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Travelers. Choose the Phrase Book
That’s Right for You

By Edward Martin

Beforetaking arecent trip
to Germany, | decided to
brush up on my language
skills. In a dusty box, I
found aphrase book | had
used when | first went to
Europe in 1970 as an un-
dergraduate. What struck
me as | perused the text
was how the rest of the
world and theworld of language has changed since
then!

Thebeginning unitson pronunciation, declensions,
and conjugationsweredtill valid. But recently Ger-
many has adopted a new official
Rechtschreibung—the accepted rulesfor thewrit-
tenlanguage; these have profoundly affected spell-
ingand word divison. Naturally, my old book did
not reflect these changes.

Moresignificant the old book did not reflect the
kindsof social, technological, and travel changes
that have occurredinthelast 30 years. | turnedto
one page at random and was taught how to make
thefollowinginquiry: “Wherecan| find aporter to
takemy luggageto my stateroom?’ | thought to
mysdlf, “Whotravelslikethis?’

Throughout the rest of the book the sample situ-
ationsseemed to harken back toamoresmpletime
and amore elegant mode of travel than | have ex-
perienced. Since1970, | have beento Europe about
12 times. | have never used a porter much less
have astateroom. Indeed, to saveafew dollars, |
amusudly willing to schiep my own bag up severa

=

flightsof gairs.

o, | laid asdemy old text and went to find anew phrase
book that would better reflect both my budget mode of
travel andthekindsof vocabulary | would bemorelikely
toactudly use.

An amazon.com search for “ German Phrase Books’

listed an overwhelming 300 items.
Sol limited my review to four: Harrap's German Phrase
Book (Macmillan), Rick Seves’ German Phrase Book
& Dictionary (Avalon), German Phrase Book (Lonely
Planet), and German Phrase Book (Berlitz).

Harrap’sisaBritish publication and costslessthan $5,
but itisdefinitely theleast helpful. It hasno material on
grammar or syntax. And while it ad-
dresses many basi ¢ speaking Situations
(Eating Out, Shopping, Telephoning),
WIS most sectionsare severely limited. It
hasatwo-way dictionary, but | don't see

| howonecoulduseitvery effectively with-
out afew moremodelsof grammar.

| really like Rick Steves' travel pro-
gramsonthe Public Broadcasting System and admirehis
philosophy of budget travel that he calls“ Europethrough
theback door.” But, | already know enough German to
know how bad hispronunciation of thelanguageis. Sol
assume his phrase book hasbeen written by someoneelse
andismarketed asaRick Steves prod-
uct.

At $7, the book iseconomical, easy GER
touseand complete. Itssectionsre- &
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flect the commonsense information
needed by the budget traveler. Handy
tipsand cultura insghtsare sprinkled
throughout to make the book fun and
enlightening. It dsoincludesthelatest information on Eu-
ropean currency and rail transportation.

See“Travel” page 2
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Travel, continued

Increasingly the Lonely Planet guides have become
the Biblesof theknapsack and youth hostel crowd. The
adviceisdefinitely geared toward the budget travel er
and arather young audience. Thisistrueof theLonely
Planet German Phrase Book too. It has
solid grammar and pronunciation sec-
tion and adequately coversal of theba-
sicStuationsatraveler would encoun-
ter.

Butitisespecially goodin providing
vocabulary and expressionsfor topics
of special interest to young travelers
such asFinding Night Spotsand Dating and Romance;
thereare subsectionstitled Making Love, Safe Sex, Be-
ing Intimate, and After Sex— “Would youlikeaciga
rette?” ThesectiononMedica Careisvery practica in
covering thekinds of health termsneeded by young,
sexudly ectivetravelers.

If the cultural world of my old phrase book seemed
too gented for me, thecultura world of the Lonely Planet
book seemsat timestoo far removed from my travel
needs. Thisisespecialy trueinthe section on Drugs
whereonelearnssuch expressionsas. “Areyouinter-
ested in some cocaine?’ and “Isthere amethadone
programinthiscountry?’

