned or claimed, nor will proficiency credit be given. The student will understand this course is to be taken for information only. The course may be taken at a later date for credit. An "R" is not calculated as part of the GPA.

Incomplete Grade Policy:
When circumstances beyond the control of a student prevent the completion of course requirements, the student may make a request to the instructor for an Incomplete (I) in the course. The student must arrange specific procedures with the instructor for fulfilling the course requirements. Course work must be completed within six weeks after the beginning of the next semester. If the course work has not been satisfactorily completed at the specified time, the "I" will automatically be changed to an "E". Granting an incomplete grade does not include assignments (exams, quizzes, homework, discussion board, etc.) due prior to the instructor's approval. The granting of an incomplete will only be considered if, at the time of the student's request, a sufficient number of points have been earned to make successful completion of the course possible.
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Communication and Email Protocol:
You are to have a working and accessible Columbus State E-mail account in order to receive E-mail messages that have been broadcast to the entire class. You may forward your messages to another account if you desire. Please call the Help Desk at: 287-5050 for any technical assistance with your Columbus State E-mail account or with this Web Site ("Blackboard").

The easiest and best way to contact your instructor is via E-mail. Please use E-mail to discuss issues, concerns, questions, etc. The instructor will respond using the E-mail address that you sent your message from unless you instruct him/her otherwise. If you need to speak with your instructor, add your phone number and recommended times to call you.

E-mail protocol must be followed in order to receive credit or response.
· Subject line: Must contain: Course, Section #, and Topic (as follows) Example: ACCT-1211-W01-85367-Hw 10 question
· Using the "Email Instructor" link provided in the Blackboard menu for your course will automatically insert this course information for you.

Student Concerns:
Each of the Programs within the Business Programs Department has a Coordinator who is responsible for managing the content and curriculum of those classes and discussing concerns that students may have with their course or instructor. Below are the steps for a student concern:
1. Email and discuss with your instructor first to resolve the issue.
2. If circumstances require, contact the Program Coordinator. (See list below)
3. Lastly contact the Business Programs Department Chair.
a. Students should be prepared to fill out a written, documented complaint at this level.

	Accounting
	Shannon Strine
	sstrine1@cscc.edu
	614-287-2059

	Business Management
	Charla Fraley
	cfraley01@cscc.edu
	614-287-2500

	Business Office Administration
	Amy Popovich
	apopovich@cscc.edu
	614-287-3951

	Finance
	John Eldridge
	jeldridg@cscc.edu
	614-287-2119

	Human Resources Management
	Reuel Barksdale
	rbarksda@cscc.edu
	614-287-3872

	Marketing
	Roger Ball
	rball21@cscc.edu
	614-287-2707
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