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[bookmark: DESCRIPTION_OF_COURSE]DESCRIPTION OF COURSE
This course introduces students to contemporary ethical issues in business, ethical decision-making strategies, and the laws which shape the ethical behavior of business organizations and their employees. Critical thinking and the application of ethical principles in the workplace are emphasized. This course has a heavy writing component. Students may be required to work in groups. It is recommended that the student complete COLS 1100 before enrolling in this course

[bookmark: STUDENT_LEARNING_OUTCOMES]STUDENT LEARNING OUTCOMES
· Identify ethical issues in the business environment and in personal interactions.
· Apply critical thinking tools, decision models and moral philosophies to analyze decisions made by business organizations, to analyze one’s own ethical reasoning, and to respond accountably when faced with ethical challenges.
· Describe and explain laws that govern corporate ethical behavior and the limitations of the laws.
· Evaluate contrasting models of business’ responsibility to stakeholders and shareholders.
· Evaluate the role of individual factors, organization culture, and leadership in determining ethical or unethical behavior in business.

[bookmark: GENERAL_EDUCATION_OUTCOMES]GENERAL EDUCATION OUTCOMES
Columbus State Community College's general education outcomes are an integral part of the curriculum and central to the mission of the college. The faculty at Columbus State has determined that these outcomes include the following competencies:
· Critical Thinking
· Effective Communication
· Community and Civic Responsibility

[bookmark: COURSE_MATERIALS_REQUIRED]COURSE MATERIALS REQUIRED

All materials are included in your course in Blackboard. This course does not require the use of a purchased textbook.

[bookmark: GENERAL_INSTRUCTIONAL_METHODS]GENERAL INSTRUCTIONAL METHODS
· Lecture
· Videos
· Class Activities
· Discussions
· Case Analysis
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[bookmark: STUDENT_RESPONSIBILITIES]STUDENT RESPONSIBILITIES
Students are expected to:
· Stay informed and engaged:
· Read all course materials and communications, including the syllabus.
· Log in to Blackboard regularly to check announcements and updates.
· Check your CSCC student email account frequently for instructor communications.
· Use your CSCC student email for all correspondence. (Note: Non-CSCC emails may be blocked.)
· Allow up to 48 hours for a response to emails or voicemails.
· Meet academic requirements:
· Fulfill all prerequisites prior to taking this course.
· Complete assignments in the required format and mode, according to the course calendar.
· Submit assignments by the stated due dates.
· Participate in class or online discussions in a timely and professional manner.
· Demonstrate academic integrity:
· Submit original work; previously submitted assignments are not acceptable.
· Complete all work independently unless otherwise noted by the instructor.
· Properly cite all sources using APA style, including facts, figures, statistics, arguments, and direct quotes (except common knowledge or your own analysis).

Standard Syllabus Statements: Student Resources, Rights, and Responsibilities
For a comprehensive explanation of college-wide student resources, rights and responsibilities including the use of artificial intelligence, academic integrity, accessibility services, writing center, technology support and more, please view: https://www.cscc.edu/academics/syllabus.shtml.

[bookmark: COURSE_GRADE_BREAKDOWN]COURSE GRADE BREAKDOWN
This course uses a 500-point grading system. The table below outlines how points are distributed across different categories of work. Your final grade will be based on the percentage of these 500 points earned.

	Work Type
	Quantity
	Points Each
	Total Points
	Percent of Final Grade

	Opinion Journals
	4
	25
	100
	20%

	Unit Quizzes
	4
	20
	80
	16%

	Participation (in-person) or Discussions (web)
	4
	20
	80
	16%

	Assignments
	4
	60
	240
	48%

	Total
	
	
	500
	100%



For submissions that require manual grading, grades will be posted within seven business days of the due date, assuming the submission was provided on time. For submissions that are automatically graded, grades may appear immediately or after the submission deadline.

[bookmark: Grading_Scale]Grading Scale
The final letter grade is determined by the total number of points earned out of 500. Refer to the table below to understand the point range for each letter grade.

	Letter Grade
	Grade Definitions
	Point Range (out of 500)

	A
	High Achievement
	450–500

	B
	Good Achievement
	400–449

	C
	Satisfactory Achievement
	350–399

	D
	Below Satisfactory
	300–349

	E
	Failing
	0–299

	EN
	Failing due to non-attendance/ non-participation
	0–299



[bookmark: Rounding_Policy]Rounding Policy
Final grades may be rounded up at the instructor’s discretion. Rounding is not automatic and is based on a holistic review of your performance and engagement throughout the course. Rounding consideration is typically reserved for students who:
· Submit all required coursework on time or with approved extensions
· Take advantage of all point-earning opportunities
Maintain professional, respectful communication with the instructor and fellow students
[bookmark: ACTIVE_PARTICIPATION_(ATTENDANCE_POLICY)]ACTIVE PARTICIPATION (ATTENDANCE POLICY)
Active participation may be assessed through attendance, weekly engagement, discussion boards, or other activities.
· In-person classes: Your instructor may grade attendance, in-class activities, weekly participation, or other engagement measures. These will collectively contribute to the “active participation” portion of your grade.
· Online (web) classes: Active participation is demonstrated through engagement in discussion boards. You are expected to post one main response and two replies to classmates for each discussion.
· Blended classes: Your instructor will explain how active participation is determined and outline expectations specific to your course format.
[bookmark: STUDENT_CONCERNS]STUDENT CONCERNS
Each of the Business Programs technologies has a Program Coordinator who is responsible for discussing concerns that students may have with their course and/or instructor.

If you have a concern:
· First, contact your instructor;
· Second, connect with the Program Coordinator as listed on the Business Management Faculty and Contacts page;
· Third, connect with the Department Chairperson for Business Programs
At the third step, students should be prepared to complete a written, documented complaint
[bookmark: UNITS_OF_INSTRUCTION]UNITS OF INSTRUCTION
See the Course Calendar located in Blackboard for weekly learning objectives and assignments.
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