Perhaps the best phrase book for my needs turned
out to bethe onefrom Berlitz--an old and well-respected
namein languageinstruction. For lessthan $6 their
phrase book isperhapsthemost com-
prehensive. It hasall theessentialsof
grammar and pronunciation, covers
thebas c Stuaionsof travel, hasmany
sampledialoguesand basic patterns
that onecanusefor buildingoneg sown
sentences. Thechoiceof dectriccol-
orsto separate sections and the use
of many type styles and text boxes
allow readersto gather alot of material from one page
without suffering text monotony.

Certainly my travel requirements have changed over
theyears. Nolonger can | crash on someone’sfloor or
fed comfortableat ayouth hostel. Itisonly natural that
what | look for in aphrase book hasalso changed.

Who knows, maybe someday | won't beableto carry
my own bag any more. ThenI’ll needtolearnto say:
“Wherecan | find aporter to take my luggageto my
Sateroom?”’

http:/Amww.historychannel .com/speeches/

TheHigtory Channel web site providesaccess
to hundreds of recordings of great speeches.
You can access speechesfrom art and enter-
tainment, politics, and scienceand technol ogy.

http://mww.eveo.com

Thisindependent film web site provides access
to many independent films. Even better, you
can submit your own short independent film
free-of-charge. Every timesomeoneviewsyour
film, youearnanickd. Eveo hasset about de-
veloping anew form: theeveo-persond. These
areengaging, short videosthat convey unique
cregtivevisonsfromindependent filmmeakersall
over theworld. Eveo empowerspeopleto cre-
atethekind of entertainment they want to see-
beit sports, travel, music videos, documenta-
ries, or short fiction--forming an onlinemosaic
of thehuman experience.

http://mww.adcritic.com

Onthisweb siteyou canview all of your
favoritecommercias, thetop 100 commer-
cias, and even somevery funny commercia
spoofs. Adcritic also providesthefull “Fina
Days’ video starring President Clintonin
which he pokesfun at himsdf asa“lame
duck” president. You canfindthat video at
www.adcritic.com/content/pres dent-clinton-
fina-dayshtml.




Communicating in the 21st Century
Part |: Communication and Gover nance

By BruceArdinger

Accessto information
hasawaysbeen amajor
meansof gaining and en-
forcing power, and com-
munication has been a
principal tool of gover-
nance, whether hierarchi-
cal or shared. Misinfor-
mation, truth-telling, se-
crets, propaganda, spies,
lies, gossp, hordinginfor-
mation, hiding information, and selectively sharing
information arefamiliar communication vehiclesfor
the powerful in any country or any organization.
Simply stated, those who know most can, at least
theoretically, communicatemost (or least) and gov-
ern most effectively. Wetakeit for granted that
our leadersareknowledgeable. Whenwefindlead-
erswho govern badly or abuse power, wefirst as-
sumeadefectintheir knowledge. Wearequick to
accuse them of ignorance (lacking knowledge or
being misnformed) or of dishonesty (having knowl-
edgebut lying about it). Knowledgeispower.

In this
sense, gover-
nance--the
act of decid-
ingwhat lavs
policies, and
regulations
will be en-
forcedwithin
agroup of individualsin order to encourage spe-
cific behavior, and the act of carrying out those
decisions-ismerely enacted communicationina
political context. It can be one-way communica-
tion, inwhich kings, emperors, dictators, parents,
CEOs, or supervisorsgive an order to those over
whom they have governing power. 1t can beone-
way communication also when anindividual or
group previously governed decidesto rebel, riot,
disobey, or take over theroleof governor instead

of governed. All political entities have examples of
both types. Ineither hierarchical situation, thecom-
municationisintended to go oneway; thereisnoin-
tentiontolisten, except to one’ sownimperativevoice
saying, “Dothis,” or “Takethat.”

Shared governance, on the other hand, occurs
through two-way communication; theintention of both
partiesistolisten aswell asspeak. Trueshared gov-
ernanceisnon-hierarchical, non-directive, and hasas
itsgoa mutual understanding through reciproca com-
munication. Democratic and republicanformsof gov-
ernancewererevolutionary inintroducing and valuing
such shared communication. Shared governancedoes
not preclude hierarchy, nor does shared governance
preclude leadership, but it does preclude dominating
and submissiverdationships. It hasbeen perhapside-
ally defined asrespectful communication resultingin
mutual decisionsand cooperativeactions. It hasalso
been defined as productive conflict.

Today, we are participating in an erathat’s been
termed“theinformation age’ because of the speed and
access bility and amount of information that isavail-
abletodl peopleswithinany society worldwide. Even
now free college coursesare availableon the I nternet,
and full degrees are promised soon. One question
newly faced by this shift isthe degreeto which any
hierarchica governancestructurecan survivewhenal
participants have access to the same information.
When everyoneis(at least potentialy) knowledgesble,
then those at the bottom of the chain of command may
have solutionsthat are superior to those at thetop of
the chain. When those at the bottom or middle can
communicatethose solutionsto dl othersinthechain,
what’sthefunction of or need for ahierarchy?

Inthe 21st century, power and the ability to govern
may be decided not by mere accessto information
and superior knowledge. If dl haveaccesstothesame
knowledge, power may be decided by the usesany
given participant makes of that information. What
condtitutesan*“ educated” individua will likely change.
Knowing how to communicatemay increasingly gain
ascendance over knowingwhat. Equally important
may bethe degreeto which al participantsare able
andwilling to sharein the creation of new knowledge
and to work together to reach new solutions.

(Page5: Communicatinginthe21st Century,
Part 1l “Communication and Property”)



ish-Speaking World

By Gilberto Serrano

associated withthismusic
is the merengue, which
synthesizes European and
Afro-Caribbean rhythms.

AccordingtotheLatin dancetroupe, OndaL ating, “theLatin
Americandanceand musc expresseverything theculturewants
tosay; itssensudity, rhythm, and lifearethemain characteris-
ticsof itspeople... Thisiswhat wewant to do, expressthelife
and cultureof Latin America” Many Americansbelievethat al Latinoshaverhythm
and dancevery well. Upto acertain extent thisnotionistrue. However, rhythmand
asense of movement are not shared by all the members of the Hispanic world.

Peoplefrom the Caribbeanidands such as Cuba, the Dominican Republic and Puerto
Rico aresaid to begood dancers. They integrateawhole {
gamut of movementsand combinationswhen they perform. » .
Themerging of the plena(African-derived work songs) and
thedecima(a10-line, 17th-century Spanish verse song form) hascreated ahighly
original and sophisticated song traditionin the Dominican Republic. Thedanceform

Inthe Dominican Republic
themerenguewasorigindly

Shall We Dance? Rhythm and National Identity in the Span-
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acoupledancerelatedto =%

European linedances. Thedanceformhassincebe- §
comepopular throughout Latin Americaandisoften |
associated with bluesunny skies, whitesandy beaches,

andjoyful andfriendly people.

However, thisisnot the casein other Spani sh-speak-
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Merengue dancers

ing countrieswhereregiona musicisnotably influ-
enced by other ethnic groups. Peoplefrom coun-
triessuch asPeru, Bolivia, and Ecuador haveadif-
ferent sense of rhythm. Dances such asthe cueca,
auqui-auqui and tinku hold a reverent place in
popular culture.Their dancesarenot aslively; how-
ever, the presence of other elements, such ascolor,
isevident.

Whether peopledancelike Ricky Martin or not, it
isagivenfact that music and rhythm are essential
componentsof the culture of the Spani sh-speaking
world. Salsa, rumba, and merengue arevery popu-
lar dl over the Spanish-speakingworldand evenin
theUSA. Although eachindividual dancesdiffer-
ently, they al enjoy itscadence.



Communicating in the 21st Century
Part II: Communication asProperty
By BruceArdinger

Land, turf, or “real” estate
wasthe most important form
of economic wealth for thou-
sands of years. “Land”’ be-
came synonymous with the
term “property” because it

was fixed in location and

could beeasly documentable
as“owned.” It wasmeasurable and could be staked
out, sold, traded, or passed down to one’s offspring.
Land, however, was supplanted during theIndustria
Revolution by thenotion of “capita” or themeansof
production (factories, machines, ships, and other
means of generating income and wealth). “Capital”
becamethemost important form of “property” tothe
extent that owning afactory soon wasrecognized as
more valuablethan owning afarm (unlessthefarm
wasoperated asafactory). Land barons, thosewho
merely owned land but didn’t know how to makeit
generate capital, were supplanted by baronsof in-
dustry or “ capitdists.” Thethirdrevolutionwearein
themiddle of givespriority to knowledge, informa-
tion, and communication. The person who hasac-
cessto and controlsmost information“wins.”

That’samajor reason why the battles over infor-
mation as“intellectual property” appear so promi-
nently inthenewsmediatoday. That' swhét Bill Gates
and the other Internet baronsarefighting about. The
battles over Napster, A ppleSoup, and Napster-like
programs are “turf” wars, and each participant
grugglestofileclams. Just astheimportanceof land
officeswas replaced by patent offices, now copy-
right officesstake out ever larger and morevaluable
pieceof intellectual property and themeanstoiit.

Thetheory, based on the notion of wealthasaform
of property, runsasfollows. theoneswho“own” most
information arethe oneswho can gather most money
and power because othersmust pay for the privilege
of having that information. Tothe new information
barons rdeasngdl informationfredyisrdeasngone's
wealth and the meansto wealth. Proprietary infor-
mation (knowledgethat can be* owned”) istheonly
information of value. Under the new paradigm of
property, those who would garner wealth and power
must control both the content and the flow of infor-

mation. They must retain knowledge astheir meansto
govern. Communicationisuseful, not only asameansto
wealth, asin the past, but as the source of wealth, the
sourceof power. Insuch asystem of values, secrecy be-
comesmore prized than openness, and full and open com-
munication becomesaliability.

Inthisthird revolution, therefore, the education commu-
nity isfacedwithacrisgsof whichitisnot yet fully awvare.
Education hasasitspurposesto discover, create, and dis-
seminateknowledge. Inademocratic society, the com-
mon good is served by afree and educated electorate.
Free public education isahallmark of our society, and
freelibrarieshave been recognized asoneof democracy’s
greatest giftstoitself anditscitizens.

Hencethe paradox: If power and wealth are achieved
through communi cation that isowned and controlled, and
education isachieved through communicationthat isfree
and accessible, the question for democraciesishow much
control the new information baronswill acquire and how
much control the educatorswill relinquishinthestruggle
over intellectua property.
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Somethingto
Talk About

ﬁ Would you like to translate a message,
=" word, or phrasefrom onelanguageto an-

other? Babelfishwill dothat for you. Go
to http://babd . dtavisa.com/trandate.dyn and type
inyour message. AltaTrandationswill trandate
Englishinto Spanish, German, Italian, French, or
Portuguese. It will dsotrandate other languages
intoEnglish.

Worried about the fate of
Napster.com? Whilethemusic
download siteisstill operating,
good luck getting on. Some users have stopped
going towork or school sothey can download as
much musi ¢ asposs ble beforeanew ruling shuts
downthesite. Many new sitesare popping up to
take Napster’s place and there is plenty of
downloadable music out there. Epitonic.com,
launch.com, and evenrollingstone.com offer free
musi c downloads.

listen




SACisaninterdisciplinary committee whose missionisto encouragetheincorporation of formal ora
presentationsinto the curriculum acrosscampus. Thefollowing personnel comprisethe SAC committee:

Libby McGlone, Communication Skills, Chair of SAC Committee, SoeakEasy Editor
D. Michad Ehret, Communication Skills

CharlieGallucci, Biologicd and Physical Sciences

ChrigtianaHopkins, Communication Skills

FoeakEasy isapublication of SAC: Speaking Acrossthe Curriculum. Special thanksto Bruce Ardinger,
Gilberto Serrano, ChristianaHopkins, and Edward Martinfor their assistanceinwriting and editing this
issue.
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